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Institutional Trust 2009
Institutional Trust 2009

Overview

Identification SND0959-001

Abstract
Since 1997, MedieAkademin has carried out an annual survey titled The Institutional Trust. The survey has focused
on major social institutions, such as the parliament, big business, the daily press, and TV/radio, as well as some
specific companies such as Sveriges Television, TV4, IKEA, Skandia, and Volvo. The number of institutions
included has varied somewhat over the years. Some of the institutions and companies have been measured every
year while others have been investigated more irregularly. The survey was carried out by TNS Sifo and involved
1000 individuals who answered a web survey between October 17 and November 2, 2009. The survey comprised
33 institutions/companies/media companies and political parties. The 2009 survey also included questions about the
media coverage of the coalition government, the opposition, and the Swedish EU presidency. In addition, there were
questions on Internet use and the Internet as a tool for democracy.

Kind of Data Surveydata: Oberoende undersökningar

Unit of Analysis Individ

Scope & Coverage

Keywords förtroende, förtroende för regeringen, politisk åsikt, massmedia

Topics massmedia, POLITIK

Time Period(s) 2009

Countries Sverige

Universe
Personer i åldrarna 16-74 år

Producers & Sponsors

Primary
Investigator(s)

Holmberg, Sören, Göteborgs universitet, Statsvetenskapliga institutionen
Weibull, Lennart, Göteborgs universitet, Institutionen för journalistik och
masskommunikation

Other Producer(s) Göteborgs universitet, Statsvetenskapliga institutionen
MedieAkademin
TNS Sifo

Sampling

Sampling Procedure
Sannolikhetsurval: obundet slumpmässigt urval (OSU)

Data Collection

Data Collection
Dates

start 2009-10-17
end 2009-11-02
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Data Collection
Mode

Självadministrerat frågeformulär: Webb-baserat

Data Collector(s) TNS Sifo

Accessibility

Distributor(s) Svensk nationell datatjänst
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File Description(s)
Dataset contains 1 file(s)

Förtroendebarometer 2009

Cases 1000

Variable(s) 62
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Variable Group(s)
Dataset contains 3 group(s)

Study information

# Name Label Question

1 SND_studie SND-studie 0959 -

2 SND_dataset SND-dataset 0959-001 -

3 SND_version SND version 1.1 -

4 respnr SERIAL ID -

Background variables/constructed variables

# Name Label Question

1 vikt Weight -

2 gender Sex -

3 age Age -

4 region Region -

5 parti3 Political parties (merged) -

Questions in web survey

# Name Label Question

1 regeringen F.1AA Confidence in: The Government How much confidence do you have in the way the following
institutions and businesses do their job? - the Government

2 dagspress F.1AB Confidence in: The daily press How much confidence do you have in the way the following
institutions and businesses do their job? - The daily press

3 riksdag F.1AC Confidence in: The Parliament How much confidence do you have in the way the following
institutions and businesses do their job? - the Parliament

4 banker F.1AD Confidence in: The banks How much confidence do you have in the way the following
institutions and businesses do their job? - The Banks

5 radioTV F.1AE Confidence in: Radio/TV How much confidence do you have in the way the following
institutions and businesses do their job? - Radio/TV

6 storfretag F.1AF Confidence in: Big business How much confidence do you have in the way the following
institutions and businesses do their job? - Big business

7 univ_hskola F.1AG Confidence in: Universities How much confidence do you have in the way the following
institutions and businesses do their job? - Universities

8 facken F.1AH Confidence in: The trade unions How much confidence do you have in the way the following
institutions and businesses do their job? - The trade unions

9 partier F.1AI Confidence in: The political parties How much confidence do you have in the way the following
institutions and businesses do their job? - The political
parties

10 kyrkan F.1AJ Confidence in: The Church of
Sweden

How much confidence do you have in the way the following
institutions and businesses do their job? - The Church of
Sweden

11 EU_kommission F.1AK Confidence in: EU commission How much confidence do you have in the way the following
institutions and businesses do their job? - EU commission
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# Name Label Question

12 riksbanken F.1AL Confidence in: The Swedish Central
Bank

How much confidence do you have in the way the following
institutions and businesses do their job? - The Swedish
Central Bank

13 arbetsfrmedning F.1AM Confidence in: The Swedish Public
Employment Service

How much confidence do you have in the way the following
institutions and businesses do their job? - The Swedish
Public Employment Service

14 socialdemokraterna F.1BA Confidence in: The Swedish Social
Democratic Party

How much confidence do you have in the way the following
institutions and businesses do their job? - The Swedish
Social Democratic Party

15 moderaterna F.1BB Confidence in: Moderate Party How much confidence do you have in the way the following
institutions and businesses do their job? - Moderate Party

16 sv_demokraterna F.1BC Confidence in: Sweden Democrats How much confidence do you have in the way the following
institutions and businesses do their job? - Sweden Democrats

17 piratpartiet F.1BD Confidence in: Pirate Party How much confidence do you have in the way the following
institutions and businesses do their job? - Pirate party

18 sr F.1CA Confidence in: Radio Sweden How much confidence do you have in the way the following
institutions and businesses do their job? - Swedish Radio

19 svt F.1CB Confidence in: Swedish Television How much confidence do you have in the way the following
institutions and businesses do their job? - Swedish
Television

20 tv4 F.1CC Confidence in: TV4 How much confidence do you have in the way the following
institutions and businesses do their job? - TV4

21 tv3 F.1CD Confidence in: TV3 How much confidence do you have in the way the following
institutions and businesses do their job? - TV3

22 dn F.1CE Confidence in: Dagens Nyheter How much confidence do you have in the way the following
institutions and businesses do their job? - Dagens Nyheter

23 aftonbladet F.1CF Confidence in: Aftonbladet How much confidence do you have in the way the following
institutions and businesses do their job? - Aftonbladet

24 ikea F.1DA Confidence in: IKEA How much confidence do you have in the way the following
institutions and businesses do their job? - IKEA

25 volvo F.1DB Confidence in: Volvo How much confidence do you have in the way the following
institutions and businesses do their job? - Volvo

26 ericsson F.1DC Confidence in: Ericsson How much confidence do you have in the way the following
institutions and businesses do their job? - Ericsson

27 cocacola F.1DD Confidence in: Coca-Cola How much confidence do you have in the way the following
institutions and businesses do their job? - Coca-Cola

28 skandia F.1DE Confidence in: Skandia How much confidence do you have in the way the following
institutions and businesses do their job? - Skandia

29 astra_zeneca F.1DF Confidence in: Astra Zeneca How much confidence do you have in the way the following
institutions and businesses do their job? - Astra Zeneca

30 sas F.1DG Confidence in: SAS How much confidence do you have in the way the following
institutions and businesses do their job? - SAS

31 hm F.1DH Confidence in: H&M How much confidence do you have in the way the following
institutions and businesses do their job? - H&M

32 saab F.1DI Confidence in: Saab How much confidence do you have in the way the following
institutions and businesses do their job? - Saab

33 vattenfall F.1DJ Confidence in: Vattenfall How much confidence do you have in the way the following
institutions and businesses do their job? - Vattenfall

34 rapp_om_regeringen F.2A Opionion on mass media reporting:
Centre-right Alliance government

In general, what do you think of the Swedish mass media
reporting on the centre-right Alliance government?

35 rapp_om_oppositionen F.2B Opionion on mass media reporting:
Red-green opposition

In general, what do you think of the Swedish mass media
reporting on the red-green opposition?



Institutional Trust 2009 - Variable Group(s)

- 9 -

# Name Label Question

36 rapp_om_ordforeEU F.2C Opionion on mass media reporting:
Swedish Presidency of the EU

In general, what do you think of the Swedish mass media
reporting on the Swedish Presidency of the EU?

37 anv_av_internet F.3A Internet usage How often do you use the Internet?

38 ofta_epost F.3BA Internet usage: E-mail How often have you done the following on the Internet? -
Sent/received e-mail

39 ofta_socialamedier F.3BB Internet usage: Social media How often have you done the following on the Internet? -
Used social media (eg Facebook, Twitter)

40 ofta_fljt_blogg F.3BC Internet usage: Followed any blog How often have you done the following on the Internet? -
Followed any blog

41 ofta_skrivit_blogg F.3BD Internet usage: Written a blog How often have you done the following on the Internet? -
Written a blog

42 ofta_foto F.3BE Internet usage: Posted photos of
myself/the family

How often have you done the following on the Internet? -
Posted photos of myself/the family

43 ofta_debatt F.3BF Internet usage: Debated social issues How often have you done the following on the Internet? -
Debated social issues

44 ofta_chatt F.3BG Internet usage: Chat How often have you done the following on the Internet? -
Chat

45 frb_demo_kommun F.4A The Internet enhances democracy in:
The municipality where you live

Do you think that the Internet enhances democracy in the
municipality where you live?

46 frb_demo_sverige F.4B The Internet enhances democracy in:
Sweden

Do you think that the Internet enhances democracy in
Sweden?

47 frb_demo_vrlden F.4C The Internet enhances democracy in:
The world

Do you think that the Internet enhances democracy in the
world?

48 parti1 F.5A Political party sympathy Which party do you like best today?

49 parti2 F.5B Closest political party Which political party do you lean towards?

50 familj F.6 Current family category If you had to describe your current family, which of the
following categories do you think best applies?

51 utbildning F.7 Education level What is your highest level of completed education?

52 individuell_inkomst F.8 Income What is your personal income per month?

53 hushllets_inkomst F.9 Household's income What is your household's income per month?
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Variables Description
Dataset contains 62 variable(s)
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File : Förtroendebarometer 2009
# SND_studie: SND-studie 0959

SND-studie 0959: Förtroendebarometer 2009

Value Label Cases Percentage

959 SND 0959 1000 100.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 959- 959] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# SND_dataset: SND-dataset 0959-001

SND-dataset 0959-001: Förtroendebarometer 2009

Value Label Cases Percentage

1 SND 0959-001 1000 100.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 1] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# SND_version: SND version 1.1

SND version 1.0, februari 2014

Notes Lables, questions and response alternatives translated into english

Value Label Cases Percentage

1 version 1.1 1000 100.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 1] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# respnr: SERIAL ID

Respondent ID

Value Label Cases Percentage

1204613 1 0.1%

1204632 1 0.1%

1204659 1 0.1%

1204670 1 0.1%

1204684 1 0.1%

1204689 1 0.1%

1204764 1 0.1%

1204773 1 0.1%

1204833 1 0.1%

1204845 1 0.1%

1204929 1 0.1%

1204984 1 0.1%

1204986 1 0.1%

1205016 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1205121 1 0.1%

1205163 1 0.1%

1205187 1 0.1%

1205189 1 0.1%

1205263 1 0.1%

1205386 1 0.1%

1205410 1 0.1%

1205415 1 0.1%

1205442 1 0.1%

1205539 1 0.1%

1205547 1 0.1%

1205640 1 0.1%

1205870 1 0.1%

1206019 1 0.1%

1206031 1 0.1%

1206161 1 0.1%

1206173 1 0.1%

1206276 1 0.1%

1206379 1 0.1%

1206436 1 0.1%

1206556 1 0.1%

1206634 1 0.1%

1206639 1 0.1%

1206685 1 0.1%

1206740 1 0.1%

1206799 1 0.1%

1206820 1 0.1%

1206902 1 0.1%

1206961 1 0.1%

1207117 1 0.1%

1207270 1 0.1%

1207308 1 0.1%

1207361 1 0.1%

1207395 1 0.1%

1207402 1 0.1%

1207407 1 0.1%

1207450 1 0.1%

1207456 1 0.1%

1207490 1 0.1%

1207603 1 0.1%

1207685 1 0.1%

1207711 1 0.1%

1207776 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1207803 1 0.1%

1207804 1 0.1%

1207809 1 0.1%

1207854 1 0.1%

1208015 1 0.1%

1208120 1 0.1%

1208189 1 0.1%

1208384 1 0.1%

1208443 1 0.1%

1208529 1 0.1%

1208543 1 0.1%

1208556 1 0.1%

1208589 1 0.1%

1208598 1 0.1%

1208607 1 0.1%

1208722 1 0.1%

1208844 1 0.1%

1208846 1 0.1%

1208860 1 0.1%

1208875 1 0.1%

1208911 1 0.1%

1209060 1 0.1%

1209181 1 0.1%

1209241 1 0.1%

1209261 1 0.1%

1209363 1 0.1%

1209573 1 0.1%

1209613 1 0.1%

1209614 1 0.1%

1209666 1 0.1%

1209804 1 0.1%

1209861 1 0.1%

1209958 1 0.1%

1209970 1 0.1%

1210032 1 0.1%

1210098 1 0.1%

1210121 1 0.1%

1210181 1 0.1%

1210235 1 0.1%

1210270 1 0.1%

1210386 1 0.1%

1210405 1 0.1%

1210485 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1210501 1 0.1%

1210503 1 0.1%

1210568 1 0.1%

1210839 1 0.1%

1210844 1 0.1%

1210862 1 0.1%

1210965 1 0.1%

1210985 1 0.1%

1211037 1 0.1%

1211094 1 0.1%

1211159 1 0.1%

1211179 1 0.1%

1211217 1 0.1%

1211483 1 0.1%

1211509 1 0.1%

1211564 1 0.1%

1211647 1 0.1%

1211665 1 0.1%

1211684 1 0.1%

1211717 1 0.1%

1211723 1 0.1%

1211763 1 0.1%

1211821 1 0.1%

1211844 1 0.1%

1212083 1 0.1%

1212119 1 0.1%

1212121 1 0.1%

1212139 1 0.1%

1212148 1 0.1%

1212186 1 0.1%

1212194 1 0.1%

1212234 1 0.1%

1212441 1 0.1%

1212512 1 0.1%

1212661 1 0.1%

1212722 1 0.1%

1212730 1 0.1%

1212773 1 0.1%

1212776 1 0.1%

1212790 1 0.1%

1213041 1 0.1%

1213061 1 0.1%

1213222 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1213316 1 0.1%

1213325 1 0.1%

1213437 1 0.1%

1213463 1 0.1%

1213513 1 0.1%

1213572 1 0.1%

1213592 1 0.1%

1213655 1 0.1%

1213712 1 0.1%

1213820 1 0.1%

1213963 1 0.1%

1214238 1 0.1%

1214292 1 0.1%

1214314 1 0.1%

1214346 1 0.1%

1214349 1 0.1%

1214439 1 0.1%

1214483 1 0.1%

1214545 1 0.1%

1214584 1 0.1%

1214737 1 0.1%

1214746 1 0.1%

1214760 1 0.1%

1214942 1 0.1%

1214998 1 0.1%

1215052 1 0.1%

1215215 1 0.1%

1215221 1 0.1%

1215228 1 0.1%

1215280 1 0.1%

1215308 1 0.1%

1215332 1 0.1%

1215361 1 0.1%

1215420 1 0.1%

1215535 1 0.1%

1215562 1 0.1%

1215577 1 0.1%

1215643 1 0.1%

1215853 1 0.1%

1215876 1 0.1%

1215953 1 0.1%

1216072 1 0.1%

1216172 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1216222 1 0.1%

1216276 1 0.1%

1216309 1 0.1%

1216316 1 0.1%

1216420 1 0.1%

1216481 1 0.1%

1216539 1 0.1%

1216630 1 0.1%

1216686 1 0.1%

1216706 1 0.1%

1216946 1 0.1%

1216970 1 0.1%

1216982 1 0.1%

1217188 1 0.1%

1217227 1 0.1%

1217313 1 0.1%

1217406 1 0.1%

1217647 1 0.1%

1217729 1 0.1%

1217776 1 0.1%

1217889 1 0.1%

1217949 1 0.1%

1217991 1 0.1%

1218004 1 0.1%

1218038 1 0.1%

1218071 1 0.1%

1218158 1 0.1%

1218168 1 0.1%

1218231 1 0.1%

1218415 1 0.1%

1218432 1 0.1%

1218488 1 0.1%

1218507 1 0.1%

1218556 1 0.1%

1218798 1 0.1%

1218847 1 0.1%

1218848 1 0.1%

1218958 1 0.1%

1219180 1 0.1%

1219258 1 0.1%

1219290 1 0.1%

1219550 1 0.1%

1219651 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1219748 1 0.1%

1219750 1 0.1%

1219799 1 0.1%

1219948 1 0.1%

1219993 1 0.1%

1219995 1 0.1%

1220058 1 0.1%

1220084 1 0.1%

1220105 1 0.1%

1220172 1 0.1%

1220232 1 0.1%

1220425 1 0.1%

1220502 1 0.1%

1220564 1 0.1%

1220703 1 0.1%

1220708 1 0.1%

1220758 1 0.1%

1221035 1 0.1%

1221136 1 0.1%

1221192 1 0.1%

1221339 1 0.1%

1221412 1 0.1%

1221427 1 0.1%

1221504 1 0.1%

1221543 1 0.1%

1221549 1 0.1%

1221660 1 0.1%

1221705 1 0.1%

1221710 1 0.1%

1221716 1 0.1%

1221769 1 0.1%

1221841 1 0.1%

1221849 1 0.1%

1221938 1 0.1%

1221941 1 0.1%

1222060 1 0.1%

1222124 1 0.1%

1222152 1 0.1%

1222183 1 0.1%

1222218 1 0.1%

1222222 1 0.1%

1222484 1 0.1%

1222544 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1222573 1 0.1%

1222600 1 0.1%

1222646 1 0.1%

1222651 1 0.1%

1222654 1 0.1%

1222689 1 0.1%

1222792 1 0.1%

1222813 1 0.1%

1222827 1 0.1%

1222929 1 0.1%

1223000 1 0.1%

1223027 1 0.1%

1223107 1 0.1%

1223115 1 0.1%

1223165 1 0.1%

1223216 1 0.1%

1223290 1 0.1%

1223303 1 0.1%

1223370 1 0.1%

1223385 1 0.1%

1223463 1 0.1%

1223465 1 0.1%

1223682 1 0.1%

1223735 1 0.1%

1223811 1 0.1%

1223844 1 0.1%

1223899 1 0.1%

1223908 1 0.1%

1223975 1 0.1%

1223977 1 0.1%

1223982 1 0.1%

1223992 1 0.1%

1224004 1 0.1%

1224026 1 0.1%

1224047 1 0.1%

1224064 1 0.1%

1224222 1 0.1%

1224224 1 0.1%

1224261 1 0.1%

1224270 1 0.1%

1224276 1 0.1%

1224376 1 0.1%

1224576 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1224589 1 0.1%

1224635 1 0.1%

1224641 1 0.1%

1224695 1 0.1%

1224720 1 0.1%

1224723 1 0.1%

1224768 1 0.1%

1224798 1 0.1%

1224832 1 0.1%

1224835 1 0.1%

1224900 1 0.1%

1224957 1 0.1%

1224963 1 0.1%

1225010 1 0.1%

1225034 1 0.1%

1225047 1 0.1%

1225048 1 0.1%

1225058 1 0.1%

1225064 1 0.1%

1225110 1 0.1%

1225196 1 0.1%

1225446 1 0.1%

1225647 1 0.1%

1225928 1 0.1%

1225945 1 0.1%

1225987 1 0.1%

1226085 1 0.1%

1226094 1 0.1%

1226230 1 0.1%

1226272 1 0.1%

1226287 1 0.1%

1226702 1 0.1%

1226759 1 0.1%

1226911 1 0.1%

1227277 1 0.1%

1227759 1 0.1%

1228172 1 0.1%

1228192 1 0.1%

1228321 1 0.1%

1228457 1 0.1%

1228547 1 0.1%

1228619 1 0.1%

1228727 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1228802 1 0.1%

1228937 1 0.1%

1228967 1 0.1%

1229061 1 0.1%

1229142 1 0.1%

1229328 1 0.1%

1229373 1 0.1%

1229522 1 0.1%

1229645 1 0.1%

1229778 1 0.1%

1229949 1 0.1%

1229966 1 0.1%

1230148 1 0.1%

1230618 1 0.1%

1230799 1 0.1%

1231203 1 0.1%

1231230 1 0.1%

1231276 1 0.1%

1231295 1 0.1%

1231320 1 0.1%

1231332 1 0.1%

1231353 1 0.1%

1231456 1 0.1%

1231561 1 0.1%

1231814 1 0.1%

1231930 1 0.1%

1232050 1 0.1%

1232095 1 0.1%

1232235 1 0.1%

1232278 1 0.1%

1232357 1 0.1%

1232840 1 0.1%

1232846 1 0.1%

1233237 1 0.1%

1233247 1 0.1%

1233352 1 0.1%

1233409 1 0.1%

1233437 1 0.1%

1233483 1 0.1%

1233498 1 0.1%

1233500 1 0.1%

1233531 1 0.1%

1233660 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1233664 1 0.1%

1233790 1 0.1%

1233897 1 0.1%

1234089 1 0.1%

1234104 1 0.1%

1234250 1 0.1%

1234346 1 0.1%

1234382 1 0.1%

1234410 1 0.1%

1234545 1 0.1%

1234803 1 0.1%

1234990 1 0.1%

1235129 1 0.1%

1235184 1 0.1%

1235215 1 0.1%

1235479 1 0.1%

1235628 1 0.1%

1235652 1 0.1%

1235665 1 0.1%

1235667 1 0.1%

1235761 1 0.1%

1235875 1 0.1%

1235903 1 0.1%

1235936 1 0.1%

1236027 1 0.1%

1236317 1 0.1%

1236354 1 0.1%

1236497 1 0.1%

1236582 1 0.1%

1236899 1 0.1%

1236934 1 0.1%

1237048 1 0.1%

1237114 1 0.1%

1237292 1 0.1%

1237355 1 0.1%

1237445 1 0.1%

1237703 1 0.1%

1237782 1 0.1%

1237794 1 0.1%

1237885 1 0.1%

1237947 1 0.1%

1238061 1 0.1%

1238210 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1238433 1 0.1%

1238531 1 0.1%

1238620 1 0.1%

1238628 1 0.1%

1238637 1 0.1%

1238721 1 0.1%

1238726 1 0.1%

1238861 1 0.1%

1239012 1 0.1%

1239119 1 0.1%

1239228 1 0.1%

1239377 1 0.1%

1239380 1 0.1%

1239399 1 0.1%

1239408 1 0.1%

1239428 1 0.1%

1239444 1 0.1%

1239516 1 0.1%

1239648 1 0.1%

1239741 1 0.1%

1239775 1 0.1%

1239852 1 0.1%

1239859 1 0.1%

1239971 1 0.1%

1240243 1 0.1%

1240261 1 0.1%

1240515 1 0.1%

1240606 1 0.1%

1240661 1 0.1%

1241125 1 0.1%

1241368 1 0.1%

1241385 1 0.1%

1241419 1 0.1%

1241442 1 0.1%

1241449 1 0.1%

1241528 1 0.1%

1241665 1 0.1%

1241713 1 0.1%

1241801 1 0.1%

1241810 1 0.1%

1241825 1 0.1%

1241965 1 0.1%

1242202 1 0.1%



- 23 -

File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1242223 1 0.1%

1242396 1 0.1%

1242571 1 0.1%

1242594 1 0.1%

1242724 1 0.1%

1242767 1 0.1%

1242905 1 0.1%

1242973 1 0.1%

1243007 1 0.1%

1243096 1 0.1%

1243131 1 0.1%

1243160 1 0.1%

1243519 1 0.1%

1243546 1 0.1%

1243719 1 0.1%

1244026 1 0.1%

1244114 1 0.1%

1244224 1 0.1%

1244453 1 0.1%

1244511 1 0.1%

1244568 1 0.1%

1244573 1 0.1%

1244591 1 0.1%

1244940 1 0.1%

1245230 1 0.1%

1245689 1 0.1%

1245758 1 0.1%

1245760 1 0.1%

1245872 1 0.1%

1246047 1 0.1%

1246372 1 0.1%

1246378 1 0.1%

1246608 1 0.1%

1246631 1 0.1%

1246904 1 0.1%

1247063 1 0.1%

1247148 1 0.1%

1247170 1 0.1%

1247190 1 0.1%

1247320 1 0.1%

1247450 1 0.1%

1247466 1 0.1%

1247467 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1247584 1 0.1%

1247635 1 0.1%

1247833 1 0.1%

1247846 1 0.1%

1247887 1 0.1%

1247974 1 0.1%

1248087 1 0.1%

1248137 1 0.1%

1248236 1 0.1%

1248260 1 0.1%

1248338 1 0.1%

1248358 1 0.1%

1248416 1 0.1%

1248606 1 0.1%

1248654 1 0.1%

1248689 1 0.1%

1248763 1 0.1%

1248894 1 0.1%

1248942 1 0.1%

1249030 1 0.1%

1249151 1 0.1%

1249168 1 0.1%

1249370 1 0.1%

1249649 1 0.1%

1249750 1 0.1%

1249768 1 0.1%

1249838 1 0.1%

1249947 1 0.1%

1249967 1 0.1%

1250011 1 0.1%

1250032 1 0.1%

1250053 1 0.1%

1250057 1 0.1%

1250101 1 0.1%

1250157 1 0.1%

1250267 1 0.1%

1250333 1 0.1%

1250400 1 0.1%

1250524 1 0.1%

1250535 1 0.1%

1250606 1 0.1%

1250660 1 0.1%

1250709 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1250770 1 0.1%

1250934 1 0.1%

1251250 1 0.1%

1251348 1 0.1%

1251729 1 0.1%

1251730 1 0.1%

1251759 1 0.1%

1251771 1 0.1%

1251804 1 0.1%

1251889 1 0.1%

1251906 1 0.1%

1251958 1 0.1%

1252135 1 0.1%

1252143 1 0.1%

1252310 1 0.1%

1252343 1 0.1%

1252759 1 0.1%

1252792 1 0.1%

1252799 1 0.1%

1252876 1 0.1%

1252880 1 0.1%

1253008 1 0.1%

1253080 1 0.1%

1253083 1 0.1%

1253087 1 0.1%

1253148 1 0.1%

1253160 1 0.1%

1253179 1 0.1%

1253189 1 0.1%

1253268 1 0.1%

1253462 1 0.1%

1253483 1 0.1%

1253670 1 0.1%

1253718 1 0.1%

1253725 1 0.1%

1254233 1 0.1%

1254319 1 0.1%

1254522 1 0.1%

1254767 1 0.1%

1254942 1 0.1%

1254981 1 0.1%

1254995 1 0.1%

1255025 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1255169 1 0.1%

1255253 1 0.1%

1255365 1 0.1%

1255453 1 0.1%

1255543 1 0.1%

1255638 1 0.1%

1255717 1 0.1%

1256095 1 0.1%

1256233 1 0.1%

1256365 1 0.1%

1256471 1 0.1%

1256592 1 0.1%

1256632 1 0.1%

1256645 1 0.1%

1256684 1 0.1%

1256791 1 0.1%

1256841 1 0.1%

1256895 1 0.1%

1256948 1 0.1%

1256955 1 0.1%

1257012 1 0.1%

1257163 1 0.1%

1257176 1 0.1%

1257194 1 0.1%

1257259 1 0.1%

1257269 1 0.1%

1257307 1 0.1%

1257366 1 0.1%

1257620 1 0.1%

1257711 1 0.1%

1257750 1 0.1%

1257918 1 0.1%

1257976 1 0.1%

1258022 1 0.1%

1258027 1 0.1%

1258087 1 0.1%

1258268 1 0.1%

1258361 1 0.1%

1258442 1 0.1%

1258449 1 0.1%

1258568 1 0.1%

1258699 1 0.1%

1258738 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1258741 1 0.1%

1258995 1 0.1%

1259044 1 0.1%

1603529 1 0.1%

1603542 1 0.1%

1603578 1 0.1%

1603594 1 0.1%

1603616 1 0.1%

1603670 1 0.1%

1603672 1 0.1%

1603696 1 0.1%

1603744 1 0.1%

1603782 1 0.1%

1603813 1 0.1%

1603905 1 0.1%

1603917 1 0.1%

1603946 1 0.1%

1603990 1 0.1%

1603999 1 0.1%

1604013 1 0.1%

1604034 1 0.1%

1604075 1 0.1%

1604100 1 0.1%

1604187 1 0.1%

1604222 1 0.1%

1604224 1 0.1%

1604275 1 0.1%

1604281 1 0.1%

1604375 1 0.1%

1604395 1 0.1%

1604437 1 0.1%

1604449 1 0.1%

1604604 1 0.1%

1604622 1 0.1%

1604624 1 0.1%

1604667 1 0.1%

1604818 1 0.1%

1604827 1 0.1%

1604829 1 0.1%

1613948 1 0.1%

1614071 1 0.1%

1626965 1 0.1%

1628706 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1629066 1 0.1%

1629106 1 0.1%

1629161 1 0.1%

1629268 1 0.1%

1629355 1 0.1%

1629356 1 0.1%

1634070 1 0.1%

1634742 1 0.1%

1634751 1 0.1%

1634755 1 0.1%

1634907 1 0.1%

1635183 1 0.1%

1635200 1 0.1%

1635588 1 0.1%

1635626 1 0.1%

1636880 1 0.1%

1638717 1 0.1%

1641393 1 0.1%

1655742 1 0.1%

1669046 1 0.1%

1669058 1 0.1%

1669120 1 0.1%

1669134 1 0.1%

1669174 1 0.1%

1669192 1 0.1%

1669218 1 0.1%

1669230 1 0.1%

1669276 1 0.1%

1669354 1 0.1%

1669374 1 0.1%

1669450 1 0.1%

1669520 1 0.1%

1669648 1 0.1%

1669658 1 0.1%

1669740 1 0.1%

1669760 1 0.1%

1669838 1 0.1%

1669866 1 0.1%

1669880 1 0.1%

1669904 1 0.1%

1669906 1 0.1%

1669920 1 0.1%

1669980 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1669982 1 0.1%

1669996 1 0.1%

1670008 1 0.1%

1670074 1 0.1%

1670140 1 0.1%

1670148 1 0.1%

1670154 1 0.1%

1670180 1 0.1%

1670182 1 0.1%

1670222 1 0.1%

1670250 1 0.1%

1670378 1 0.1%

1670388 1 0.1%

1670456 1 0.1%

1670470 1 0.1%

1670566 1 0.1%

1693589 1 0.1%

1694189 1 0.1%

1694245 1 0.1%

1694331 1 0.1%

1694409 1 0.1%

1694485 1 0.1%

1694547 1 0.1%

1694796 1 0.1%

1694892 1 0.1%

1694976 1 0.1%

1695086 1 0.1%

1695096 1 0.1%

1695138 1 0.1%

1695168 1 0.1%

1695358 1 0.1%

1695888 1 0.1%

1697149 1 0.1%

1697953 1 0.1%

1698165 1 0.1%

1716657 1 0.1%

1723634 1 0.1%

1736064 1 0.1%

1736071 1 0.1%

1736122 1 0.1%

1736171 1 0.1%

1736212 1 0.1%

1736215 1 0.1%



- 30 -

File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

1736255 1 0.1%

1736270 1 0.1%

1736281 1 0.1%

1736291 1 0.1%

1736305 1 0.1%

1736319 1 0.1%

1738856 1 0.1%

1738884 1 0.1%

1738897 1 0.1%

1739282 1 0.1%

1741093 1 0.1%

1743763 1 0.1%

1754348 1 0.1%

1755868 1 0.1%

1761101 1 0.1%

1852931 1 0.1%

1852979 1 0.1%

1852981 1 0.1%

1852987 1 0.1%

1864092 1 0.1%

1867835 1 0.1%

1878156 1 0.1%

1878168 1 0.1%

1905578 1 0.1%

1975388 1 0.1%

1975492 1 0.1%

1979942 1 0.1%

2003325 1 0.1%

2004357 1 0.1%

2105979 1 0.1%

2106047 1 0.1%

2106067 1 0.1%

2106097 1 0.1%

2120854 1 0.1%

2121017 1 0.1%

2121038 1 0.1%

2121072 1 0.1%

2121670 1 0.1%

2218118 1 0.1%

2222588 1 0.1%

2242793 1 0.1%

2242797 1 0.1%

2244418 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

2246429 1 0.1%

2246520 1 0.1%

2247649 1 0.1%

2259474 1 0.1%

2260550 1 0.1%

2266039 1 0.1%

2499852 1 0.1%

2509763 1 0.1%

2509773 1 0.1%

2509806 1 0.1%

2509817 1 0.1%

2509845 1 0.1%

2509877 1 0.1%

2509879 1 0.1%

2509895 1 0.1%

2509896 1 0.1%

2509902 1 0.1%

2509925 1 0.1%

2509937 1 0.1%

2509942 1 0.1%

2509946 1 0.1%

2510040 1 0.1%

2510042 1 0.1%

2510065 1 0.1%

2510077 1 0.1%

2510088 1 0.1%

2521659 1 0.1%

2541511 1 0.1%

2550092 1 0.1%

2574786 1 0.1%

2574797 1 0.1%

2574805 1 0.1%

2574807 1 0.1%

2647229 1 0.1%

2741513 1 0.1%

2746215 1 0.1%

2771692 1 0.1%

2815421 1 0.1%

2815715 1 0.1%

2817312 1 0.1%

2830702 1 0.1%

2832494 1 0.1%

2832933 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

2834176 1 0.1%

2837679 1 0.1%

2871944 1 0.1%

3116149 1 0.1%

3123394 1 0.1%

3132522 1 0.1%

3134169 1 0.1%

3134228 1 0.1%

3134898 1 0.1%

3137440 1 0.1%

3142700 1 0.1%

3160803 1 0.1%

3160811 1 0.1%

3160821 1 0.1%

3160844 1 0.1%

3160903 1 0.1%

3160936 1 0.1%

3160972 1 0.1%

3161018 1 0.1%

3161032 1 0.1%

3374136 1 0.1%

3374172 1 0.1%

3374253 1 0.1%

3386576 1 0.1%

3386631 1 0.1%

3395543 1 0.1%

3395552 1 0.1%

3395618 1 0.1%

3395646 1 0.1%

3395677 1 0.1%

3395682 1 0.1%

3395702 1 0.1%

3395704 1 0.1%

3395797 1 0.1%

3395806 1 0.1%

3395837 1 0.1%

3405394 1 0.1%

3411575 1 0.1%

3412672 1 0.1%

3449553 1 0.1%

3449554 1 0.1%

3449577 1 0.1%

3452236 1 0.1%
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

3452242 1 0.1%

3757519 1 0.1%

3757523 1 0.1%

3951133 1 0.1%

4026891 1 0.1%

4080144 1 0.1%

4095701 1 0.1%

4192672 1 0.1%

4196202 1 0.1%

4196237 1 0.1%

4196239 1 0.1%

4196257 1 0.1%

4196267 1 0.1%

4196290 1 0.1%

4196300 1 0.1%

4196342 1 0.1%

4196421 1 0.1%

4196490 1 0.1%

4196509 1 0.1%

4196527 1 0.1%

4198700 1 0.1%

4198710 1 0.1%

4198718 1 0.1%

4198740 1 0.1%

4198802 1 0.1%

4198858 1 0.1%

4198875 1 0.1%

4205913 1 0.1%

4205952 1 0.1%

4205956 1 0.1%

4205969 1 0.1%

4205988 1 0.1%

4206019 1 0.1%

4206035 1 0.1%

4206054 1 0.1%

4206083 1 0.1%

4206101 1 0.1%

4206118 1 0.1%

4206127 1 0.1%

4206186 1 0.1%

4206189 1 0.1%

4206232 1 0.1%

4206234 1 0.1%



- 34 -

File : Förtroendebarometer 2009
# respnr: SERIAL ID

Value Label Cases Percentage

4206236 1 0.1%

4206239 1 0.1%

4206250 1 0.1%

4206280 1 0.1%

4206290 1 0.1%

4206339 1 0.1%

4206340 1 0.1%

4206382 1 0.1%

4206420 1 0.1%

4206439 1 0.1%

4206449 1 0.1%

4207067 1 0.1%

4207070 1 0.1%

4207212 1 0.1%

4207215 1 0.1%

4214711 1 0.1%

4214712 1 0.1%

4214768 1 0.1%

4217430 1 0.1%

4225396 1 0.1%

4225408 1 0.1%

4225428 1 0.1%

4225491 1 0.1%

4225509 1 0.1%

4225518 1 0.1%

4225553 1 0.1%

4225957 1 0.1%

4226643 1 0.1%

4226665 1 0.1%

4226744 1 0.1%

4227014 1 0.1%

4227043 1 0.1%

4227091 1 0.1%

4228136 1 0.1%

4228179 1 0.1%

4231197 1 0.1%

4278986 1 0.1%

4283975 1 0.1%

4286360 1 0.1%

4286370 1 0.1%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1204613- 4286370] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]
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File : Förtroendebarometer 2009
# respnr: SERIAL ID

# vikt: Weight

Viktvariabel

Value Label Cases Percentage

0.67955 8 0.8%

0.72062 5 0.5%

0.74521 16 1.6%

0.75658 10 1.0%

0.76817 20 2.0%

0.79722 4 0.4%

0.80011 15 1.5%

0.80453 7 0.7%

0.81212 8 0.8%

0.8191 20 2.0%

0.83026 8 0.8%

0.84847 15 1.5%

0.85315 8 0.8%

0.8587 16 1.6%

0.8612 2 0.2%

0.86861 13 1.3%

0.87614 16 1.6%

0.87742 25 2.5%

0.88044 11 1.1%

0.88226 9 0.9%

0.89059 12 1.2%

0.89081 27 2.7%

0.89573 16 1.6%

0.89825 21 2.1%

0.90418 18 1.8%

0.90446 24 2.4%

0.90945 15 1.5%

0.91048 20 2.0%

0.91195 24 2.4%

0.91803 21 2.1%

0.92437 24 2.4%

0.92592 32 3.2%

0.92909 8 0.8%

0.93853 32 3.2%

0.93866 11 1.1%

0.94384 6 0.6%

0.95011 7 0.7%

0.95275 10 1.0%

0.96079 23 2.3%
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File : Förtroendebarometer 2009
# vikt: Weight

Value Label Cases Percentage

0.96094 16 1.6%

0.97403 15 1.5%

0.97545 22 2.2%

0.9904 34 3.4%

1.00753 8 0.8%

1.01105 30 3.0%

1.01663 10 1.0%

1.02623 18 1.8%

1.02785 15 1.5%

1.03505 28 2.8%

1.04191 14 1.4%

1.04914 29 2.9%

1.05781 11 1.1%

1.07402 17 1.7%

1.10712 21 2.1%

1.11464 6 0.6%

1.2006 17 1.7%

1.28641 6 0.6%

1.36416 11 1.1%

1.41071 9 0.9%

1.43223 7 0.7%

1.45418 10 1.0%

1.50917 7 0.7%

1.5684 5 0.5%

1.62556 5 0.5%

1.66319 6 0.6%

1.71994 5 0.5%

1.74618 10 1.0%

1.77294 11 1.1%

1.83999 2 0.2%

1.98189 8 0.8%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0.68- 1.982] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-] [Mean: 1 /-] [StdDev: 0.225 /-]

# gender: Sex

Kön

Value Label Cases Percentage

1 Man 507 50.7%

2 Woman 493 49.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: *]
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File : Förtroendebarometer 2009
# gender: Sex

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# age: Age

Ålder

Value Label Cases Percentage

16 3 0.3%

17 8 0.8%

18 8 0.8%

19 10 1.0%

20 14 1.4%

21 13 1.3%

22 11 1.1%

23 18 1.8%

24 17 1.7%

25 20 2.0%

26 19 1.9%

27 21 2.1%

28 19 1.9%

29 16 1.6%

30 12 1.2%

31 14 1.4%

32 18 1.8%

33 13 1.3%

34 17 1.7%

35 13 1.3%

36 20 2.0%

37 18 1.8%

38 20 2.0%

39 12 1.2%

40 17 1.7%

41 21 2.1%

42 29 2.9%

43 12 1.2%

44 17 1.7%

45 28 2.8%

46 17 1.7%

47 20 2.0%

48 20 2.0%

49 29 2.9%

50 13 1.3%

51 24 2.4%

52 19 1.9%

53 20 2.0%
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File : Förtroendebarometer 2009
# age: Age

Value Label Cases Percentage

54 10 1.0%

55 19 1.9%

56 20 2.0%

57 19 1.9%

58 13 1.3%

59 20 2.0%

60 31 3.1%

61 25 2.5%

62 15 1.5%

63 17 1.7%

64 21 2.1%

65 18 1.8%

66 22 2.2%

67 18 1.8%

68 15 1.5%

69 17 1.7%

70 13 1.3%

71 12 1.2%

72 18 1.8%

73 7 0.7%

74 10 1.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 16- 74] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-] [Mean: 46.228 /-] [StdDev: 15.625 /-]

# region: Region

Region

Value Label Cases Percentage

1 Stockholm urban area 216 21.6%

2 Eastern midst of Sweden 169 16.9%

3 Småland (islands included) 87 8.7%

4 Southern Sweden 154 15.4%

5 Western Sweden 182 18.2%

6 Northern midst of Sweden 100 10.0%

7 Middle and northern Sweden 92 9.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# parti3: Political parties (merged)

Konstruerad variabel: Summanslagning av variablerna Partisympati och Närmaste parti
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# parti3: Political parties (merged)

Value Label Cases Percentage

1 Social Democrats 215 21.5%

2 Moderate Party 311 31.1%

3 Center Party 34 3.4%

4 Liberal Party 88 8.8%

5 Christian Democrats 41 4.1%

6 Left Party 66 6.6%

7 Green Party 94 9.4%

8 Sweden Democrats 35 3.5%

9 Other party 9 0.9%

10 None of the above 52 5.2%

11 Pirate Party 55 5.5%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 11] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# regeringen: F.1AA Confidence in: The Government

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - the
Government

Value Label Cases Percentage

1 Very high trust 103 10.3%

2 Quite high trust 368 36.8%

3 Neither high nor low trust 255 25.5%

4 Quite low trust 169 16.9%

5 Very low trust 105 10.5%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# dagspress: F.1AB Confidence in: The daily press

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - The daily press

Value Label Cases Percentage

1 Very high trust 9 0.9%

2 Quite high trust 249 24.9%

3 Neither high nor low trust 434 43.4%

4 Quite low trust 251 25.1%

5 Very low trust 57 5.7%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]
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# riksdag: F.1AC Confidence in: The Parliament

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - the Parliament

Value Label Cases Percentage

1 Very high trust 40 4.0%

2 Quite high trust 362 36.2%

3 Neither high nor low trust 362 36.2%

4 Quite low trust 172 17.2%

5 Very low trust 64 6.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# banker: F.1AD Confidence in: The banks

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - The Banks

Value Label Cases Percentage

1 Very high trust 23 2.3%

2 Quite high trust 288 28.8%

3 Neither high nor low trust 369 36.9%

4 Quite low trust 246 24.6%

5 Very low trust 74 7.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# radioTV: F.1AE Confidence in: Radio/TV

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Radio/TV

Value Label Cases Percentage

1 Very high trust 32 3.2%

2 Quite high trust 385 38.5%

3 Neither high nor low trust 448 44.8%

4 Quite low trust 109 10.9%

5 Very low trust 26 2.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# storfretag: F.1AF Confidence in: Big business

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Big business

Value Label Cases Percentage

1 Very high trust 11 1.1%

2 Quite high trust 263 26.3%

3 Neither high nor low trust 486 48.6%
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# storfretag: F.1AF Confidence in: Big business

Value Label Cases Percentage

4 Quite low trust 200 20.0%

5 Very low trust 40 4.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# univ_hskola: F.1AG Confidence in: Universities

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Universities

Value Label Cases Percentage

1 Very high trust 92 9.2%

2 Quite high trust 552 55.2%

3 Neither high nor low trust 306 30.6%

4 Quite low trust 42 4.2%

5 Very low trust 8 0.8%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# facken: F.1AH Confidence in: The trade unions

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - The trade
unions

Value Label Cases Percentage

1 Very high trust 33 3.3%

2 Quite high trust 248 24.8%

3 Neither high nor low trust 392 39.2%

4 Quite low trust 213 21.3%

5 Very low trust 114 11.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# partier: F.1AI Confidence in: The political parties

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - The political
parties

Value Label Cases Percentage

1 Very high trust 5 0.5%

2 Quite high trust 149 14.9%

3 Neither high nor low trust 458 45.8%

4 Quite low trust 285 28.5%

5 Very low trust 103 10.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.



- 42 -

File : Förtroendebarometer 2009
# partier: F.1AI Confidence in: The political parties

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# kyrkan: F.1AJ Confidence in: The Church of Sweden

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - The Church of
Sweden

Value Label Cases Percentage

1 Very high trust 51 5.1%

2 Quite high trust 278 27.8%

3 Neither high nor low trust 391 39.1%

4 Quite low trust 180 18.0%

5 Very low trust 100 10.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# EU_kommission: F.1AK Confidence in: EU commission

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - EU
commission

Value Label Cases Percentage

1 Very high trust 17 1.7%

2 Quite high trust 198 19.8%

3 Neither high nor low trust 439 43.9%

4 Quite low trust 237 23.7%

5 Very low trust 109 10.9%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# riksbanken: F.1AL Confidence in: The Swedish Central Bank

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - The Swedish
Central Bank

Value Label Cases Percentage

1 Very high trust 121 12.1%

2 Quite high trust 439 43.9%

3 Neither high nor low trust 346 34.6%

4 Quite low trust 68 6.8%

5 Very low trust 26 2.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]
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# arbetsfrmedning: F.1AM Confidence in: The Swedish Public Employment Service

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - The Swedish
Public Employment Service

Value Label Cases Percentage

1 Very high trust 8 0.8%

2 Quite high trust 101 10.1%

3 Neither high nor low trust 347 34.7%

4 Quite low trust 319 31.9%

5 Very low trust 225 22.5%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# socialdemokraterna: F.1BA Confidence in: The Swedish Social Democratic Party

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - The Swedish
Social Democratic Party

Value Label Cases Percentage

1 Very high trust 36 3.6%

2 Quite high trust 228 22.8%

3 Neither high nor low trust 329 32.9%

4 Quite low trust 259 25.9%

5 Very low trust 148 14.8%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# moderaterna: F.1BB Confidence in: Moderate Party

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Moderate
Party

Value Label Cases Percentage

1 Very high trust 68 6.8%

2 Quite high trust 331 33.1%

3 Neither high nor low trust 276 27.6%

4 Quite low trust 179 17.9%

5 Very low trust 146 14.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# sv_demokraterna: F.1BC Confidence in: Sweden Democrats

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Sweden
Democrats
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# sv_demokraterna: F.1BC Confidence in: Sweden Democrats

Value Label Cases Percentage

1 Very high trust 10 1.0%

2 Quite high trust 38 3.8%

3 Neither high nor low trust 115 11.5%

4 Quite low trust 151 15.1%

5 Very low trust 686 68.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# piratpartiet: F.1BD Confidence in: Pirate Party

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Pirate party

Value Label Cases Percentage

1 Very high trust 20 2.0%

2 Quite high trust 57 5.7%

3 Neither high nor low trust 188 18.8%

4 Quite low trust 225 22.5%

5 Very low trust 510 51.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# sr: F.1CA Confidence in: Radio Sweden

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Swedish Radio

Value Label Cases Percentage

1 Very high trust 214 21.4%

2 Quite high trust 569 56.9%

3 Neither high nor low trust 183 18.3%

4 Quite low trust 22 2.2%

5 Very low trust 12 1.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# svt: F.1CB Confidence in: Swedish Television

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Swedish
Television

Value Label Cases Percentage

1 Very high trust 162 16.2%

2 Quite high trust 562 56.2%

3 Neither high nor low trust 228 22.8%
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# svt: F.1CB Confidence in: Swedish Television

Value Label Cases Percentage

4 Quite low trust 35 3.5%

5 Very low trust 13 1.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# tv4: F.1CC Confidence in: TV4

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - TV4

Value Label Cases Percentage

1 Very high trust 27 2.7%

2 Quite high trust 376 37.6%

3 Neither high nor low trust 450 45.0%

4 Quite low trust 115 11.5%

5 Very low trust 32 3.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# tv3: F.1CD Confidence in: TV3

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - TV3

Value Label Cases Percentage

1 Very high trust 7 0.7%

2 Quite high trust 143 14.3%

3 Neither high nor low trust 453 45.3%

4 Quite low trust 297 29.7%

5 Very low trust 100 10.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# dn: F.1CE Confidence in: Dagens Nyheter

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Dagens
Nyheter

Value Label Cases Percentage

1 Very high trust 104 10.4%

2 Quite high trust 464 46.4%

3 Neither high nor low trust 346 34.6%

4 Quite low trust 64 6.4%

5 Very low trust 22 2.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]
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# dn: F.1CE Confidence in: Dagens Nyheter

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# aftonbladet: F.1CF Confidence in: Aftonbladet

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Aftonbladet

Value Label Cases Percentage

1 Very high trust 10 1.0%

2 Quite high trust 127 12.7%

3 Neither high nor low trust 388 38.8%

4 Quite low trust 297 29.7%

5 Very low trust 178 17.8%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# ikea: F.1DA Confidence in: IKEA

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - IKEA

Value Label Cases Percentage

1 Very high trust 155 15.5%

2 Quite high trust 595 59.5%

3 Neither high nor low trust 224 22.4%

4 Quite low trust 16 1.6%

5 Very low trust 10 1.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# volvo: F.1DB Confidence in: Volvo

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Volvo

Value Label Cases Percentage

1 Very high trust 78 7.8%

2 Quite high trust 442 44.2%

3 Neither high nor low trust 402 40.2%

4 Quite low trust 65 6.5%

5 Very low trust 13 1.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# ericsson: F.1DC Confidence in: Ericsson

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Ericsson
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# ericsson: F.1DC Confidence in: Ericsson

Value Label Cases Percentage

1 Very high trust 67 6.7%

2 Quite high trust 452 45.2%

3 Neither high nor low trust 407 40.7%

4 Quite low trust 57 5.7%

5 Very low trust 17 1.7%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# cocacola: F.1DD Confidence in: Coca-Cola

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Coca-Cola

Value Label Cases Percentage

1 Very high trust 27 2.7%

2 Quite high trust 190 19.0%

3 Neither high nor low trust 439 43.9%

4 Quite low trust 235 23.5%

5 Very low trust 109 10.9%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# skandia: F.1DE Confidence in: Skandia

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Skandia

Value Label Cases Percentage

1 Very high trust 8 0.8%

2 Quite high trust 155 15.5%

3 Neither high nor low trust 472 47.2%

4 Quite low trust 266 26.6%

5 Very low trust 99 9.9%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# astra_zeneca: F.1DF Confidence in: Astra Zeneca

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Astra Zeneca

Value Label Cases Percentage

1 Very high trust 39 3.9%

2 Quite high trust 294 29.4%

3 Neither high nor low trust 494 49.4%

4 Quite low trust 140 14.0%
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# astra_zeneca: F.1DF Confidence in: Astra Zeneca

Value Label Cases Percentage

5 Very low trust 33 3.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# sas: F.1DG Confidence in: SAS

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - SAS

Value Label Cases Percentage

1 Very high trust 29 2.9%

2 Quite high trust 263 26.3%

3 Neither high nor low trust 478 47.8%

4 Quite low trust 181 18.1%

5 Very low trust 49 4.9%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# hm: F.1DH Confidence in: H&M

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - H&M

Value Label Cases Percentage

1 Very high trust 50 5.0%

2 Quite high trust 406 40.6%

3 Neither high nor low trust 442 44.2%

4 Quite low trust 81 8.1%

5 Very low trust 21 2.1%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# saab: F.1DI Confidence in: Saab

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Saab

Value Label Cases Percentage

1 Very high trust 30 3.0%

2 Quite high trust 279 27.9%

3 Neither high nor low trust 473 47.3%

4 Quite low trust 165 16.5%

5 Very low trust 53 5.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]
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# saab: F.1DI Confidence in: Saab

# vattenfall: F.1DJ Confidence in: Vattenfall

Literal question How much confidence do you have in the way the following institutions and businesses do their job? - Vattenfall

Value Label Cases Percentage

1 Very high trust 32 3.2%

2 Quite high trust 237 23.7%

3 Neither high nor low trust 457 45.7%

4 Quite low trust 195 19.5%

5 Very low trust 79 7.9%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# rapp_om_regeringen: F.2A Opionion on mass media reporting: Centre-right Alliance government

Literal question In general, what do you think of the Swedish mass media reporting on the centre-right Alliance government?

Value Label Cases Percentage

1 -5 Reporting far too negative 22 2.2%

2 -4 23 2.3%

3 -3 45 4.5%

4 -2 70 7.0%

5 -1 84 8.4%

6 0 points 457 45.7%

7 +1 89 8.9%

8 +2 87 8.7%

9 +3 52 5.2%

10 +4 36 3.6%

11 +5 Reporting far too positive 35 3.5%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 11] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-] [Mean: 6.177 /-] [StdDev: 2.004 /-]

# rapp_om_oppositionen: F.2B Opionion on mass media reporting: Red-green opposition

Literal question In general, what do you think of the Swedish mass media reporting on the red-green opposition?

Value Label Cases Percentage

1 -5 Reporting far too negative 22 2.2%

2 -4 17 1.7%

3 -3 32 3.2%

4 -2 75 7.5%

5 -1 86 8.6%

6 0 points 478 47.8%

7 +1 105 10.5%

8 +2 87 8.7%
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# rapp_om_oppositionen: F.2B Opionion on mass media reporting: Red-green opposition

Value Label Cases Percentage

9 +3 45 4.5%

10 +4 27 2.7%

11 +5 Reporting far too positive 26 2.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 11] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-] [Mean: 6.142 /-] [StdDev: 1.849 /-]

# rapp_om_ordforeEU: F.2C Opionion on mass media reporting: Swedish Presidency of the EU

Literal question In general, what do you think of the Swedish mass media reporting on the Swedish Presidency of the EU?

Value Label Cases Percentage

1 -5 Reporting far too negative 5 0.5%

2 -4 12 1.2%

3 -3 16 1.6%

4 -2 64 6.4%

5 -1 77 7.7%

6 0 points 589 58.9%

7 +1 72 7.2%

8 +2 76 7.6%

9 +3 47 4.7%

10 +4 23 2.3%

11 +5 Reporting far too positive 19 1.9%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 11] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-] [Mean: 6.226 /-] [StdDev: 1.545 /-]

# anv_av_internet: F.3A Internet usage

Literal question How often do you use the Internet?

Value Label Cases Percentage

1 More than a few times per day 669 66.9%

2 A few times per day 235 23.5%

3 Once a day 67 6.7%

4 A few times per week 26 2.6%

5 Once a week 2 0.2%

6 More rarely 1 0.1%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# ofta_epost: F.3BA Internet usage: E-mail

Literal question How often have you done the following on the Internet? - Sent/received e-mail
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File : Förtroendebarometer 2009
# ofta_epost: F.3BA Internet usage: E-mail

Value Label Cases Percentage

1 Never 1 0.1%

2 Now and again during the last 12 months 2 0.2%

3 About once every half year 1 0.1%

4 Now and again during the month 9 0.9%

5 Now and again during the week 45 4.5%

6 Several times a week 142 14.2%

7 Daily 799 79.9%

8 Do not know 1 0.1%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 8] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# ofta_socialamedier: F.3BB Internet usage: Social media

Literal question How often have you done the following on the Internet? - Used social media (eg Facebook, Twitter)

Value Label Cases Percentage

1 Never 114 11.4%

2 Now and again during the last 12 months 46 4.6%

3 About once every half year 37 3.7%

4 Now and again during the month 106 10.6%

5 Now and again during the week 128 12.8%

6 Several times a week 174 17.4%

7 Daily 317 31.7%

8 Do not know 78 7.8%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 8] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# ofta_fljt_blogg: F.3BC Internet usage: Followed any blog

Literal question How often have you done the following on the Internet? - Followed any blog

Value Label Cases Percentage

1 Never 350 35.0%

2 Now and again during the last 12 months 104 10.4%

3 About once every half year 73 7.3%

4 Now and again during the month 134 13.4%

5 Now and again during the week 110 11.0%

6 Several times a week 94 9.4%

7 Daily 125 12.5%

8 Do not know 10 1.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 8] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]
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File : Förtroendebarometer 2009
# ofta_fljt_blogg: F.3BC Internet usage: Followed any blog

# ofta_skrivit_blogg: F.3BD Internet usage: Written a blog

Literal question How often have you done the following on the Internet? - Written a blog

Value Label Cases Percentage

1 Never 789 78.9%

2 Now and again during the last 12 months 55 5.5%

3 About once every half year 48 4.8%

4 Now and again during the month 41 4.1%

5 Now and again during the week 24 2.4%

6 Several times a week 14 1.4%

7 Daily 23 2.3%

8 Do not know 6 0.6%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 8] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]
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# ofta_foto: F.3BE Internet usage: Posted photos of myself/the family

Literal question How often have you done the following on the Internet? - Posted photos of myself/the family

Value Label Cases Percentage

1 Never 540 54.0%

2 Now and again during the last 12 months 159 15.9%

3 About once every half year 128 12.8%

4 Now and again during the month 117 11.7%

5 Now and again during the week 30 3.0%

6 Several times a week 10 1.0%

7 Daily 12 1.2%

8 Do not know 4 0.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 8] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# ofta_debatt: F.3BF Internet usage: Debated social issues

Literal question How often have you done the following on the Internet? - Debated social issues

Value Label Cases Percentage

1 Never 700 70.0%

2 Now and again during the last 12 months 104 10.4%

3 About once every half year 66 6.6%

4 Now and again during the month 68 6.8%

5 Now and again during the week 21 2.1%

6 Several times a week 17 1.7%

7 Daily 16 1.6%

8 Do not know 8 0.8%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 8] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# ofta_chatt: F.3BG Internet usage: Chat

Literal question How often have you done the following on the Internet? - Chat

Value Label Cases Percentage

1 Never 402 40.2%

2 Now and again during the last 12 months 110 11.0%

3 About once every half year 69 6.9%

4 Now and again during the month 111 11.1%

5 Now and again during the week 120 12.0%

6 Several times a week 83 8.3%

7 Daily 102 10.2%

8 Do not know 3 0.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 8] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]
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# ofta_chatt: F.3BG Internet usage: Chat

# frb_demo_kommun: F.4A The Internet enhances democracy in: The municipality where you live

Literal question Do you think that the Internet enhances democracy in the municipality where you live?

Value Label Cases Percentage

1 Yes, a lot 139 13.9%

2 Yes, somewhat 353 35.3%

3 No 213 21.3%

4 No opinion 295 29.5%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# frb_demo_sverige: F.4B The Internet enhances democracy in: Sweden

Literal question Do you think that the Internet enhances democracy in Sweden?

Value Label Cases Percentage

1 Yes, a lot 219 21.9%

2 Yes, somewhat 451 45.1%

3 No 125 12.5%

4 No opinion 205 20.5%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# frb_demo_vrlden: F.4C The Internet enhances democracy in: The world

Literal question Do you think that the Internet enhances democracy in the world?

Value Label Cases Percentage

1 Yes, a lot 316 31.6%

2 Yes, somewhat 340 34.0%

3 No 120 12.0%

4 No opinion 224 22.4%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# parti1: F.5A Political party sympathy

Literal question Which party do you like best today?

Value Label Cases Percentage

1 Social Democrats 189 18.9%

2 Moderate Party 297 29.7%

3 Center Party 31 3.1%

4 Liberal Party 80 8.0%

5 Christian Democrats 37 3.7%



- 55 -

# parti1: F.5A Political party sympathy

Value Label Cases Percentage

6 Left Party 61 6.1%

7 Green Party 86 8.6%

8 Sweden Democrats 30 3.0%

9 Other party 8 0.8%

10 None of the above 126 12.6%

11 Pirate Party 55 5.5%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 11] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# parti2: F.5B Closest political party

Literal question Which political party do you lean towards?

Value Label Cases Percentage

1 Social Democrats 26 20.6%

2 Moderate Party 14 11.1%

3 Center Party 3 2.4%

4 Liberal Party 8 6.3%

5 Christian Democrats 4 3.2%

6 Left Party 5 4.0%

7 Green Party 8 6.3%

8 Sweden Democrats 5 4.0%

9 Other party 1 0.8%

10 None of the above 52 41.3%

Sysmiss 874
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 10] [Missing: *]

Statistics [NW/ W] [Valid: 126 /-] [Invalid: 874 /-]

# familj: F.6 Current family category

Literal question If you had to describe your current family, which of the following categories do you think best applies?

Value Label Cases Percentage

1 Working-class family 323 32.3%

2 Agricultural family 8 0.8%

3 Civil servant's family 471 47.1%

4 Higher civil servant's family/academic family 115 11.5%

5 Industrialist family 83 8.3%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# utbildning: F.7 Education level

Literal question What is your highest level of completed education?
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# utbildning: F.7 Education level

Value Label Cases Percentage

1 Primary/Elementary school 110 11.1%

2 Primary/Elementary school - training 42 4.2%

3 Junior secondary school/Girls' school 18 1.8%

4 Junior secondary school/Girls' school - aiming at upper
secondary school

22 2.2%

5 2 year upper secondary school education/High school degree 110 11.1%

6 3-4 year upper secondary school education/High school
degree

267 26.9%

7 Post-secondary education/university/college 423 42.6%

8 No education 1 0.1%

9 No answer 7
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 8] [Missing: *]

Statistics [NW/ W] [Valid: 993 /-] [Invalid: 7 /-]

# individuell_inkomst: F.8 Income

Literal question What is your personal income per month?

Value Label Cases Percentage

1 up to 10000 SEK per month 118 11.8%

2 10001-15000 SEK per month 82 8.2%

3 15001-20000 SEK per month 169 16.9%

4 20001-25000 SEK per month 220 22.0%

5 25001-30000 SEK per month 166 16.6%

6 30001-35000 SEK per month 63 6.3%

7 35001-40000 SEK per month 44 4.4%

8 40001-45000 SEK per month 26 2.6%

9 45001-50000 SEK per month 13 1.3%

10 more than 50000 SEK per month 18 1.8%

99 Do not know/do not want to state 81 8.1%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 99] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]

# hushllets_inkomst: F.9 Household's income

Literal question What is your household's income per month?

Value Label Cases Percentage

1 up to 10000 SEK per month 31 3.1%

2 10001-15000 SEK per month 31 3.1%

3 15001-20000 SEK per month 49 4.9%

4 20001-25000 SEK per month 79 7.9%

5 25001-30000 SEK per month 77 7.7%

6 30001-35000 SEK per month 93 9.3%

7 35001-40000 SEK per month 91 9.1%
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# hushllets_inkomst: F.9 Household's income

Value Label Cases Percentage

8 40001-45000 SEK per month 122 12.2%

9 45001-50000 SEK per month 98 9.8%

10 50001-55000 SEK per month 57 5.7%

11 55001-60000 SEK per month 51 5.1%

12 60001-65000 SEK per month 32 3.2%

13 65001-70000 SEK per month 39 3.9%

14 more than 70000 SEK per month 52 5.2%

99 Do not know/do not want to state 98 9.8%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 99] [Missing: *]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 0 /-]
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