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Sustainable citizenship 2009 - Overview

Sustainable citizenship 2009
Hallbart medborgar skap 2009

Overview

| dentification SND0911-001

Abstract

The objective of sustainable development will require active participation from the citizens, and from this perspective
the private consumption has come into focus. The experience of consumption and sustainable development has

this far been a disappointment. The individual’ s consumption habits and preferences are difficult to change, as

well aslocalizing shopping mallsin the outskirts of cities and increasing the reliance of cars. There are alot of
different barriers which could be an obstacle for the principles of a sustainable development to have an impact on

the private consumption behaviour. The study “ Sustainable Citizenship 2009 focuses on how the Swedish citizens

of today consider their own role as consumers in the context of the principles of sustainable development. This
makes it possible to analyse which role knowledge and value has on the consumptions possihilities and obstaclesto
contribute to a sustainable devel opment. “ Sustainable Citizenship” deals specifically about how citizens use and value
information, and about personal responsibility for sustainable development.

Kind of Data Survey data

Unit of Analysis Individual

Scope & Coverage

Keywords political participation, consumption, trust, sustainable development, environment,
environmental sciences, environmental management, environmental policy, environmental
movements, social issues, socia justice

Topics consumption/consumer behaviour, mass political behaviour, attitudes/opinion
Time Period(s) 2009-05-05

Countries Sweden

Universe

Swedish citizens 18-78 years

Producers & Sponsors

Primary Micheletti, Michele, Stockholm University, Department of Political Science
I nvestigator (s)

Sampling

Sampling Procedure
Probability sample: Simple random sample

Response Rate
35%

Data Collection

Time Period(s)
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Data Collection
Mode

Self-compl eted questionnaire

Data Collector(s)

Kinnmark Information AB




File Description(s)

Dataset contains 1 file(s)

Sustainable citizenship 2009 - File Description(s)

Hallbart medbor gar skap

Cases

3000

Variable(s)

391
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Variable Group(s)

Dataset contains 8 group(s)

Study information

# Name Label Question

1 SND_studie SND-study 0911 -

2 SND_dataset SND-dataset 0911-001 -

3 SND_version SND Version 1.1 -

4 L County -

5 K Municipality -

6 BATCHNO BatchNo -

7 Kn Sex -

8 Fdelser Birth year -

9 Formulrstatus Survey status -

10 Returstatus Return status -

11 Utdatuml Distribution date 1st distribution -

12 Utdatum2 1st reminder date -

13 Utdatum3 2nd reminder date -

14 Utdatum3b 3rd reminder date -

15 Utdatum4 4th reminder date -

16 Indatum Receiving date of survey -

17 Svarat Answered -

18 ScannerKod Ipnr -

Interestsand news

# Name L abel Question

1 F1A Q.1A General interest: Sport In general, how interested are you in: Sport

2 F1B Q.1B General interest: Cooking In general, how interested are you in: Cooking

3 F1C Q.1C General interest: Local community In general, how interested are you in: Your local community

4 F1D Q.1D General interest: Swedish domestic In general, how interested are you in: Swedish politics
politics

5 F1E Q.1E General interest: Nature and outdoor In general, how interested are you in: Nature and the
life outdoors

6 F1F Q.1F Genera interest: Environmental issues | In general, how interested are you in: Environmental issues

7 F1G Q.1G General interest: Science and In general, how interested are you in: Science and
technology technology

8 F1H Q.1H Genera interest: Consumer issues In general, how interested are you in: Consumer issues

9 F1lI Q.11 General interest: Fashion/clothes In general, how interested are you in: Fashion/clothes

10 F1J Q.1J Genera interest: Travel In general, how interested are you in: Travel

11 F1K Q.1K General interest: Culture In general, how interested are you in: Culture

12 F1L Q.1L General interest: Economy In general, how interested are you in: The economy

13 FIM Q.1M General interest: Human rights In general, how interested are you in: Human rights
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# Name L abel Question
14 FIN Q.1N General interest: Foreign affairs In general, how interested are you in: Foreign affairs
15 F10 Q.10 General interest: Third world In general, how interested are you in: Developing countries/
countries the third world
16 F3A Q.3A How often do you watch/listen to/ How often do you watch/listen to/read the news viathe
read: Local news on Radio P4 following media? - Local news on Radio P4
17 F3B Q.3B How often do you watch/listen to/ How often do you watch/listen to/read the news viathe
read: "Echo news' on national radio following media? - Environmental news on national radio
18 F3C Q.3C How often do you watch/listen to/ How often do you watch/listen to/read the news viathe
read: News on local commercial radio following media? - News on local commercial radio
19 F3D Q.3D How often do you watch/listen to/ How often do you watch/listen to/read the news viathe
read: Newsprogram on Swedish Television | following media? - News programme on SVT or TV4
or TV4
20 F3E Q.3E How often do you watch/listen to/read: | How often do you watch/listen to/read the news viathe
Regional news on Swedish Television or following media? - Regiona newson SVT or TV4
TV4
21 F3F Q.3F How often do you watch/listen to/read: | How often do you watch/listen to/read the news viathe
International TV news channel following media? - International TV news channel (e.g.BBC,
CNN, Al Jazeera)
22 F3G Q.3G How often do you watch/listen to/ How often do you watch/listen to/read the news viathe
read: Teletext following media? - Teletext
23 F3H Q.3H How often do you watch/listen to/ How often do you watch/listen to/read the news viathe
read: Morning newspaper following media? - Morning newspaper (including the
internet)
24 F3l Q.31 How often do you watch/listen to/read: | How often do you watch/listen to/read the news viathe
Evening newspaper following media? - Evening newspaper (including the
internet)
Future
# Name L abel Question
1 FAA Q.4A The most worring aspect regaring the | When you consider the situation today, what do you feel is
future: Terrorism the most worrying aspect regarding the future? - Terrorism
2 F4B Q.4B The most worring aspect regaring the | When you consider the situation today, what do you feel is
future: Economic crisis the most worrying aspect regarding the future? - Economic
crisis
3 FaC Q.4C The most worring aspect regaring the | When you consider the situation today, what do you feel is
future: Large-scale unemployment the most worrying aspect regarding the future? - Large-scale
unemployment
4 FAD Q.4D The most worring aspect regaring the | When you consider the situation today, what do you
future: Environmental pollution feel isthe most worrying aspect regarding the future? -
Environmental pollution
5 FAE Q.4E The most worring aspect regaring When you consider the situation today, what do you
the future: Deterioration of the marine feel isthe most worrying aspect regarding the future? -
environment Deterioration of the marine environment
6 FaF Q.4F The most worring aspect regaring the | When you consider the situation today, what do you feel
future: Global climate changes is the most worrying aspect regarding the future? - Global
climate changes
7 FAG Q.4G The most worring aspect regaring the | When you consider the situation today, what do you feel is
future: Rising food prices the most worrying aspect regarding the future? - Rising food
prices
8 F4H Q.4H The most worring aspect regaring the | When you consider the situation today, what do you feel is
future: Growing socia divides the most worrying aspect regarding the future? - Growing
social divides
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# Name L abel Question
9 F4l Q.41 The most worring aspect regaring the | When you consider the situation today, what do you feel is
future: Poverty in the third world the most worrying aspect regarding the future? - Poverty in
the third world
10 F4J Q.4J The most worring aspect regaring the | When you consider the situation today, what do you feel is
future: Violation of human rights the most worrying aspect regarding the future? - Violation of
human rights
11 F5A Q.5A Change in near future: Y our How do you think the following factors will change over the
household's financial situation 2to 3years? - Your household's financia situation
12 F5B Q.5B Changein near future: The Swedish How do you think the following factors will change over the
economy 2 to 3 years? - The Swedish economy
13 F5C Q.5C Changein near future: The global How do you think the following factors will change over the
economy 2to 3years? - The global economy
14 F5D Q.5D Changein near future: The Swedish How do you think the following factors will change over the
job market 2to 3years? - The Swedish job market
15 F5E Q.5E Change in near future: The state of the | How do you think the following factors will change over the
global environment 2to 3 years? - The state of the global environment
16 F5F Q.5F Change in near future: Living How do you think the following factors will change over the

conditions for the world's poor

2to 3years? - Living conditions for the world's poor

Politics and society

# Name Label Question
1 F6A Q.6A Factorsincluded in sustainable Which factor or factors are included in the concept of
development: Economic sustainable development? - Economic
2 FéeB Q.6B Factorsincluded in sustainable Which factor or factors are included in the concept of
development: Socia sustainable development? - Social
3 F6C Q.6C Factorsincluded in sustainable Which factor or factors are included in the concept of
development: Cultural sustainable development? - Cultural
4 F6D Q.6D Factorsincluded in sustanable Which factor or factors are included in the concept of
development: Environmental sustainable development? - Environmental
5 F7 Q.7 What is Fair Trade Which of the options below do you associate with fair trade?
6 F8 Q.8 Preferred political party at the moment | Which isyour preferred political party at the moment?
7 FOA Q.9A Confidence in: The municipal How much trust do you have in the way in which the
executive following institutions and groups manage their work? - The
municipal executive committee of your local authority
8 FoB Q.9B Confidence in: The Swedish How much trust do you have in the way in which the
Government following institutions and groups manage their work? - The
Swedish Government
9 FoC Q.9C Confidencein: The Swedish How much trust do you have in the way in which the
Parliament following institutions and groups manage their work? - The
Swedish Parliament
10 FoD Q.9D Confidence in: Public authorities How much trust do you have in the way in which the
responsible for environmental issues following institutions and groups manage their work? -
Public authorities responsible for environmental issues
11 FOE Q.9E Confidence in: The Swedish How much trust do you have in the way in which the
Consumer Agency following institutions and groups manage their work? - The
Swedish Consumer Agency
12 FOF Q.9F Confidence in: Trade union How much trust do you have in the way in which the

organisations

following institutions and groups manage their work? -
Trade union organisations
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# Name L abel Question
13 FOG Q.9G Confidence in: Environmental How much trust do you have in the way in which the
organisations following institutions and groups manage their work? -
Environmental organisations
14 FOH Q.9H Confidence in: Large companies How much trust do you have in the way in which the
following institutions and groups manage their work? -
Large companies
15 Fal Q.91 Confidence in: Consumer organisations | How much trust do you have in the way in which the
following institutions and groups manage their work? -
Consumer organisations
16 FoJ Q.9J Confidencein: EU How much trust do you have in the way in which the
following institutions and groups manage their work? - The
European Union (EU)
17 FoK Q.9K Confidencein: UN How much trust do you have in the way in which the
following institutions and groups manage their work? - The
United Nations (UN)
18 FoL Q.9L Confidencein: WTO How much trust do you have in the way in which the
following institutions and groups manage their work? - The
World Trade Organisation (WTQO)
19 F10A Q.10A Recognise the label: KRAV (Sw. Do you recognise the label? - KRAV (Sw. organic food
organic food label) label)
20 F10B Q.10B Recognise the label: Bramiljéval Do you recognise the label? - Bramiljoval (Good
(Good environmental choice) environmental choice)
21 F10C Q.10C Recognise the label: Ecolabel Do you recognise the label? - Swan (Nordic ecolabel)
22 F10D Q.10D Recognise the label: CE mark Do you recognise the label? - CE mark
23 F10E Q.10E Recognise the label: Green keyhole | Do you recognise the label ? - Green keyhole
24 F10F Q.10F Recognise the label: Fair trade label | Do you recognise the label ? - Fair trade |abel
25 F10G Q.10G Recognise the label: Forest Do you recognise the label? - Forest Stewardship Council
Stewardship Council (FSC) (FSC)
26 F10H Q.10H Recognise the label: TCO label Do you recognise the label? - TCO label (technical
(technical certification) certification)
27 F10I Q.10l Recognise the label: Marine Do you recognise the label? - Marine Stewardship Council
Stewardship Council (MSC) (MSC)
28 F10J Q.10J Recognise the label: Energy star Do you recognise the label? - Energy star
29 F10K Q.10K Recognise the label: EU organic logo | Do you recognise the label ? - EU organic logo
30 F10L Q.10L Recognisethelabel: | love ECO Do you recognise the label? - | love ECO
31 F10M Q.10M Recognise the label: EU flower Do you recognise the [abel ? - EU flower
32 F10AA Q.10AA Confidencein the label: KRAV If you recognise the label: How much trust do you have init?
(Sw. organic food label) - KRAV (Sw. organic food label)
33 F10BB Q.10BB Confidencein thelabel: Bra If you recognise the label: How much trust do you havein it?
miljéval (Good environmental choice) - Bramiljoval (Good environmental choice)
34 F10CC Q.10CC Confidence in the label: Ecolabel If you recognise the label: How much trust do you have init?
- Swan (Nordic ecolabel)
35 F10DD Q.10DD Confidencein thelabel: CE mark | If you recognise the label: How much trust do you havein it?
- CE mark
36 F10EE Q.10EE Confidence in the label: Green If you recognise the label: How much trust do you havein it?
keyhole - Green keyhole
37 F10FF Q.10FF Confidencein the label: Fair trade | If you recognise the label: How much trust do you have in it?
|abel - Fair trade |abel
38 F10GG Q.10GG Confidencein the label: Forest If you recognise the label: How much trust do you have in it?

Stewardship Council (FSC)

- Forest Stewardship Council (FSC)
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# Name L abel Question
39 F10HH Q.10HH Confidencein the label: TCO label | If you recognise the label: How much trust do you have in it?
(technical certification) - TCO label (technical certification)
40 F1011 Q.10l1 Confidence in the label: Marine If you recognise the label: How much trust do you have in it?
Stewardship Council (MSC) - Marine Stewardship Council (MSC)
41 F101 Q.10JJ Confidencein the label: Energy star | If you recognise the label: How much trust do you have in it?
- Energy star
42 F10KK Q.10KK Confidencein the label: EU If you recognise the label: How much trust do you have in it?
organic logo - EU organic logo
43 F10LL Q.10LL Confidencein thelabel: | love ECO | If you recognise the label: How much trust do you have in it?
-1 love ECO
44 F10MM Q.10MM Confidencein the label: EU If you recognise the label: How much trust do you have in it?
flower - EU flower
45 F11 Q.11 General trust in people In your opinion, how much can you trust people in general?
46 F16A Q.16A Proposal: Focus on promoting a Below are a number of proposals which have been made
more environmentally friendly society even | in the course of political debates. What is your opinion of
if this means low or no economic growth each of them? - Focus on promoting a more environmentally
friendly society even if this meanslow or no economic
growth
47 F16B Q.16B Proposal: Focus more on promoting | Below are a number of proposals which have been madein
economic growth the course of political debates. What is your opinion of each
of them? - Focus more on promoting economic growth even
if this means placing lower priority on environmental issues
48 F16C Q.16C Proposal: Focus more on fair trade Below are a number of proposals which have been madein
the course of political debates. What is your opinion of each
of them? - Focus more on fair trade even if this means that
many products in Swedish shops would be more expensive
49 F16D Q.16D Proposal: Focus on promoting a Below are a number of proposals which have been made
more environmentally friendly society even | in the course of political debates. What is your opinion of
if this means alower material standard of each of them? - Focus on promoting a more environmentally
living friendly society even if this means alower material standard
of living
50 F16E Q.16E Proposal: Focus on providing for Below are a number of proposals which have been made
material needsin Sweden in the course of political debates. What is your opinion of
each of them? - Focus on providing for material needsin
Sweden even if this means placing lower priority on aid to
developing countries
51 F17A Q.17A To beagood citizen: Votein general | There are different views on what it takes to be a good
elections citizen. In your personal opinion, how important isit to:
Vote in general elections
52 F17B Q.17B To be agood citizen: Never try to There are different views on what it takes to be a good
evade paying tax citizen. In your personal opinion, how important isit to:
Never try to evade paying tax
53 F17C Q.17C To be agood citizen: Develop your | There are different views on what it takes to be a good
own opinions independently from other citizen. In your personal opinion, how important isit to:
people's Develop your own opinions independently from other
people's
54 F17D Q.17D To be agood citizen: Always obey There are different views on what it takes to be a good
laws and regulations citizen. In your personal opinion, how important isit to:
Always obey laws and regulations
55 F17E Q.17E To be agood citizen: Be actively There are different views on what it takes to be a good
involved in clubs and societies citizen. In your personal opinion, how important isit to: Be
actively involved in clubs and societies
56 F17F Q.17F To be agood citizen: Stay well- There are different views on what it takes to be a good

informed about what is happening in society

citizen. In your personal opinion, how important isit to: Stay
well-informed about what is happening in society

-11-
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# Name L abel Question
57 F17G Q.17G To be agood citizen: Show solidarity | There are different views on what it takes to be a good
with people who are worse off than yourself | citizen. In your personal opinion, how important isit to:
Show solidarity with people in Sweden who are worse off
than yourself
58 F17H Q.17H To be agood citizen: Show solidarity | There are different views on what it takes to be a good
with peoplein the rest of the world citizen. In your personal opinion, how important isit to:
Show solidarity with people in the rest of the world who are
worse off than yourself
59 F171 Q.171 To beagood citizen: Be preparedto | There are different views on what it takes to be a good
break the law when your conscience requires | citizen. In your personal opinion, how important isit to: Be
it prepared to bresk the law when your conscience reguires it
60 F17J Q.17JTo be agood citizen: Never commit | There are different views on what it takes to be a good
benefit fraud citizen. In your personal opinion, how important isit to:
Never commit benefit fraud
61 F17K Q.17K To be agood citizen: Don't expect There are different views on what it takes to be a good
the state to solve problems; instead, act on citizen. In your personal opinion, how important isit to:
your own initiative Don't expect the state to solve problems; instead, act on your
own initiative
62 F17L Q.17L To be agood citizen: Put others There are different views on what it takes to be a good
interests before your own citizen. In your personal opinion, how important isit to: Put
others' interests before your own
63 F17M Q.17M To beagood citizen: Try to actively | There are different views on what it takes to be a good
influence societal issues citizen. In your personal opinion, how important isit to: Try
to actively influence societal issues
64 F17N Q.17N To be agood citizen: Do not treat There are different views on what it takes to be a good
immigrants worse than native Swedes citizen. In your persona opinion, how important isit to: Do
not treat immigrants worse than native Swedes
65 F170 Q.170 To be agood citizen: Choose There are different views on what it takes to be a good
environmentally friendly, ethically produced | citizen. In your persona opinion, how important is it to:
products Choose environmentally friendly, ethically produced
products even if they are not the best and/or cheapest
solutions for you personally
66 F18 Q.18 Subjective left-to-right scale Political viewpoints are sometimes defined on ascale of left
to right. Whereabouts would you put yourself on aleft-to-
right scale?
67 F19A Q.19A How the Swedish state handle: How well do you feel that the Swedish state handles the
Enviromental issues following issues? - Environmental issues
68 F19B Q.19B How the Swedish state handle: The | How well do you feel that the Swedish state handles the
economy following issues? - The Swedish economy
69 F19C Q.19C How the Swedish state handle: The | How well do you feel that the Swedish state handles the
job market following issues? - The Swedish job market
70 F19D Q.19D How the Swedish state handle: How well do you feel that the Swedish state handles the
Human rights throughout the world following issues? - Human rights throughout the world
71 F19E Q.19E How the Swedish state handle: How well do you feel that the Swedish state handles the
Poverty in the third world following issues? - Poverty in the third world
72 F20AA Q.20AA How often during the past 12 In the last 12 months have you done any of the following? -
months: Signed a petition Signed a petition
73 F20AB Q.20AB How often during the past 12 In the last 12 months have you done any of the following?
months: Donated money or supported a - Donated money or supported a voluntary organisation in
voluntary organisation in another way another way
74 F20AC Q.20AC How often during the past 12 In the last 12 months have you done any of the following? -
months: Taken part in a demonstration Taken part in ademonstration
75 F20AD Q.20AD How often during the past 12 In the last 12 months have you done any of the following? -

months: Taken part in acampaign on the
internet

Taken part in acampaign on the internet
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# Name L abel Question
76 F20AE Q.20AE How often during the past 12 In the last 12 months have you done any of the following? -
months: Taken part in anillegal protest Taken part in anillegal protest action
action
7 F20AF Q.20AF How often during the past 12 In the last 12 months have you done any of the following? -
months: Contacted or expressed opinionsin | Contacted or expressed opinionsin the press, radio or TV
the press, radio or TV
78 F20AG Q.20AG How often during the past 12 In the last 12 months have you done any of the following? -
months: Contacted politicians Contacted politicians
79 F20AH Q.20AH How often during the past 12 In the last 12 months have you done any of the following? -
months: Contacted or tried to influence a Contacted or tried to influence a company
company
80 F20Al Q.20A1 How often during the past 12 In the last 12 months have you done any of the following?
months: Boycotted products for political, - Boycotted products for political, ethical or environmental
ethical or environmental reasons reasons
81 F20AJ Q.20AJ How often during the past 12 In the last 12 months have you done any of the following?
months: Deliberately chosen to buy certain | - Deliberately chosen to buy certain products for political,
products ethical or environmental reasons
82 F20AK Q.20AK How often during the past 12 In the last 12 months have you done any of the following?
months: Tried to influence the range of - Tried to influence the range of productsin a store for
productsin a store political, ethical or environmental reasons
83 F20BA Q.20BA Influence through: Signed a In general, how effective do you think that the different ways
petition of exerting influence are? - Signed a petition
84 F20BB Q.20BB Influence through: Donated money | In general, how effective do you think that the different ways
or supported a voluntary organisation in of exerting influence are? - Donated money or supported a
another way voluntary organisation in another way
85 F20BC Q.20BC Influence through: Taken partina | In general, how effective do you think that the different ways
demonstration of exerting influence are? - Taken part in a demonstration
86 F20BD Q.20BD Influence through: Taken partina | In general, how effective do you think that the different ways
campaign on the internet of exerting influence are? - Taken part in acampaign on the
internet
87 F20BE Q.20BE Influence through: Taken partin an | In general, how effective do you think that the different ways
illegal protest action of exerting influence are? - Taken part in aniillegal protest
action
88 F20BF Q.20BF Influence through: Contacted or In general, how effective do you think that the different ways
expressed opinionsin the press, radio or TV | of exerting influence are? - Contacted or expressed opinions
in the press, radio or TV
89 F20BG Q.20BG Influence through: Contacted In general, how effective do you think that the different ways
politicians of exerting influence are? - Contacted politicians
90 F20BH Q.20BH Influence through: Contacted or In general, how effective do you think that the different ways
tried to influence a company of exerting influence are? - Contacted or tried to influence a
company
91 F20BI Q.20BlI Influence through: Boycotted In general, how effective do you think that the different ways
products for political, ethical or of exerting influence are? - Boycotted products for political,
environmental reasons ethical or environmental reasons
92 F20BJ Q.20BJ Influence through: Deliberately In general, how effective do you think that the different
chosen to buy certain products ways of exerting influence are? - Deliberately chosen to
buy certain products for political, ethical or environmental
reasons
93 F20BK Q.20BK Influence through: Tried to In general, how effective do you think that the different ways
influence the range of productsin a store of exerting influence are? - Tried to influence the range of
productsin a store for political, ethical or environmental
reasons
94 F20BL Q.20BlI Influence through: Votein agenera | In general, how effective do you think that the different ways

election

of exerting influence are? - Voted in agenera election
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# Name L abel Question
95 F21A Q.21A Opportunity to influence the In your opinion, what opportunity do the following groups
development of society: Y ourself or people have to influence the development of society? -
Y ourself
96 F21B Q.21B Opportunity to influence the In your opinion, what opportunity do the following groups
development of society: Peoplein general/ | or people have to influence the development of society? -
consumers People in general/consumers
97 F21C Q.21C Opportunity to influence the In your opinion, what opportunity do the following groups
development of society: Companies or people have to influence the development of society? -
Companies
98 F21D Q.21D Opportunity to influence the In your opinion, what opportunity do the following groups
development of society: Experts/researchers | or people have to influence the development of society? -
Experts/researchers
99 F21E Q.21E Opportunity to influence the In your opinion, what opportunity do the following groups
development of society: Politicians or people have to influence the development of society? -
Politicians
100 F21F Q.21F Opportunity to influence the In your opinion, what opportunity do the following groups
development of society: Swedish authorities | or people have to influence the development of society? -
Swedish authorities
101 F21G Q.21G Opportunity to influence the In your opinion, what opportunity do the following groups
development of society: EU or people have to influence the development of society? -
European Union (EU)
102 F21H Q.21H Opportunity to influence the In your opinion, what opportunity do the following groups
development of society: UN or people have to influence the development of society? -
United Nations (UN)
103 F21l Q.211 Opportunity to influence the In your opinion, what opportunity do the following groups
development of society: WTO or people have to influence the development of society? -
World Trade Organisation (WTO)
104 F22A Q.22A Responsible for trying to improve In your opinion, to what extent are the following groups and
working conditions: Y ourself people responsible for trying to improve working conditions
for people in poor countries? - Y ourself
105 F22B Q.22B Responsible for trying to improve In your opinion, to what extent are the following groups and
working conditions: People in general/ people responsible for trying to improve working conditions
consumers for people in poor countries? - People in general/consumers
106 F22C Q.22C Responsible for trying to improve In your opinion, to what extent are the following groups and
working conditions: Poor people themselves | people responsible for trying to improve working conditions
for people in poor countries? - Poor people themselves
107 F22D Q.22D Responsible for trying to improve In your opinion, to what extent are the following groups and
working conditions: Companies people responsible for trying to improve working conditions
for people in poor countries? - Companies
108 F22E Q.22E Responsible for trying to improve In your opinion, to what extent are the following groups and
working conditions: Experts/researchers people responsible for trying to improve working conditions
for people in poor countries? - Experts/researchers
109 F22F Q.22F Responsible for trying to improve In your opinion, to what extent are the following groups and
working conditions: The Swedish state people responsible for trying to improve working conditions
for people in poor countries? - The Swedish state
110 F22G Q.22G Responsible for trying to improve In your opinion, to what extent are the following groups and
working conditions: The trade union people responsible for trying to improve working conditions
movement for people in poor countries? - The trade union movement
111 F22H Q.22H Responsible for trying to improve In your opinion, to what extent are the following groups and
working conditions: EU people responsible for trying to improve working conditions
for people in poor countries? - European Union (EU)
112 F221 Q.221 Responsible for trying to improve In your opinion, to what extent are the following groups and

working conditions: UN

people responsible for trying to improve working conditions
for people in poor countries? - United Nations (UN)
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# Name L abel Question
113 F22] Q.22J Responsible for trying to improve In your opinion, to what extent are the following groups and
working conditions: WTO people responsible for trying to improve working conditions
for people in poor countries? - World Trade Organisation
(WTO)
114 F23A Q.23A Responsible to improve the In your opinion, to what extent are the following groups
environment: Y ourself and people responsible for working to create amore
environmentally friendly society? - Y ourself
115 F23B Q.23B Responsible to improve the In your opinion, to what extent are the following groups
environment: People in general/consumers | and people responsible for working to create a more
environmentally friendly society? - Peoplein general/
consumers
116 F23C Q.23C Responsible to improve the In your opinion, to what extent are the following groups
environment: People negatively affected by | and people responsible for working to create a more
environmental pollution environmentally friendly society? - People negatively
affected by environmental pollution
117 F23D Q.23D Responsible to improve the In your opinion, to what extent are the following groups
environment: Companies and people responsible for working to create amore
environmentally friendly society? - Companies
118 F23E Q.23E Responsible to improve the In your opinion, to what extent are the following groups
environment: Experts/researchers and people responsible for working to create amore
environmentally friendly society? - Experts/researchers
119 F23F Q.23F Responsible to improve the In your opinion, to what extent are the following groups
environment: The Swedish state and people responsible for working to create a more
environmentally friendly society? - The Swedish state
120 F23G Q.23G Responsible to improve the In your opinion, to what extent are the following groups
environment: The green movement and people responsible for working to create amore
environmentally friendly society? - The green movement
121 F23H Q.23H Responsible to improve the In your opinion, to what extent are the following groups
environment: EU and people responsible for working to create amore
environmentally friendly society? - European Union (EU)
122 F23l Q.23I Responsible to improve the In your opinion, to what extent are the following groups
environment: UN and people responsible for working to create amore
environmentally friendly society? - United Nations (UN)
123 F23J Q.23J) Responsible to improve the In your opinion, to what extent are the following
environment: WTO groups and people responsible for working to create a
more environmentally friendly society? - World Trade
Organisation (WTO)
124 F24A Q.24A Solidarity with people in Sweden How much solidarity do you feel with people from the
following parts of the world? - People in Sweden
125 F24B Q.24B Solidarity with peoplein other parts | How much solidarity do you feel with people from the
of Europe following parts of the world? - People in other parts of
Europe
126 F24C Q.24C Solidarity with peoplein Africa How much solidarity do you feel with people from the
following parts of the world? - People in Africa
127 F24D Q.24D Solidarity with peoplein Asia How much solidarity do you feel with people from the
following parts of the world? - Peoplein Asia
128 F24E Q.24E Solidarity with peoplein Latin How much solidarity do you feel with people from the
America following parts of the world? - Peoplein Latin America
129 F24F Q.24F Solidarity with people med in the How much solidarity do you feel with people from the
USA following parts of the world? - People in the USA
130 F24G Q.24G Solidarity with people in other parts | How much solidarity do you feel with people from the

of theworld

following parts of the world? - People in other parts of the
world
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Purchasing habits
# Name L abel Question
1 F12A Q.12A Spendning habits last year: Toys How often have you bought the following itemsin the last 12
months? - Toys
2 F12B Q.12B Spendning habits last year: Food How often have you bought the following itemsin the last 12
months? - Food
3 F12C Q.12C Spendning habits last year: Clothes | How often have you bought the following itemsin the last 12
months? - Clothes
4 F12D Q.12D Spendning habitsin general: Bought | When it comes to your other spending habits, how often have
second-hand/used products you: Bought second-hand/used products
5 F12E Q.12E Spendning habitsin general: Visited | When it comesto your other spending habits, how often have
ashopping centre you: Visited a shopping centre
6 F12F Q.12F Spendning habitsin general: Bought | When it comesto your other spending habits, how often have
products with an ecolabel you: Bought products with an ecolabel
7 F12G Q.12G Spendning habitsin general: Bought | When it comes to your other spending habits, how often have
fair trade products you: Bought fair trade products
8 F12H Q.12H Spendning habitsin general: Asked a | When it comes to your other spending habits, how often have
shop assistant for advice you: Asked a shop assistant for advice
9 F12I Q.12 Spendning habitsin general: Looked | When it comes to your other spending habits, how often have
for information about consumer rights you: Looked for information about consumer rights
10 F12J Q.12J Spendning habitsin general: Bought | When it comes to your other spending habits, how often have
more than you could afford you: Bought more than you could afford
11 F13A Q.13A Easy or difficult to obtain How easy or difficult do you find it to obtain information
information about: Price comparisons for about: Price comparisons for consumer goods
consumer goods
12 F13B Q.13B Easy or difficult to obtain How easy or difficult do you find it to obtain information
information about: Product content about: Product content
13 F13C Q.13C Easy or difficult to obtain How easy or difficult do you find it to obtain information
information about: Environmentally friendly | about: Environmentally friendly products
products
14 F13D Q.13D Easy or difficult to obtain How easy or difficult do you find it to obtain information
information about: Working conditions of about: Working conditions of the workers who produced the
the workers who produced the goods goods
15 Fl14 Q.14 Household spend on food shopping On average, how much does your household spend on food
shopping per week?
16 F15A Q.15A Reason for choice of food: The price | How often have | chosen food for the following reasons -
The price of the product
17 F15B Q.15B Reason for choice of food: The How often have | chosen food for the following reasons -
quality The quality of the product
18 F15C Q.15C Reason for choice of food: Health How often have | chosen food for the following reasons -
factors Headlth factors
19 F15D Q.15D Reason for choice of food: Specia How often have | chosen food for the following reasons -
offers Special offers
20 F15E Q.15E Reason for choice of food: The How often have | chosen food for the following reasons -
product was made in Sweden The product was made in Sweden
21 F15F Q.15F Reason for choice of food: The How often have | chosen food for the following reasons -
product was environmentally friendly The product was environmentally friendly
22 F15G Q.15G Reason for choice of food: The How often have | chosen food for the following reasons
product was manufactured under good - The product was manufactured under good working
working conditions conditions
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# Name L abel Question

23 F15H Q.15H Reason for choice of food: Friends How often have | chosen food for the following reasons -
and acquaintances often buy similar Friends and acquaintances often buy similar products
products

24 F15I Q.15 Reason for choice of food: To support | How often have | chosen food for the following reasons - To
animal husbandry support animal husbandry

25 F153 Q.15J Reason for choice of food: To How often have | chosen food for the following reasons - To
counteract society's most common gender counteract society's most common gender stereotypes
stereotypes

26 F15K Q.15K Haven't bought food in the last 6 How often have | chosen food for the following reasons - |
months haven't bought food in the last 6 months

27 F15AA Q.15AA Reason for choce of clothes: The How often have | chosen clothes for the following reasons -
price The price of the product

28 F15BB Q.15BB Reason for choce of clothes: The How often have | chosen clothes for the following reasons -
quality The quality of the product

29 F15CC Q.15CC Reason for choce of clothes: Health | How often have | chosen clothes for the following reasons -
factors Health factors

30 F15DD Q.15DD Reason for choce of clothes: How often have | chosen clothes for the following reasons -
Special offers Specia offers

31 F15EE Q.15EE Reason for choce of clothes: The How often have | chosen clothes for the following reasons -
product was made in Sweden The product was made in Sweden

32 F15FF Q.15FF Reason for choce of clothes: The How often have | chosen clothes for the following reasons -
product was environmentally friendly The product was environmentally friendly

33 F15GG Q.15GG Reason for choce of clothes: The How often have | chosen clothes for the following reasons
product was manufactured under good - The product was manufactured under good working
working conditions conditions

34 F15HH Q.15HH Reason for choce of clothes: How often have | chosen clothes for the following reasons -
Friends and acquaintances often buy similar | Friends and acquaintances often buy similar products
products

35 F1511 Q.15l1 Reason for choce of clothes: To How often have | chosen clothes for the following reasons -
support animal husbandry To support animal husbandry

36 F153 Q.15JJ Reason for choce of clothes: To How often have | chosen clothes for the following reasons -
counteract society's most common gender To counteract society's most common gender stereotypes
stereotypes

37 F15KK Q.15KK Haven't bought clothesin thelast 6 | How often have | chosen clothes for the following reasons - |
months haven't bought clothesin the last 6 months

38 F15AAA Q.15AAA Reason for choce of toys: The How often have | chosen toys for the following reasons - The
price price of the product

39 F15BBB Q.15BBB Reason for choce of toys: The How often have | chosen toys for the following reasons - The
quality quality of the product

40 F15CCC Q.15CCC Resason for choce of toys: Health | How often have | chosen toys for the following reasons -
factors Headlth factors

41 F15DDD Q.15DDD Reason for choce of toys: Special | How often have | chosen toys for the following reasons -
offers Special offers

42 F15EEE Q.15EEE Reason for choce of toys: The How often have | chosen toys for the following reasons - The
product was made in Sweden product was made in Sweden

43 F15FFF Q.15FFF Reason for choce of toys: The How often have | chosen toys for the following reasons - The
product was environmentally friendly product was environmentally friendly

44 F15GGG Q.15GGG Reason for choce of toys: The How often have | chosen toys for the following reasons - The

product was manufactured under good
working conditions

product was manufactured under good working conditions
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45 F15HHH Q.15HHH Reason for choce of toys: How often have | chosen toys for the following reasons -
Friends and acquaintances often buy similar | Friends and acquaintances often buy similar products
products
46 F15111 Q.15l11 Reason for choce of toys: To How often have | chosen toys for the following reasons - To
support animal husbandry support animal husbandry
47 F1531 Q.15J3J Reason for choce of toys: To How often have | chosen toys for the following reasons - To
counteract society's most common gender counteract society's most common gender stereotypes
stereotypes
48 F15KKK Q.15KKK Haven't bought clothesinthelast | How often have | chosen toys for the following reasons - |
6 months haven't bought toysin the last 6 months
49 F25A Q.25A Proportion of total food cost: | don't | When you buy food, roughly how big a proportion of the
buy food in shops total cost is made up of organic and fair trade products? - |
don't buy food in shops
50 F25B Q.25B Proportion of total food cost: Organic | When you buy food, roughly how big a proportion of the
products total cost is made up of organic and fair trade products? -
Organic products
51 F25C Q.25C Proportion of total food cost: Fair When you buy food, roughly how big a proportion of the
trade products total cost is made up of organic and fair trade products? -
Fair trade products
52 F26A Q.26A Bought organic and fair tradelast 6 | In the last 6 months, when you bought bananas, coffee/tea
months: Bananas and eggs, how often did you choose organic and/or fair trade
products? - Bananas
53 F26B Q.26B Bought organic and fair tradelast 6 | In the last 6 months, when you bought bananas, coffee/tea
months: Coffee/tea and eggs, how often did you choose organic and/or fair trade
products? - Coffee/tea
54 F26C Q.26C Bought organic and fair tradelast 6 | In the last 6 months, when you bought bananas, coffee/tea
months: Eggs and eggs, how often did you choose organic and/or fair trade
products? - Eggs
55 F27A Q.27A Access to: car parking near shops How do you rate your access to the following? - Car parking
near the shops you most frequently visit
56 F27B Q.27B Accessto: public transport How do you rate your access to the following? - Public
connections to shops transport connections to shops
57 F27C Q.27C Access to: shopswith agood range | How do you rate your access to the following? - Shops with
of environmentally friendly products agood range of environmentally friendly products
58 F27D Q.27D Accessto: shopswith agood range | How do you rate your access to the following? - Shops with
of fair trade products agood range of fair trade products
59 F28A Q.28A Food consuming behavior last 4 In the last 4 weeks, how often have you done the following
weeks: Haven't bought food when buying food? - | haven't bought food in the last 4
weeks
60 F28B Q.28B Food consuming behavior last 4 In the last 4 weeks, how often have you done the following
weeks: Compared the prices of similar when buying food? - Compared the prices of similar
products products
61 F28C Q.28C Food consuming behavior last 4 In the last 4 weeks, how often have you done the following
weeks: Taken advantage of discounts when buying food? - Taken advantage of discounts
62 F28D Q.28D Food consuming behavior last 4 In the last 4 weeks, how often have you done the following
weeks: Used a shopping list when buying food? - Used a shopping list
63 F28E Q.28E Food consuming behavior last 4 In the last 4 weeks, how often have you done the following
weeks: Checked the origin of products when buying food? - Checked the origin of products
64 F28F Q.28F Food consuming behavior last In the last 4 weeks, how often have you done the following
4 weeks: Read information on product when buying food? - Read information on product
ingredients ingredients
65 F28G Q.28G Food consuming behavior last In the last 4 weeks, how often have you done the following

4 weeks. Checked that the product was
produced in good working conditions

when buying food? - Checked that the product was produced
in good working conditions
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# Name L abel Question
66 F28H Q.28H Food consuming behavior last In the last 4 weeks, how often have you done the following
4 weeks: Checked that the product was when buying food? - Checked that the product was
environmentally friendly environmentally friendly
67 F29A Q.29A Reason to buy organic products: When you buy organic products, how important are the
Never buy organic products following reasons to you? - | never buy organic products
68 F29B Q.29B Reason to buy organic products: An | When you buy organic products, how important are the
effective way of influencing society following reasons to you? - Thisis an effective way of
influencing society to move in amore environmentally
friendly direction
69 F29C Q. 29C Reason to buy organic products: When you buy organic products, how important are
You feel you are doing something good for | the following reasons to you? - Y ou feel you are doing
other people something good for other people
70 F29D Q.29D Reason to buy organic products: When you buy organic products, how important are
You feel you are doing something good for | the following reasons to you? - Y ou feel you are doing
nature and society something good for nature and society
71 F29E Q.29E Reason to buy organic products: When you buy organic products, how important are the
Organic products are generally of better following reasons to you? - Organic products are generally
quality of better quality
72 F29F Q.29F Reason to buy organic products: When you buy organic products, how important are the
Organic products are better for my health following reasons to you? - Organic products are better for
my health
73 F29G Q.29G Reason to buy organic products: When you buy organic products, how important are the
Organic products provide better conditions | following reasons to you? - Organic products provide better
for the people who produce them conditions for the people who produce them
74 F29H Q.29H Reason to buy organic products: When you buy organic products, how important are the
An effective way of encouraging the food following reasons to you? - Thisis an effective way of
industry encouraging the food industry to be more environmentally
friendly
75 F291 Q.29 Reason to buy organic products: When you buy organic products, how important are the
An effective way of expressing your own following reasons to you? - Thisis an effective way of
opinions expressing your own opinions
76 F29J Q.29J Reason to buy organic products: The | When you buy organic products, how important are the
state is not doing enough following reasons to you? - Y ou must do something for the
environment yourself, because the state is not doing enough
77 F30A Q.30A Reason to buy organic products: When you buy fair trade products, how important to you are
Never buy fair tade products the reasons listed below? - | never buy fair trade products
78 F30B Q.30B Reason to buy organic products: An | When you buy fair trade products, how important to you
effective way of influencing society are the reasons listed below? - Thisis an effective way of
influencing society to move in a positive direction
79 F30C Q.30C Reason to buy organic products: You | When you buy fair trade products, how important to you are
feel you are doing something good for other | the reasons listed below? - Y ou feel you are doing something
people good for other people
80 F30D Q.30D Reason to buy organic products: When you buy fair trade products, how important to you are
You feel you are doing something good for | the reasons listed below? - Y ou feel you are doing something
nature and society good for nature and society
81 F30E Q.30E Reason to buy organic products: Fair | When you buy fair trade products, how important to you are
trade products are generally of better quality | the reasons listed below? - Fair trade products are generally
of better quality
82 F30F Q.30F Reason to buy organic products: Fair | When you buy fair trade products, how important to you are
trade products are better for my health the reasons listed below? - Fair trade products are better for
my health
83 F30G Q.30G Reason to buy organic products: Fair | When you buy fair trade products, how important to you are

trade products provide better conditions for
the people who produce them

the reasons listed below? - Fair trade products provide better
conditions for the people who produce them
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84 F30H Q.30H Reason to buy organic products: When you buy fair trade products, how important to you
An effective way of encouraging producers | are the reasons listed below? - Thisis an effective way of
to improve their employees working encouraging producers to improve their employees working
conditions conditions
85 F30I Q.30! Reason to buy organic products: When you buy fair trade products, how important to you
An effective way of expressing your own are the reasons listed below? - Thisis an effective way of
opinions expressing your own opinions
86 F30J Q.30J Reason to buy organic products: An | When you buy fair trade products, how important to you
effective way of influencing global trade are the reasons listed below? - Thisis an effective way of
influencing global trade
87 F30K Q.30K Reason to buy organic products: The | When you buy fair trade products, how important to you are
state is not doing enough the reasons listed below? - Y ou must do something yourself
about working conditions, because the state is not doing
enough
88 F31A Q.31A It isawaste of time for me to buy It isawaste of time for me to buy environmentally friendly
environmentally friendly and fair trade and fair trade products as long as the majority of people don't
products do the same
89 F31B Q.31B | like to buy environmentally friendly | | like to buy environmentally friendly and fair trade products
and fair trade products even if no one else buys them
90 F31C Q.31C People should always choose product | People should always choose product on the basis of their
on the basis of their own personal values own personal values
91 F31D Q.31D Environmentally friendly and fair Environmentally friendly and fair trade products are often
trade products are often too expensive too expensive for me
92 F31E Q.31E My choice of products makes a My choice of products makes a difference to society and the

difference to society and the environment

environment

Environmental och the society

# Name Label Question

1 F32A Q.32A The majority of people live their The majority of people in Sweden live their daily lives
daily lives without paying any attentionto | without paying any attention to the environment
the environment

2 F32B Q.32B Many products have negative Many of the products we consume in Sweden have negative
consequences for the environment and consequences for the environment and people in other
people in other countries countries

3 F32C Q.32C The mgjority try to livein an The majority of peoplein Sweden try to livein an
environmentally friendly way environmentally friendly way

4 F32D Q.32D Economic growth does not in itself Economic growth does not in itself pose athreat to the
pose athreat to the environment environment

5 F32E Q.32E Environmental pollution reduces my | Environmental pollution reduces my quality of life
quality of life

6 F32F Q.32F Society makesit easy for metolive | Society makesit easy for meto livein an environmentally
in an environmentally friendly way friendly way

7 F32G Q.32G Protecting the environment posesa | Protecting the environment poses a threat to the living
threat to the living standards of peoplelike | standards of people like myself
myself

8 F32H Q.32H Freetrade isathreat to my personal | Inthelong term, free trade is a threat to my personal
finances finances

9 F321 Q.321 Environmental problemswill force Environmental problems will force people to take refugein
people to take refuge in other parts of the other parts of the world
world

10 F32J) Q.32J Freetrade is good for societal Freetrade is good for societal development in al parts of the

development in all parts of the world

world
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11 F32K Q.32K Many of the products consumed Many of the products consumed in Sweden have negative
have negative consequences for future consequences for future generations
generations

12 F32L Q.32L The majority of people don’t pay The majority of peoplein Sweden live their daily lives
attention to the living conditions of people | without paying any attention to the living conditions of
in poor countries people in poor countries

13 F32M Q.32M Economic growth always damages | Economic growth always damages the environment
the environment

14 F32N Q.32N Better working conditionsin In the long term, better working conditions in developing
developing countries will cause the prices of | countrieswill cause the prices of many goods in Sweden to
many goods in Sweden to increase increase

15 F320 Q.320 The majority of peoplein Sweden The majority of peoplein Sweden try to do something to
try to do something to improve the living improve the living conditions of peoplein poor countries
conditions of peoplein poor countries

Habits

# Name Label Question

1 F33A Q.33A How often past 12 months: Travelled | In the last 12 months, how often have you done one of the
by or driven acar following things? - Travelled by or driven acar

2 F33B Q.33B How often past 12 months: Travelled | In the last 12 months, how often have you done one of the
by public transport following things? - Travelled by public transport

3 F33C Q.33C How often past 12 months: Eaten In the last 12 months, how often have you done one of the
meat following things? - Eaten meat

4 F33D Q.33D How often past 12 months: Eatena | In the last 12 months, how often have you done one of the
vegetarian meal following things? - Eaten a vegetarian meal

5 F33E Q.33E How often past 12 months: Eaten fish | In the last 12 months, how often have you done one of the

following things? - Eaten fish

6 F34A Q.34A How often: Try to reduce the amount | Try to reduce the amount of electricity you use at home
of electricity you use at home

7 F34B Q.34B How often: Recycle household waste | Recycle household waste

8 F34C Q.34C How often: Avoid using disposable | Avoid using disposable items
items

9 F35A Q.35A | dowhat | want, regardless of what | | do what | want, regardless of what others think
others think

10 F35B Q.35B | often fed asif | am short of time | often feel asif | am short of time

11 F35C Q.35C It isimportant for me to be respected | It isimportant for me to be respected by others
by others

12 F35D Q.35D | don't like it when other people | don't like it when other people interferein the way | live
interferein theway | livemy life my life

13 F36A Q.36A How often past 12 months: Been In the last 12 months, how often have you been exposed to
exposed to advertising on TV or radio advertising in one of the following ways?- On TV or radio

14 F36B Q.36B How often past 12 months: Been In the last 12 months, how often have you been exposed to
exposed to advertising on in newspapersor | advertising in one of the following ways? - In newspapers or
on the internet on the internet

15 F36C Q.36C How often past 12 months: Been In the last 12 months, how often have you been exposed to
exposed to advertising on direct mail advertising in one of the following ways? - Direct mail

16 F37A Q.37A Have you seen thefilm Die Hard | Have you seen the following films? - Die Hard |

17 F37B Q.37B Have you seen the film The Day after | Have you seen the following films? - The Day after
Tomorrow Tomorrow
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18 F37C Q.37C Have you seen the film An Have you seen the following films? - An Uncomfortable
Uncomfortable Truth Truth

19 F37D Q.37D Have you seen the film Casablanca | Have you seen the following films? - Casablanca

20 F37E Q.37E Have you seen the film Supersize me | Have you seen the following films? - Supersize Me
Background

# Name Label Question

1 F38 Q.38 Sex Are you woman or man?

2 F39 Q.39 Birth year Which year were you born in?

3 F40 Q.40 Form of housing What type of home do you currently livein?

4 F41 Q.41 Own or rent the housing Do you (or someonein your household) own or rent your

5 F42 Q.42 Current residental What type of areado you livein?

6 F43 Q.43 Household composition Who makes up your household?

7 F44A Q.44A Children: Don't have children Do you have children? If so, how old are they? - Don't have
children

8 F44B Q.44B Children: Have children, 0-6 years Do you have children? If so, how old are they? - 0-6 years
old

9 F44C Q.44C Children: Have children, 7-12 years | Do you have children? If so, how old are they? - 7-12 years
old

10 F44D Q.44D Children: Have children, 13-17 years | Do you have children? If so, how old are they? - 13-17 years
old

11 F44E Q.44E Children: Have children, 18 or older | Do you have children? If so, how old are they? - 18 or older

12 FA4F Q.44F Number of children Do you have children? If so, how old are they? - Number of
children

13 F45 Q.45 Grandchildren If you have children, do you also have grandchildren?

14 F46 Q.46 Which of the following options best Which of the following options best describes your current

describes your current home home?

15 F47 Q.47 Which of the following groups do you | Which of the following groups do you currently belong to?

currently belong to?

16 F48 Q.48 Education level What isyour level of education? Mark the option you fedl is
most suitable. If you haven't finished your education, mark
the level you are currently at.

17 F49 Q.49. Financial situation of your household | On the whole, how would you describe the financial
situation of your household?

18 F50 Q.50 How does your household manage on | How does your household manage on its current income?

its current income

19 F51 Q.51 Household’s income Please put a cross in the box which corresponds to the
approximate total annual income in SEK of all the people
in your household before tax (pensions and student grants
should be included in the approximate income).

20 F52A Q.52A Where did you mainly grow up Where did you, your father and your mother mainly grow
up?- You

21 F52B Q.52B Where did your father mainly grow | Where did you, your father and your mother mainly grow

up up? - Your father

22 F52C Q.52C Where did your mother mainly grow | Where did you, your father and your mother mainly grow

up up? - Y our mother
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23 F53AA Q.53AA Involvement last 12 months with Sports or outdoor association - Taken part in a gathering/
sports or outdoor association: Taken partin | meeting/event
a gathering/meeting/event

24 F53AB Q.53AB Involvement last 12 months with Sports or outdoor association - Taken part in aweb forum
sports or outdoor association: Taken part in
aweb forum

25 F53AC Q.53AC Involvement last 12 months Sports or outdoor association - Done voluntary work
with sports or outdoor association: Done
voluntary work

26 F53AD Q.53AD Involvement last 12 months with Sports or outdoor association - Donated money
sports or outdoor association: Donated
money

27 F53AE Q.53AE Involvement last 12 months with Sports or outdoor association - Other
sports or outdoor association: Other

28 F53AF Q.53AF Involvement last 12 months with Sports or outdoor association - No
sports or outdoor association: No

29 F53BA Q.53BA Involvement last 12 months with Environmental organisation - Taken part in a gathering/
environmental organisation: Taken partina | meeting/event
gathering/meeting/event

30 F53BB Q.53BB Involvement last 12 months with Environmental organisation - Taken part in aweb forum
environmental organisation: Taken partin a
web forum

31 F53BC Q.53BC Involvement last 12 months with Environmental organisation - Done voluntary work
environmental organisation: Done voluntary
work

32 F53BD Q.53BD Involvement last 12 months with Environmental organisation - Donated money
environmental organisation: Donated money

33 F53BE Q.53BE Involvement last 12 months with Environmental organisation - Other
environmental organisation: Other

34 F53BF Q.53BF Involvement last 12 months with Environmental organisation - No
environmental organisation: No

35 F53CA Q.53CA Involvement last 12 months with Political party/alliance - Taken part in a gathering/meeting/
political party/alliance: Taken part in a event
gathering/meeting/event

36 F53CB Q.53CB Involvement last 12 months with Political party/alliance - Taken part in aweb forum
political party/alliance: Taken part in aweb
forum

37 F53CC Q.53CC Involvement last 12 months with Political party/alliance - Done voluntary work
political party/alliance: Done voluntary
work

38 F53CD Q.53CD Involvement last 12 months with Political party/alliance - Donated money
political party/alliance: Donated money

39 F53CE Q.53CE Involvement last 12 months with Political party/alliance - Other
political party/alliance: Other

40 F53CF Q.53CF Involvement last 12 months with Political party/alliance - No
political party/alliance: No

41 F53DA Q.53DA Involvement last 12 months with Trade union organisation - Taken part in a gathering/
trade union organisation: Taken partin a meeting/event
gathering/meeting/event

42 F53DB Q.53DB Involvement last 12 months with Trade union organisation - Taken part in aweb forum

trade union organisation: Taken partin a
web forum
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Sustainable citizenship 2009 - Variable Group(s)

# Name L abel Question

43 F53DC Q.53DC Involvement last 12 months with Trade union organisation - Done voluntary work
trade union organisation: Done voluntary
work

44 F53DD Q.53DD Involvement last 12 months with Trade union organisation - Donated money
trade union organisation: Donated money

45 F53DE Q.53DE Involvement last 12 months with Trade union organisation - Other
trade union organisation: Other

46 F53DF Q.53DF Involvement last 12 months with Trade union organisation - No
trade union organisation: No

47 F53EA Q.53EA Involvement last 12 months with Humanitarian aid organisation - Taken part in a gathering/
humanitarian aid organisation: Taken part in | meeting/event
a gathering/meeting/event

48 F53EB Q.53EB Involvement last 12 months with Humanitarian aid organisation - Taken part in aweb forum
humanitarian aid organisation: Taken part in
aweb forum

49 F53EC Q.53EC Involvement last 12 months Humanitarian aid organisation - Done voluntary work
with humanitarian aid organisation: Done
voluntary work

50 F53ED Q.53ED Involvement last 12 months with Humanitarian aid organisation - Donated money
humanitarian aid organisation: Donated
money

51 F53EE Q.53EE Involvement last 12 months with Humanitarian aid organisation - Other
humanitarian aid organisation: Other

52 F53EF Q.53EF Involvement last 12 months with Humanitarian aid organisation - No
humanitarian aid organisation: No

53 F53FA Q.53FA Involvement last 12 months with Human rights organisation - Taken part in a gathering/
human rights organisation: Taken partina | meeting/event
gathering/meeting/event

54 F53FB Q.53FB Involvement last 12 months with Human rights organisation - Taken part in aweb forum
human rights organisation: Taken part in a
web forum

55 F53FC Q.53FC Involvement last 12 months with Human rights organisation - Done voluntary work
human rights organisation: Done voluntary
work

56 F53FD Q.53FD Involvement last 12 months with Human rights organisation - Donated money
human rights organisation: Donated money

57 F53FE Q.53FE Involvement last 12 months with Human rights organisation - Other
human rights organisation: Other

58 F53FF Q.53FF Involvement last 12 months with Human rights organisation - No
human rights organisation: No

59 F53GA Q.53GA Involvement last 12 months with Consumer organisation - Taken part in a gathering/meeting/
consumer organisation: Taken partin a event
gathering/meeting/event

60 F53GB Q.53GB Involvement last 12 months with Consumer organisation - Taken part in aweb forum
consumer organisation: Taken part in aweb
forum

61 F53GC Q.53GC Involvement last 12 months with Consumer organisation - Done voluntary work
consumer organisation: Done voluntary
work

62 F53GD Q.53GD Involvement last 12 months with Consumer organisation - Donated money
consumer organisation: Donated money

63 F53GE Q.53GE Involvement last 12 months with Consumer organisation - Other

consumer organisation: Other
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Sustainable citizenship 2009 - Variable Group(s)

# Name L abel Question

64 F53GF Q.53GF Involvement last 12 months with Consumer organisation - No
consumer organisation: No

65 F53HA Q.53HA Involvement last 12 months with Church/religious society - Taken part in a gathering/meeting/
church/religious society: Taken partina event
gathering/meeting/event

66 F53HB Q.53HB Involvement last 12 months with Church/religious society - Taken part in aweb forum
church/religious society: Taken partina
web forum

67 F53HC Q.53HC Involvement last 12 months with Church/religious society - Done voluntary work
church/religious society: Done voluntary
work

68 F53HD Q.53HD Involvement last 12 months with Church/religious society - Donated money
church/religious society: Donated money

69 F53HE Q.53HE Involvement last 12 months with Church/religious society - Other
church/religious society: Other

70 F53HF Q.53HF Involvement last 12 months with Church/religious society - No
church/religious society: No

71 F531A Q.53IA Involvement last 12 months with Other type of association/organisation - Taken partina
other type of association/organi sation: gathering/meeting/event
Taken part in a gathering/meeting/event

72 F53I1B Q.53IB Involvement last 12 months with Other type of association/organisation - Taken part in aweb
other type of association/organisation: forum
Taken part in aweb forum

73 F53I1C Q.53IC Involvement last 12 months with Other type of association/organisation - Done voluntary
other type of association/organisation: Done | work
voluntary work

74 F53ID Q.53ID Involvement last 12 months with Other type of association/organisation - Donated money
other type of association/organisation:
Donated money

75 F53IE Q.53IE Involvement last 12 months with Other type of association/organisation - Other
other type of association/organisation: Other

76 F53IF Q.53IF Involvement last 12 months with Other type of association/organisation - No

other type of association/organisation: No
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Sustainable citizenship 2009 - Variables Description

Variables Description

Dataset contains 391 variable(s)
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File: Hallbart medbor gar skap

#SND_studie: SND-study 0911

| SND-studie 0911: Hallbart medborgarskap

Value L abel Cases Per centage

1 SND 0911 0

911 3000 100.0%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 911- 911] [Missing: *]

Statistics [NW/ W] [Valid: 3000 /-] [Invalid: 0/-]

#SND_dataset: SND-dataset 0911-001

SND-dataset 0911-001: Hallbart medborgarskap

Value L abel Cases Per centage

1 SND 0911-001 3000 100.0%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 1] [Missing: *]

Statistics [NW/ W] [Valid: 3000 /-] [Invalid: 0 /-]

#SND_version: SND Version 1.1

SND Version 1.0 september 2013

Value Label Cases Per centage

1 Version 1.1 3000 100.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 1] [Missing: *]
Statistics [NW/ W] [Valid: 3000 /-] [Invalid: 0 /-]
#L: County
County

Value Label Cases Per centage

1 Stockholms Ién 633 21.1%
3 Uppsdlalan 125 4.2%

4 Sodermanlands [an 83 2.8%

5 Ostergétlands 1an 133 4.4%

6 Jonkopings lan 98 3.3%

7 Kronobergs |an 68 2.3%

8 Kalmar |an 82 2.7%

9 Gotlands |én 22 0.7%

10 Blekinge lén 58 1.9%

12 Skéne lan 385 12.8%

13 Hallands |&n 84 2.8%

14 Véstra Gotalands |1&n 517 17.2%
17 Véarmlands léan 99 3.3%

18 Orebro Ian 100 3.3%
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File: Hallbart medbor gar skap

#L: County

Value Label Cases Per centage
19 Vastmanlands [én 83 2.8%

20 Dalarnas|én 80 2.7%

21 Gavleborgslan 7 2.6%

22 Vasternorrlands [én 79 2.6%

23 Jamtlands lan 34 1.1%

24 Vasterbottens |an 78 2.6%

25 Norrbottens [én 82 2.7%

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 25] [Missing: */99]

Statistics [NW/ W]

[Valid: 3000 /-] [Invalid: 0/-]

#K: Municipality

Municipality
Value Label Cases Per centage
114 Upplands-V &shy 15 0.5%
115 Vallentuna 0.2%
117 Osterdker 0.2%
120 Varmdo 16 0.5%
123 Jarfalla 32 1.1%
125 Ekero 7 0.2%
126 Huddinge 31 1.0%
127 Botkyrka 22 0.7%
128 Salem 3 0.1%
136 Haninge 28 0.9%
138 Tyresod 17 0.6%
139 Upplands-Bro 5 0.2%
140 Nykvarn 1 0.0%
160 Taby 16 0.5%
162 Danderyd 11 0.4%
163 Sollentuna 13 0.4%
180 Stockholm 260 8.7%
181 Sodertélje 27 0.9%
182 Nacka 31 1.0%
183 Sundbyberg 5 0.2%
184 Solna 21 0.7%
186 Lidingd 15 0.5%
187 Vaxholm 3 0.1%
188 Norrtélje 19 0.6%
191 Sigtuna 8 0.3%
192 Nynéshamn 14 0.5%
305 Habo 0.2%
319 Alvkarleby 0.1%
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File: Hallbart medbor gar skap

#K: Municipality

Value

330
331
360
380
381
382
428
461
480
481
482
483
484
486
488
509
513
560
561
562
580
581
582
583
584
586
604
617
642

662
665
680
682
683
684
685
686
687
760
761
763
764

L abel

Knivsta

Tierp
Uppsala
Enkoping
Osthammar
Vingaker
Gnesta
Nykoping
Oxel6sund
Flen
Katrineholm
Eskilstuna
Strangnés
Trosa
Odeshig
Kinda
Boxholm
Atvidaberg
Finspang
Link6ping
Norrkdping
Soderkoping
Motala
Vadstena
Mjolby
Aneby
Gnogj6
Mullsjo
Habo
Gislaved
Vaggeryd
Jonkdping
Nass|6
Vérnamo
Sivs|6
Vetlanda
Eksjo
Trands
Uppvidinge
Lessebo
Tingsryd
Alvesta
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Cases

78
18

20

O O W N O W oN

0.2%
0.2%
0.2%
2.4%
0.6%
0.2%
0.1%
0.2%
0.7%
0.2%
0.1%
0.4%
0.9%
0.2%
0.1%
0.1%
0.1%
0.1%
0.1%
0.5%
1.7%
1.1%
0.2%
0.4%
0.1%
0.2%
0.2%
0.2%
0.2%
0.1%
0.5%
0.1%
0.8%
0.4%
0.4%
0.1%
0.2%
0.1%
0.2%
0.1%
0.1%
0.2%
0.2%

Percentage




File: Hallbart medbor gar skap

#K: Municipality

Value

765
767
780
781
834
840
860
861
862
880
881
882
883
884
885
980
1060
1080
1081
1082
1083
1214
1230
1231
1233
1256
1257
1260
1261
1262
1263
1264
1265
1266
1267
1270
1272
1273
1276
1277
1278
1280
1281

Label
Almhult
Markaryd
Vaxjo
Ljungby
Tors3s
Morbylanga
Hultsfred
Monsterds
Emmaboda
Kalmar
Nybro
Oskarshamn
Vastervik
Vimmerby
Borgholm
Gotland
Olofstrém
Karlskrona
Ronneby
Karlshamn
S6lvesborg
Svalov
Staffanstorp
Burlov
Vellinge
Ostra Géinge
Orkelljunga
Bjuv
Kévlinge
Lomma
Svedaa
Skurup
Sjobo
Horby

Hoor
Tomeélilla
Bromolla
Osby
Klippan
Astorp
Bastad
Mamo
Lund
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Percentage

0.2%
0.1%
0.9%
0.5%
0.2%
0.2%
0.2%
0.3%
0.1%
0.8%
0.1%
0.2%
0.4%
0.2%
0.1%
0.7%
0.1%
0.8%
0.4%
0.4%
0.2%
0.2%
0.2%
0.1%
0.3%
0.2%
0.1%
0.3%
0.3%
0.2%
0.1%
0.2%
0.3%
0.2%
0.2%
0.1%
0.1%
0.1%
0.2%
0.2%
0.0%
3.5%
0.9%




File: Hallbart medbor gar skap

#K: Municipality

Value
1282
1283
1284
1285
1286
1287
1290
1291
1292
1293
1315
1380
1381
1382
1383
1384
1401
1402
1407
1415
1419
1421
1427
1430
1435
1438
1439
1440
1441
1442
1443
1444
1445
1446
1447
1452
1460
1461
1462
1463
1465
1466
1470

Label
Landskrona
Helsingborg
Hoganas
Edlov

Y stad
Trelleborg
Kristianstad
Simrishamn
Angelholm
Héssleholm
Hylte
Halmstad
Laholm
Falkenberg
Varberg
Kungsbacka
Harryda
Partille
Ockerd
Stenungsund
Tjorn
Orust
Sotenéds
Munkedal
Tanum
Dals-Ed
Férgelanda
Ale

Lerum
Vargarda
Bollebygd
Gréstorp
Essunga
Karlsborg
Gullspéng
Tranemo
Bengtsfors
Meéllerud
Lilla Edet
Mark
Svenljunga
Herrljunga

Vara
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Cases

11

55

11

12

25

14

24

13

15
20

W A © W AN WOWN WD ONDGOORNDNDN DN 0 N®D

=
o

0.4%

0.2%
0.4%
0.1%
0.4%
0.8%
0.1%
0.3%
0.5%
0.1%
0.8%
0.3%
0.4%
0.5%
0.7%
0.2%
0.4%
0.1%
0.1%
0.3%
0.1%
0.1%
0.1%
0.2%
0.1%
0.1%
0.2%
0.4%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.1%
0.3%
0.1%
0.1%
0.3%

1.8%

Percentage




File: Hallbart medbor gar skap

#K: Municipality

Value
1471
1472
1473
1480
1481
1482
1484
1485
1486
1487
1488
1489
1490
1491
1492
1493
1494
1495
1496
1497
1499
1715
1730
1737
1760
1761
1762
1763
1765
1766
1780
1781
1782
1783
1784
1785
1814
1860
1861
1862
1863
1864
1880

Label
Gotene
Tibro
Toreboda
Goteborg
Mdolndal
Kungalv
Lysekil
Uddevalla
Stromstad
V énersborg
Trollhéttan
Alingsas
Bords
Ulricehamn
Amal
Mariestad
Lidkoping
Skara
Skovde
Hjo
Falkdping
Kil

Eda
Torsby
Storfors
Hammard
Munkfors
Forshaga
Arjang
Sunne
Karlstad
Kristinehamn
Filipstad
Hagfors
Arvika
Siffle
Lekeberg
Laxa
Hallsberg
Degerfors
Héllefors
Ljusnarsberg
Orebro

Cases

180
23
11

11

13

18

10
29

14

18
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Per centage
0.2%
0.1%
0.2%
6.0%
0.8%
0.4%
0.1%
0.4%
0.1%
0.4%
0.6%
0.3%
1.0%
0.3%
0.1%
0.2%
0.5%
0.2%
0.6%
0.1%
0.4%
0.2%
0.0%
0.2%
0.0%
0.3%
0.0%
0.1%
0.2%
0.1%
1.1%
0.3%
0.1%
0.2%
0.4%
0.2%
0.1%
0.0%
0.2%
0.1%
0.1%
0.0%
1.6%




File: Hallbart medbor gar skap

#K: Municipality

Value

1881
1882
1883
1884
1885
1907
1960
1961
1962
1980
1981
1982
1983
1984
2021
2023
2026
2029
2031
2039
2061
2062
2080
2081
2082
2083
2084
2085
2101
2104
2121
2132
2161
2180
2181
2182
2183
2184
2260
2262
2280
2281
2282

Label
Kumla
Askersund
Karlskoga
Nora
Lindesberg
Surahammar
Kungsor
Hallstahammar
Norberg
Vésterds
Sda
Fagersta
Koping
Arboga
Vansbro
Malung
Gagnef
Leksand
Rattvik
Alvdalen
Smedjebacken
Mora
Falun
Borlange
Séter
Hedemora
Avesta
Luadvika
Ockelbo
Hofors
Ovanaker
Nordanstig
Ljusdal
Gévle
Sandviken
Soderhamn
Bollnas
Hudiksvall
Ange
Timra
Hérnésand
Sundsvall
Kramfors
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0.2%
0.2%
0.5%
0.2%
0.3%
0.2%
0.0%
0.2%
0.1%
1.4%
0.3%
0.1%
0.4%
0.1%
0.0%
0.2%
0.1%
0.1%
0.1%
0.1%
0.2%
0.0%
0.6%
0.4%
0.0%
0.4%
0.2%
0.3%
0.0%
0.1%
0.1%
0.1%
0.1%
1.0%
0.2%
0.2%
0.3%
0.4%
0.1%
0.2%
0.3%
1.4%
0.1%

Percentage




File: Hallbart medbor gar skap

#K: Municipality

Value
2283
2284
2303
2305
2309
2313
2321
2326
2361
2380
2403
2404
2409
2421
2425
2460
2462
2463
2480
2481
2482
2505
2510
2513
2514
2518
2521
2523
2560
2580
2581
2582
2583
2584

L abel
Sollefted

Ornskoldsvik 16

Ragunda
Brécke
Krokom
Strémsund
Are

Berg
Hérjedalen
Ostersund
Bjurholm
Vindeln
Robertsfors
Storuman
Dorotea
Véannas
Vilhelmina
Asde
Umed
Lycksele
Skelleftea
Arvidsjaur
Jokkmokk
Overkalix
Kalix
Overtorned
Pajala
Géllivare
Alvsbyn
Luled
Pited
Boden
Haparanda

Kiruna
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3
8

0.0%
0.5%
0.0%
0.0%
0.1%
0.1%
0.0%
0.1%
0.1%
0.6%
0.0%
0.1%
0.1%
0.1%
0.0%
0.0%
0.1%
0.0%
1.2%
0.2%
0.7%
0.1%
0.1%
0.0%
0.1%
0.1%
0.1%
0.2%
0.0%
1.0%
0.4%
0.3%
0.1%
0.3%

Percentage

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Missing: *]

Statistics [NW/ W]

[Valid: 3000 /-] [Invalid: 0/-]

#BATCHNO: BatchNo

Infor mation

[Type: continuous] [Format: numeric] [Range: 6718- 7114] [Missing: *]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-] [Mean: 6991.089 /-] [StdDev: 104.05 /-]




File: Hallbart medbor gar skap

#Kn: Sex
| Gender

Value L abel Cases Per centage

1 Man 1516 50.5%
2 Woman 1484 49.5%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: *]

Statistics [NW/ W] [Valid: 3000 /-] [Invalid: 0/-]

#Fdelser: Birth year

Birth year
Value L abel Cases Per centage
1931 24 0.8%
1932 24 0.8%
1933 26 0.9%
1934 24 0.8%
1935 28 0.9%
1936 28 0.9%
1937 32 1.1%
1938 29 1.0%
1939 40 1.3%
1940 30 1.0%
1941 32 1.1%
1942 44 1.5%
1943 58 1.9%
1944 59 2.0%
1945 62 2.1%
1946 63 2.1%
1947 65 2.2%
1948 58 1.9%
1949 53 1.8%
1950 52 1.7%
1951 50 1.7%
1952 44 1.5%
1953 55 1.8%
1954 44 1.5%
1955 58 1.9%
1956 60 2.0%
1957 52 1.7%
1958 60 2.0%
1959 46 1.5%
1960 48 1.6%
1961 58 1.9%
1962 55 1.8%
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File: Hallbart medbor gar skap

#Fdelser: Birth year

Value Label Cases Per centage
1963 47 1.6%
1964 61 2.0%
1965 57 1.9%
1966 53 1.8%
1967 55 1.8%
1968 62 2.1%
1969 70 2.3%
1970 51 1.7%
1971 54 1.8%
1972 61 2.0%
1973 49 1.6%
1974 52 1.7%
1975 39 1.3%
1976 61 2.0%
1977 43 1.4%
1978 68 2.3%
1979 52 1.7%
1980 53 1.8%
1981 46 1.5%
1982 36 1.2%
1983 62 2.1%
1984 58 1.9%
1985 46 1.5%
1986 48 1.6%
1987 49 1.6%
1988 40 1.3%
1989 56 1.9%
1990 55 1.8%
1991 55 1.8%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: character] [Missing: *]
Statistics [NW/ W] [Valid: 3000 /-] [Invalid: 0 /-]
#Formulrstatus: Survey status
Survey status
Value Label Cases Per centage
1 Completed 1055 35.2%
2 Blank 88 2.9%
3 Return 82 2.7%
4 Not submitted survey 1775 59.2%

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: *]
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File: Hallbart medbor gar skap

#Formulrstatus: Survey status

Statistics [NW/ W] | [Valid: 3000 /-] [Invalid: 0/-]

#Returstatus. Return status

| Return status
Value L abel Cases Per centage
0 0 2830 94.3%
2 2 60 2.0%
3 Moved 3 0.1%
4 Completed studies 3 0.1%
5 5 1 0.0%
6 Non-Swedish speaking 3 0.1%
7 Unwell 8 0.3%
8 Handicapped 4 0.1%
9 Without specified reasons 80 2.7%
10 10 1 0.0%
11 The questions are uninteresting 2 0.1%
12 Dont have time 3 0.1%
13 13 1 0.0%
16 To many questions 1 0.0%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: O- 16] [Missing: *]
Statistics [NW/ W] [Valid: 3000 /-] [Invalid: 0 /-]

#Utdatum1: Distribution date 1st distribution

Utdatum 1:a utskick
Value Label Cases Per centage
20090426 2009-04-26 3000 100.0%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: character] [Missing: *]
Statistics [NW/ W] [Valid: 3000 /-] [Invalid: 0 /-]

#Utdatum2: 1st reminder date

Utdatum paminnelse 1

Value Label Cases Per centage

20090507 2009-05-07 2602 100.0%
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: character] [Missing: *]
Statistics [NW/ W] [Valid: 2602 /-] [Invalid: 0 /-]

#Utdatum3: 2nd reminder date

Utdatum paminnelse 2
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#Utdatum3: 2nd reminder date

Value Label Cases Per centage
20090526 2009-05-26 2259 100.0%
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: character] [Missing: *]
Statistics [NW/ W] [Valid: 2259 /-] [Invalid: 0 /-]
#Utdatum3b: 3rd reminder date
Utdatum paminnelseb2
Value Label Cases Per centage
20090615 2009-06-15 2060 100.0%
Warning: these figures indicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: character] [Missing: *]
Statistics [NW/ W] [Valid: 2060 /-] [Invalid: 0 /-]
#Utdatum4: 4th reminder date
Utdatum paminnelse 3
Value Label Cases Per centage
20090820 2009-08-20 1892 100.0%
Sysmiss 1108
Warning: these figures indicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 20090820- 20090820] [Missing: *]
Statistics [NW/ W] [Valid: 1892 /-] [Invalid: 1108 /-]
#1ndatum: Receiving date of survey
Receiving date of survey
Value Label Cases Per centage
20090430 19 1.6%
20090504 133 10.9%
20090505 159 13.0%
20090506 44 3.6%
20090507 43 3.5%
20090508 43 3.5%
20090511 83 6.8%
20090512 59 4.8%
20090513 52 4.2%
20090514 25 2.0%
20090515 17 1.4%
20090518 23 1.9%
20090519 8 0.7%
20090520 11 0.9%
20090522 10 0.8%
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#1ndatum: Receiving date of survey

Value

20090525
20090526
20090527
20090528
20090529
20090601
20090602
20090603
20090604
20090605
20090607
20090608
20090609
20090610
20090611
20090615
20090616
20090617
20090618
20090622
20090623
20090624
20090625
20090626
20090629
20090630
20090701
20090702
20090703
20090803
20090820
20090902
20090904
20090907
20090908
20090909
20090910
20090911
20090914
20090915
20090916
20090917
20090918

L abel

-39-

Cases

12

©

36
12
22

N P W O © Bk

1.0%
0.7%
0.2%
0.1%
0.2%
3.1%
3.0%
2.0%
2.0%
0.8%
0.1%
1.6%
1.5%
0.7%
0.2%
0.3%
0.1%
0.4%
0.7%
4.1%
1.6%
0.8%
1.0%
0.9%
0.8%
0.2%
0.1%
0.2%
0.3%
1.8%
0.4%
0.1%
0.6%
2.9%
1.0%
1.8%
0.9%
0.1%
0.7%
0.5%
0.2%
0.1%
0.2%

Percentage
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#1ndatum: Receiving date of survey

Value Label Cases Per centage
20090923 4 0.3%
20090924 2 0.2%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: character] [Missing: *]
Statistics [NW/ W] [Valid: 1225 /-] [Invaid: 0/-]

#Svarat: Answered

Svarat
Value Label Cases Per centage
1 Answered 1053 35.1%
2 Not answered 1947 64.9%
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: *]
Statistics [NW/ W] [Valid: 3000 /-] [Invalid: 0 /-]

#ScannerKod: | pnr

Ipnr
Information [Type: discrete] [Format: character] [Missing: *]
Statistics [NW/ W] [Valid: 3000 /-] [Invaid: 0/-]

#F1A: Q.1A General interest: Sport

Literal question In general, how interested are you in: Sport

Value L abel Cases Per centage

0 Not interested at all 93 8.9%

1 1 74 7.1%

2 2 95 9.1%

3 3 106 10.1%

4 4 76 7.3%

5 5 109 10.4%

6 6 67 6.4%

7 7 117 11.2%
8 8 112 10.7%
9 9 51 4.9%

10 Very interested 146 14.0%
97 No answer to part of question 2

98 Several answers selected

99 No answer to entire question 4

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 10] [Missing: */97/98/99]
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#F1A: Q.1A General interest: Sport

Statistics [NW/ W]

| [Valid: 1046 /] [Invalid: 1954 /]

#F1B: Q.1B General interest: Cooking

Literal question

| In general, how interested are you in: Cooking

Value L abel Cases Per centage

0 Not interested at all 17 1.6%

1 1 24 2.3%

2 2 47 4.5%

3 3 91 8.7%

4 4 97 9.3%

5 5 140 13.4%

6 6 117 11.2%

7 7 151 14.5%
8 8 152 14.6%
9 9 83 8.0%

10 Very interested 123 11.8%

97 No answer to part of question

98 Several answers selected

99 No answer to entire question 4

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]

Statistics [NW/ W]

[Valid: 1042 /-] [Invalid: 1958 /-]

#F1C: Q.1C General interest: Local community

Literal question

In general, how interested are you in: Your local community

© ® N o U A W N P O <
N
c
@

© O
o ~N O

99

Sysmiss

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

L abel
Not interested at all

© 00 N o 0o b~ W N B

Very interested

No answer to part of question
Several answers selected

No answer to entire question

Cases Percentage

15 1.5%

13 1.3%

39 3.8%

57 5.5%

92 8.9%

207

156

177

142

73 7.1%
60 5.8%
18
0
4

1947

20.1%
15.1%
17.2%
13.8%
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#F1C: Q.1C General interest: Local community

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 10] [Missing: */97/98/99]

Statistics [NW/ W] [Valid: 1031 /-] [Invalid: 1969 /-]

#F1D: Q.1D General interest: Swedish domestic politics

Literal question

In general, how interested are you in: Swedish politics

Value Label Cases Per centage

0 Not interested at all 37 3.6%

1 1 26 2.5%

2 2 52 5.0%

3 3 68 6.5%

4 4 93 9.0%

5 5 177 17.0%
6 6 120 11.5%

7 7 160 15.4%
8 8 159 15.3%
9 9 81 7.8%

10 Very interested 66 6.4%

97 No answer to part of question 9

98 Several answers selected

99 No answer to entire question 4

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]
Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-]
#F1E: Q.1E General interest: Nature and outdoor life
Literal question In general, how interested are you in: Nature and the outdoors

Value L abel Cases Per centage

0 Not interested at all 17 1.6%

1 1 20 1.9%

2 2 36 3.4%

3 3 50 4.8%

4 4 65 6.2%

5 5 146 14.0%

6 6 134 12.8%

7 7 166 15.9%
8 8 178 17.0%
9 9 111 10.6%

10 Very interested 121 11.6%

97 No answer to part of question

98 Several answers selected

99 No answer to entire question
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#F1E: Q.1E General interest: Nature and outdoor life

Value Label Cases Per centage
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: O- 10] [Missing: */97/98/99]

Statistics [NW/ W] [Valid: 1044 /-] [Invalid: 1956 /-]

#F1F: Q.1F General interest: Environmental issues

Literal question In general, how interested are you in: Environmental issues

Value Label Cases Per centage

0 Not interested at all 19 1.8%

1 1 25 2.4%

2 2 50 4.8%

3 3 47 4.5%

4 4 70 6.7%

5 5 145 13.9%

6 6 155 14.9%
7 7 185 17.8%
8 8 151 14.5%
9 9 97 9.3%

10 Very interested 98 9.4%

97 No answer to part of question 6

98 Several answers selected

99 No answer to entire question 4

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]
Statistics [NW/ W] [Valid: 1042 /-] [Invalid: 1958 /-]

#F1G: Q.1G General interest: Science and technology

Literal question In general, how interested are you in: Science and technol ogy

<
Q
=
®

L abel Cases Per centage

Not interested at all 37 3.6%

43 4.1%

78 7.5%

92 8.8%

66 6.3%

148 14.2%
130 12.5%

126 12.1%

145 13.9%
105 10.1%

Very interested 71 6.8%

© 00 N o o b~ W N PP O
© 00 N o o b~ W N PP
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#F1G: Q.1G General interest: Science and technology

Value Label Cases Per centage
97 No answer to part of question 4

98 Several answers selected 4

99 No answer to entire question 4

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: O- 10] [Missing: */97/98/99]

Statistics [NW/ W]

[Valid: 1041 /-] [Invalid: 1959 /-]

#F1H: Q.1H General interest: Consumer issues

Literal question In general, how interested are you in: Consumer issues

Value L abel Cases

Percentage

Not interested at all 29 2.8%

31 3.0%

68 6.6%

91 8.8%

108 10.4%

206 19.9%
159 15.3%
146 14.1%
101 9.7%

58 5.6%

Very interested 40 3.9%

© 00 N o 0o b~ W N P O
© 00 N O 0o b~ W N B

O =
~N O

No answer to part of question 12
Several answers selected 0
99 No answer to entire question 4
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

©
[o3)

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 10] [Missing: */97/98/99]

Statistics [NW/ W]

[Valid: 1037 /-] [Invalid: 1963 /-]

#F1l: Q.11 General interest: Fashion/clothes

Literal question In general, how interested are you in: Fashion/clothes

Value Label Cases Per centage

0 Not interested at all 57 5.5%

1 1 74 7.1%

2 2 97 9.3%

3 3 121 11.6%

4 4 106 10.1%

5 5 153 14.6%
6 6 107 10.2%

7 7 129 12.3%
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#F1l: Q.1 General interest: Fashion/clothes

Value Label Cases Per centage
8 8 98 9.4%
9 9 53 5.1%

10 Very interested 50 4.8%

97 No answer to part of question

98 Several answers selected

99 No answer to entire question

Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: O- 10] [Missing: */97/98/99]

Statistics [NW/ W] [Valid: 1045 /-] [Invalid: 1955 /-]

#F1J: Q.1J General interest: Travel

Literal question In general, how interested are you in: Travel

Value Label Cases Per centage

0 Not interested at all 20 1.9%

1 1 20 1.9%

2 2 55 5.3%

3 3 50 4.8%

4 4 59 5.7%

5 5 134 12.9%

6 6 114 11.0%

7 7 152 14.6%
8 8 155 14.9%
9 9 122 11.7%

10 Very interested 160 15.4%
97 No answer to part of question 3

98 Several answers selected

99 No answer to entire question 4

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]
Statistics [NW/ W] [Valid: 1041 /-] [Invalid: 1959 /-]

#F1K: Q.1K General interest: Culture

Literal question In general, how interested are you in: Culture

Value L abel Cases Per centage
0 Not interested at all 40 3.9%

1 1 43 4.1%

2 2 55 5.3%

3 3 69 6.7%

4 4 72 6.9%
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#F1K: Q.1K General interest: Culture

Value Label Cases Per centage

5 5 134 12.9%

6 6 118 11.4%

7 7 134 12.9%

8 8 179 17.3%
9 9 89 8.6%

10 Very interested 104 10.0%

97 No answer to part of question

98 Several answers selected

99 No answer to entire question

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be nterpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]
Statistics [NW/ W] [Valid: 1037 /-] [Invalid: 1963 /-]
#F1L: Q.1L General interest: Economy
Literal question In general, how interested are you in: The economy

Value Label Cases Per centage

0 Not interested at all 20 1.9%

1 1 22 2.1%

2 2 37 3.6%

3 3 61 5.9%

4 4 68 6.6%

5 5 165 15.9%
6 6 125 12.1%

7 7 153 14.8%
8 8 176 17.0%
9 9 95 9.2%

10 Very interested 115 11.1%

97 No answer to part of question 11

98 Several answers selected 1

99 No answer to entire question 4

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 10] [Missing: */97/98/99]

Statistics [NW/ W]

[Valid: 1037 /-] [Invalid: 1963 /-]

#F1IM: Q.1M General interest: Human rights

Literal question

In general, how interested are you in: Human rights

Value Label Cases Per centage
0 Not interested at all 15 1.4%
1 1 14 1.4%

- 46-




File: Hallbart medbor gar skap

#F1M: Q.1M General interest: Human rights

Value Label Cases Per centage

2 2 26 2.5%

3 3 46 4.4%

4 4 56 5.4%

5 5] 148 14.3%

6 6 128 12.3%

7 7 148 14.3%

8 8 164 15.8%
9 9 126 12.2%

10 Very interested 166 16.0%
97 No answer to part of question

98 Several answers selected

99 No answer to entire question

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: O- 10] [Missing: */97/98/99]

Statistics [NW/ W] [Valid: 1037 /-] [Invalid: 1963 /-]

#F1IN: Q.IN General interest: Foreign affairs

Literal question In general, how interested are you in: Foreign affairs

Value Label Cases Per centage

0 Not interested at all 29 2.8%

1 1 42 4.0%

2 2 49 A4.7%

3 3 68 6.5%

4 4 90 8.7%

5 5 180 17.3%
6 6 139 13.4%

7 7 156 15.0%
8 8 129 12.4%

9 9 90 8.7%

10 Very interested 67 6.4%

97 No answer to part of question 10

98 Several answers selected 0

99 No answer to entire question 4

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]
Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-]

#F10: Q.10 General interest: Third world countries

Literal question In general, how interested are you in: Developing countries/the third world
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#F10: Q.10 General interest: Third world countries

Value L abel Cases Per centage

0 Not interested at all 49 4.7%

1 1 46 4.4%

2 2 84 8.0%

3 3 98 9.4%

4 4 105 10.1%

5 5 194 18.6%
6 6 115 11.0%

7 7 129 12.4%
8 8 117 11.2%

9 9 55 5.3%

10 Very interested 52 5.0%

97 No answer to part of question

98 Several answers selected

99 No answer to entire question

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 10] [Missing: */97/98/99]

Statistics [NW/ W] [Valid: 1044 /-] [Invalid: 1956 /-]

#F3A: Q.3A How often do you watch/listen to/read: L ocal news on Radio P4

Literal question How often do you watch/listen to/read the news via the following media? - Local news on Radio P4

Value Label Cases Per centage

1 Never 197 19.0%

2 Very rarely 269 26.0%
3 1-2 days aweek 123 11.9%

4 3-4 days aweek 93 9.0%

5 5-6 days aweek 91 8.8%

6 Every day 262 25.3%
0 No answer to part of question 13

98 Several answers selected 1

99 No answer to entire question 4

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1035 /-] [Invalid: 1965 /-]

#F3B: Q.3B How often do you watch/listen to/read: " Echo news' on national radio

Literal question How often do you watch/listen to/read the news via the following media? - Environmental news on national radio
Value Label Cases Per centage

1 Never 195 18.8%

2 Very rarely 251 24.2%
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#F3B: Q.3B How often do you watch/listen to/read: " Echo news" on national radio

Value

o o o > W

98
99

Sysmiss

Label Cases Per centage
1-2 days aweek 151 14.6%
3-4 days aweek 124 12.0%
5-6 days aweek 100 9.7%
Every day 215 20.8%
No answer to part of question 10
Several answers selected 3
No answer to entire question 4
1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1036 /-] [Invalid: 1964 /-]

#F3C: Q.3C How often do you watch/listen to/read: News on local commercial radio

Literal question

How often do you watch/listen to/read the news via the following media? - News on local commercia radio

Value

o o o B~ W N

98
99

Sysmiss

L abel Cases Per centage
Never 445 43.6%
Very rarely 280 27.5%
1-2 days a week 111 10.9%
3-4 days aweek 65 6.4%
5-6 days aweek 48 4.7%
Every day 71 7.0%
No answer to part of question 29
Several answers selected 0
No answer to entire question 4
1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1020 /-] [Invalid: 1980 /-]

#F3D: Q.3D How often do you watch/listen to/read: Newsprogram on Swedish Television or TV4

Literal question

How often do you watch/listen to/read the news viathe following media? - News programme on SVT or TV4

Value

o o o A W N P

L abel Cases Per centage

Never 20 1.9%

Very rarely 56 5.4%

1-2 days aweek 122 11.7%

3-4 days aweek 145 13.9%

5-6 days aweek 195 18.7%

Every day 507 48.5%
No answer to part of question 2

Several answers selected

No answer to entire question 4
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#F3D: Q.3D How often do you watch/listen to/read: Newsprogram on Swedish Television or TV4

Value Label Cases Per centage
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1045 /-] [Invalid: 1955 /-]

#F3E: Q.3E How often do you watch/listen to/read: Regional news on Swedish Television or TV4

Literal question How often do you watch/listen to/read the news via the following media? - Regional news on SVT or TV4
Value Label Cases Per centage
1 Never 31 3.0%
2 Very rarely 110 10.6%
3 1-2 days aweek 147 14.2%
4 3-4 days aweek 175 16.9%
5 5-6 days aweek 185 17.9%
6 Every day 385 37.3%
0 No answer to part of question 10
98 Several answers selected 6
99 No answer to entire question 4
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1033 /-] [Invalid: 1967 /-]

#F3F: Q.3F How often do you watch/listen to/read: I nternational TV news channel

Literal question How often do you watch/listen to/read the news via the following media? - International TV news channel (e.g.BBC,
CNN, Al Jazeera)

Value Label Cases Per centage

1 Never 448 43.5%
2 Very rarely 379 36.8%

3 1-2 days aweek 103 10.0%

4 3-4 days aweek 44 4.3%

5 5-6 days aweek 19 1.8%

6 Every day 36 3.5%

0 No answer to part of question 20

98 Several answers selected 0

99 No answer to entire question 4

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1029 /-] [Invaid: 1971 /-]
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#F3G: Q.3G How often do you watch/listen to/read: Teletext

Literal question

| How often do you watch/listen to/read the news via the following media? - Teletext

Value

o o o A W N P

98
99

Sysmiss

Label

Never

Very rarely

1-2 days aweek

3-4 days aweek

5-6 days aweek

Every day

No answer to part of question
Several answers selected

No answer to entire question

Cases
259
285
106
101

52
199
31
16
4
1947

5.2%

Per centage
25.8%
28.4%
10.6%
10.1%
19.9%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1002 /-] [Invalid: 1998 /-]

#F3H: Q.3H How often do you watch/listen to/read: M orning newspaper

Literal question

How often do you watch/listen to/read the news viathe following media? - Morning newspaper (including the

internet)
Value L abel Cases Per centage
1 Never 88 8.7%
2 Very rarely 82 8.1%
3 1-2 days aweek 56
4 3-4 days aweek 89 8.8%
5 5-6 days aweek 121 11.9%
6 Every day 581 57.1%
0 No answer to part of question 29
98 Several answers selected 3
99 No answer to entire question 4
Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1017 /-] [Invalid: 1983 /-]

#F3l: Q.3l How often do you watch/listen to/read: Evening newspaper

Literal question

How often do you watch/listen to/read the news via the following media? - Evening newspaper (including the

internet)
Value L abel Cases Per centage
1 Never 176 17.2%
2 Very rarely 293 28.6%
3 1-2 days aweek 175 17.1%
4 3-4 days aweek 115 11.2%
5 5-6 days aweek 79 7.7%
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#F3l: Q.3 How often do you watch/listen to/r ead:

Evening newspaper

Value Label Cases Per centage

6 Every day 186 18.2%
0 No answer to part of question 25

98 Several answers selected 0

99 No answer to entire question 4

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1024 /-] [Invalid: 1976 /-]

#F4A: Q.4A Themost worring aspect regaring the future: Terrorism

Literal question

When you consider the situation today, what do you feel is the most worrying aspect regarding the future? - Terrorism

Value Label Cases Per centage

1 Very worrying 222 21.4%

2 Fairly worrying 413 39.9%
3 Not particularly worrying 348 33.6%
4 Not worrying at all 53 5.1%

0 No answer to part of question 11

98 Several answers selected 2

99 No answer to entire question 4

Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1036 /-] [Invalid: 1964 /-]
#F4B: Q.4B The most worring aspect regaring the future: Economic crisis

Literal question When you consider the situation today, what do you feel is the most worrying aspect regarding the future? -

Economic crisis

Value Label Cases Per centage

1 Very worrying 322 30.9%

2 Fairly worrying 508 48.7%
3 Not particularly worrying 195 18.7%

4 Not worrying at all 18 1.7%

0 No answer to part of question

98 Several answers selected

99 No answer to entire question

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1043 /-] [Invalid: 1957 /-]
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File: Hallbart medbor gar skap

#FAC: Q.4C Themost worring aspect regaring the future: Large-scale unemployment

Literal question When you consider the situation today, what do you feel isthe most worrying aspect regarding the future? - Large-
scale unemployment

Value L abel Cases Per centage

1 Very worrying 483 46.6%
2 Fairly worrying 393 37.9%
3 Not particularly worrying 145 14.0%

4 Not worrying at all 16 1.5%

0 No answer to part of question 11

98 Several answers selected 1

99 No answer to entire question 4

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1037 /-] [Invalid: 1963 /-]

#F4D: Q.4D The most worring aspect regaring the future: Environmental pollution

Literal question When you consider the situation today, what do you feel isthe most worrying aspect regarding the future? -
Environmental pollution

Value Label Cases Per centage

1 Very worrying 448 43.0%
2 Fairly worrying 470 45.1%
3 Not particularly worrying 111 10.6%

4 Not worrying at all 14 1.3%

0 No answer to part of question 5

98 Several answers selected

99 No answer to entire question 4

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1043 /-] [Invaid: 1957 /-]

#F4E: Q.4E Themost worring aspect regaring the future: Deterioration of the marine environment

Literal question When you consider the situation today, what do you feel is the most worrying aspect regarding the future? -
Deterioration of the marine environment
Value L abel Cases Per centage
1 Very worrying 369 35.5%
2 Fairly worrying 485 46.6%
3 Not particularly worrying 169 16.2%
4 Not worrying at all 17 1.6%
0 No answer to part of question
98 Several answers selected
99 No answer to entire question
Sysmiss 1947




File: Hallbart medbor gar skap

#FAE: Q.4E The most

worring aspect regaring the future: Deterioration of the marine environment

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1040 /-] [Invalid: 1960 /-]

#FAF: Q.4F The most

worring aspect regaring the future: Global climate changes

When you consider the situation today, what do you feel isthe most worrying aspect regarding the future? - Global

Literal question
climate changes

Value Label Cases Per centage

1 Very worrying 411 39.6%
2 Fairly worrying 434 41.8%
3 Not particularly worrying 172 16.6%

4 Not worrying at all 21 2.0%

0 No answer to part of question 10

98 Several answers selected 1

99 No answer to entire question 4

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1038 /-] [Invalid: 1962 /-]

#F4G: Q.4G The most worring aspect regaring the future: Rising food prices

Literal question When you consider the situation today, what do you feel is the most worrying aspect regarding the future? - Rising
food prices
Value Label Cases Per centage
1 Very worrying 165 15.8%
2 Fairly worrying 369 35.3%
3 Not particularly worrying 461 44.1%
4 Not worrying at all 50 4.8%
0 No answer to part of question 3
98 Several answers selected
99 No answer to entire question 4
Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1045 /-] [Invalid: 1955 /-]

#F4H: Q.4H The most worring aspect regaring the future: Growing social divides

Literal question When you consider the situation today, what do you feel is the most worrying aspect regarding the future? - Growing
social divides
Value L abel Cases Per centage
1 Very worrying 311 29.8%
2 Fairly worrying 415 39.8%



File: Hallbart medbor gar skap

#F4H: Q.4H The most worring aspect regaring the future: Growing social divides

Value Label Cases Per centage

3 Not particularly worrying 289 27.7%
4 Not worrying at all 28 2.7%

0 No answer to part of question 5

98 Several answers selected

99 No answer to entire question 4

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1043 /-] [Invalid: 1957 /-]
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#F41: Q.41 The most worring aspect regaring the future: Poverty in the third world

Literal question When you consider the situation today, what do you feel is the most worrying aspect regarding the future? - Poverty
in the third world

Value Label Cases Per centage

1 Very worrying 289 27.8%

2 Fairly worrying 486 46.7%
3 Not particularly worrying 231 22.2%

4 Not worrying at all 34 3.3%

0 No answer to part of question 9

98 Several answers selected

99 No answer to entire question

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1040 /-] [Invalid: 1960 /-]

#F4J: Q.4J The most worring aspect regaring the future: Violation of human rights

Literal question When you consider the situation today, what do you feel isthe most worrying aspect regarding the future? - Violation
of human rights

Value Label Cases Per centage

1 Very worrying 387 37.1%

2 Fairly worrying 423 40.6%
3 Not particularly worrying 206 19.8%

4 Not worrying at all 26 2.5%

0 No answer to part of question

98 Several answers selected

99 No answer to entire question

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1042 /-] [Invalid: 1958 /-]

#F5A: Q.5A Changein near future: Your household'sfinancial situation

Literal question How do you think the following factors will change over the 2 to 3 years?- Y our household's financial situation
Value L abel Cases Per centage

1 Significantly worse 83 7.9%

2 Slightly worse 291 27.8%

3 Roughly the same 441 42.2%
4 Slightly better 175 16.7%

5 Significantly better 42 4.0%

6 No opinion 13 1.2%

0 No answer to part of question 2

99 No answer to entire question 6

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#F5A: Q.5A Changein near future: Your household'sfinancial situation

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1045 /-] [Invalid: 1955 /-]

#F5B: Q.5B Changein near future: The Swedish economy

Literal question

How do you think the following factors will change over the 2 to 3 years? - The Swedish economy

Value L abel Cases Per centage

1 Significantly worse 123 11.8%

2 Slightly worse 372 35.7%
3 Roughly the same 171 16.4%

4 Slightly better 312 29.9%

5 Significantly better 38 3.6%

6 No opinion 27 2.6%

0 No answer to part of question 3

98 Several answers selected

99 No answer to entire question 6

Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1043 /-] [Invalid: 1957 /-]
#F5C: Q.5C Changein near future: The global economy
Literal question How do you think the following factors will change over the 2 to 3 years? - The global economy

Value L abel Cases Per centage

1 Significantly worse 147 14.1%

2 Slightly worse 324 31.2%
3 Roughly the same 185 17.8%

4 Slightly better 295 28.4%
5 Significantly better 35 3.4%

6 No opinion 53 5.1%

0 No answer to part of question 8

99 No answer to entire question 6

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-]
#F5D: Q.5D Changein near future: The Swedish job market

Literal question How do you think the following factors will change over the 2 to 3 years? - The Swedish job market

Value Label Cases Per centage

1 Significantly worse 221 21.3%

2 Slightly worse 321 31.0%
3 Roughly the same 176 17.0%

4 Slightly better 263 25.4%
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#F5D: Q.5D Changein near future: The Swedish job market

Value L abel Cases Per centage
5 Significantly better 31 3.0%

6 No opinion 25 2.4%

0 No answer to part of question 9

98 Several answers selected 1

99 No answer to entire question 6

Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1037 /-] [Invalid: 1963 /-]

#F5E: Q.5E Changein near future: The state of the global environment

Literal question How do you think the following factors will change over the 2 to 3 years? - The state of the global environment
Value Label Cases Per centage

1 Significantly worse 176 16.9%

2 Slightly worse 441 42.3%
3 Roughly the same 298 28.6%

4 Slightly better 91 8.7%

5 Significantly better 9 0.9%

6 No opinion 28 2.7%

0 No answer to part of question 4

99 No answer to entire question 6

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1043 /-] [Invalid: 1957 /-]

#F5F: Q.5F Changein near future: Living conditionsfor theworld's poor

Literal question How do you think the following factors will change over the 2 to 3 years? - Living conditions for the world's poor
Value Label Cases Per centage

1 Significantly worse 231 22.1%

2 Slightly worse 278 26.7%

3 Roughly the same 397 38.1%
4 Slightly better 94 9.0%

5 Significantly better 5 0.5%

6 No opinion 38 3.6%

0 No answer to part of question 3

98 Several answers selected

99 No answer to entire question 6

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1043 /-] [Invaid: 1957 /-]




#F6A: Q.6A Factorsincluded in sustainable development: Economic
Literal question Which factor or factors are included in the concept of sustainable development? - Economic
Value Label Cases Per centage
1 Included 883 89.9%
2 Not included 99 10.1%
0 No answer to part of question 19
98 Several answers selected 1
99 No answer to entire question 51
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 982 /-] [Invalid: 2018 /-]
#F6B: Q.6B Factorsincluded in sustainable development: Social
Literal question Which factor or factors are included in the concept of sustainable development? - Social
Value L abel Cases Per centage
1 Included 805 82.7%
2 Not included 168 17.3%
0 No answer to part of question 28
98 Several answers selected 1
99 No answer to entire question 51
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 973/-] [Invalid: 2027 /-]
#F6C: Q.6C Factorsincluded in sustainable development: Cultural
Literal question Which factor or factors are included in the concept of sustainable development? - Cultural
Value L abel Cases Per centage
1 Included 513 53.9%
2 Not included 439 46.1%
0 No answer to part of question 49
98 Several answers selected 1
99 No answer to entire question 51
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 952 /-] [Invalid: 2048 /-]
#F6D: Q.6D Factorsincluded in sustanable development: Environmental
Literal question Which factor or factors are included in the concept of sustainable development? - Environmental
Value L abel Cases Per centage
1 Included 871 89.2%
2 Not included 105 10.8%
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#F6D: Q.6D Factorsincluded in sustanable development: Environmental

Value L abel Cases Per centage
0 No answer to part of question 25
98 Several answers selected 1
99 No answer to entire question 51
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 976 /-] [Invalid: 2024 /-]

#F7. Q.7 What isFair Trade

Literal question Which of the options below do you associate with fair trade?
Value Label Cases Per centage
1 Trade which is not governed by customs duties or trade 144 14.3%
quotas
2 Trade in goods which are produced in acceptable working 801 79.3%
conditionsin devel oping countries
3 The Swedish Trade Union Confederation's attempt to increase 65 6.4%
competition in Swedish trade
98 Several answers selected 15
99 No answer to entire question 28
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */98/99]
Statistics [NW/ W] [Valid: 1010 /-] [Invalid: 1990 /-]

#F8: Q.8 Preferred political party at the moment

Literal question Which isyour preferred political party at the moment?

Value Label Cases Per centage

1 The Left Party (Véansterpartiet) 80 8.3%

2 The Social Democratic Party (Socialdemokraterna) 244 25.4%
3 The Centre Party (Centerpartiet) 41 4.3%

4 The Liberal Party (Folkpartiet) 67 7.0%

5 The Moderates (M oderaterna) 296 30.9%
6 The Christian Democrats (Kristdemokraterna) 32 3.3%

7 The Green Party (Miljopartiet) 80 8.3%

8 The Sweden Democrats (Sverigedemokraterna) 25 2.6%

9 The Feminist Initiative (Feministiskt initiativ) 8 0.8%

10 The June List Party (Junilistan) 11 1.1%

11 The Pirate Party (Piratpartiet) 36 3.8%

12 Other (please specify) 39 4.1%

98 Several answers selected 28

99 No answer to entire question 66

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 12] [Missing: */98/99]
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#F8: Q.8 Preferred political party at the moment

Statistics [NW/ W]

[Valid: 959 /-] [Invalid: 2041 /-]

#F9A: Q.9A Confidencein: The municipal executive

Literal question

How much trust do you have in the way in which the following institutions and groups manage their work? - The
municipal executive committee of your local authority

Value L abel Cases Per centage

1 A lot of trust 34 3.3%

2 Quitealot of trust 228 22.1%

3 Neither alot of trust nor little trust 463 44.8%
4 Not very much trust 221 21.4%

5 Very little trust 88 8.5%

0 No answer to part of question 7

98 Several answers selected 1

99 No answer to entire question 11

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1034 /-] [Invalid: 1966 /-] [Mean: 3.098 /-]

#F9B: Q.9B Confidencein: The Swedish Gover nment

Literal question

How much trust do you have in the way in which the following institutions and groups manage their work? - The
Swedish Government

Value Label Cases Per centage

1 A lot of trust 87 8.4%

2 Quitealot of trust 369 35.7%
3 Neither alot of trust nor little trust 314 30.3%

4 Not very much trust 168 16.2%

5 Very little trust 97 9.4%

0 No answer to part of question 6

98 Several answers selected 1

99 No answer to entire question 11

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1035 /-] [Invalid: 1965 /-] [Mean: 2.825 /-]

#F9C: Q.9C Confidencein: The Swedish Parliament

Literal question

How much trust do you have in the way in which the following institutions and groups manage their work? - The
Swedish Parliament

Value Label Cases Per centage

1 A lot of trust 34 3.3%

2 Quite alot of trust 323 31.5%

3 Neither alot of trust nor little trust 441 42.9%
4 Not very much trust 162 15.8%
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#F9C: Q.9C Confidencein: The Swedish Parliament

Value L abel Cases Per centage
5 Very little trust 67 6.5%

0 No answer to part of question 15

99 No answer to entire question 11

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1027 /-] [Invalid: 1973 /-] [Mean: 2.907 /-]

#F9D: Q.9D Confidencein: Public authoritiesresponsible for environmental issues

Literal question How much trust do you have in the way in which the following institutions and groups manage their work? - Public
authorities responsible for environmental issues

Value L abel Cases Per centage
1 A lot of trust 19 1.8%

2 Quite alot of trust 289 28.1%
3 Neither alot of trust nor little trust 494 48.0%
4 Not very much trust 181 17.6%

5 Very little trust 47 4.6%

0 No answer to part of question 12

99 No answer to entire question 11

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1030 /-] [Invalid: 1970 /-] [Mean: 2.95 /-]

#F9E: Q.9E Confidencein: The Swedish Consumer Agency

Literal question How much trust do you have in the way in which the following institutions and groups manage their work? - The
Swedish Consumer Agency

Value Label Cases Per centage

1 A lot of trust 71 6.9%

2 Quitealot of trust 405 39.4%
3 Neither alot of trust nor little trust 436 42.4%
4 Not very much trust 96 9.3%

5 Very little trust 21 2.0%

0 No answer to part of question 12

98 Several answers selected 1

99 No answer to entire question 11

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1029 /-] [Invalid: 1971 /-] [Mean: 2.603 /-]
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#F9F: Q.9F Confidencein: Trade union organisations

Literal question
union organisations

How much trust do you have in the way in which the following institutions and groups manage their work? - Trade

Value Label Cases Per centage

1 A lot of trust 18 1.7%

2 Quite alot of trust 181 17.6%

3 Neither alot of trust nor little trust 380 36.9%
4 Not very much trust 309 30.0%
5 Very little trust 143 13.9%

0 No answer to part of question 11

99 No answer to entire question 11

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1031 /-] [Invalid: 1969 /-] [Mean: 3.367 /-]
#F9G: Q.9G Confidencein: Environmental organisations
Literal question How much trust do you have in the way in which the following institutions and groups manage their work? -
Environmental organisations

Value Label Cases Per centage

1 A lot of trust 50 4.9%

2 Quite alot of trust 326 31.9%

3 Neither alot of trust nor little trust 432 42.2%
4 Not very much trust 172 16.8%

5 Very little trust 43 4.2%

0 No answer to part of question 14

98 Several answers selected 5

99 No answer to entire question 11

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1023 /-] [Invalid: 1977 /-] [Mean: 2.836 /-]

#F9H: Q.9H Confidencein: Large companies

Literal question How much trust do you have in the way in which the following institutions and groups manage their work? - Large
companies

Value Label Cases Per centage

1 A lot of trust 8 0.8%

2 Quite alot of trust 143 14.0%

3 Neither alot of trust nor little trust 436 42.8%
4 Not very much trust 294 28.9%

5 Very little trust 137 13.5%

0 No answer to part of question 23

98 Several answers selected 1

99 No answer to entire question 11
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#F9H: Q.9H Confidencein: Large companies

Value

Sysmiss

L abel

Cases Per centage

1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1018 /-] [Invalid: 1982 /-] [Mean: 3.402 /-]

#F9l: Q.91 Confidencein: Consumer organisations

Literal question

Consumer organisations

How much trust do you have in the way in which the following institutions and groups manage their work? -

Value

o 0~ WN P

98
99

Sysmiss

Labe

A lot of trust

Quite alot of trust

Neither alot of trust nor little trust
Not very much trust

Very little trust

No answer to part of question
Several answers selected

No answer to entire question

Cases Percentage
23 2.2%
262 25.5%
587
120 11.7%
34 3.3%
13
3
11
1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

57.2%

Information

[Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1026 /-] [Invalid: 1974 /-] [Mean: 2.883 /-]

#F9J: Q.9J Confidencein: EU

Literal question How much trust do you have in the way in which the following institutions and groups manage their work? - The
European Union (EU)

Value Label Cases Per centage

1 A lot of trust 16 1.5%

2 Quite alot of trust 185 17.9%

3 Neither alot of trust nor little trust 445 43.0%
4 Not very much trust 271 26.2%

5 Very little trust 117 11.3%

0 No answer to part of question 7

98 Several answers selected 1

99 No answer to entire question 11

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1034 /-] [Invalid: 1966 /-] [Mean: 3.279 /-]

#FOK: Q.9K Confidencein: UN

Literal question

United Nations (UN)

How much trust do you have in the way in which the following institutions and groups manage their work? - The




#F9K: Q.9K Confidencein: UN

Value Label Cases Per centage

1 A lot of trust 52 5.0%

2 Quite alot of trust 345 33.5%
3 Neither alot of trust nor little trust 397 38.5%
4 Not very much trust 170 16.5%

5 Very little trust 66 6.4%

0 No answer to part of question 12

98 Several answers selected 0

99 No answer to entire question 11

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1030 /-] [Invalid: 1970 /-] [Mean: 2.857 /-]

#FOL: Q.9L Confidencein: WTO

Literal question How much trust do you have in the way in which the following institutions and groups manage their work? - The
World Trade Organisation (WTO)
Value L abel Cases Per centage
1 A lot of trust 30 2.9%
2 Quite alot of trust 216 21.0%
3 Neither alot of trust nor little trust 547 53.2%
4 Not very much trust 162 15.7%
5 Very little trust 74 7.2%
0 No answer to part of question 13
99 No answer to entire question 11
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1029 /-] [Invalid: 1971 /-] [Mean: 3.033 /-]

#F10A: Q.10A Recognisethelabel: KRAV (Sw. organic food label)

Pre-question State whether you recognise the following labels and how much trust you have in them.

Literal question Do you recognise the label? - KRAV (Sw. organic food label)

Value Label Cases Per centage
1 Recognise 967 95.8%
2 Do not recognise 42 4.2%

0 No answer to part of question 31

99 No answer to entire question 13

Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1009 /-] [Invalid: 1991 /-]
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#F10B: Q.10B Recognisethelabel: Bra miljéval (Good environmental choice)

Do you recognise the label? - Bramiljoval (Good environmental choice)

Literal question
Value Label Cases Per centage
1 Recognise 825 82.6%
2 Do not recognise 174 17.4%
0 No answer to part of question 41
99 No answer to entire question 13
Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 999 /-] [Invalid: 2001 /-]

#F10C: Q.10C Recognise the label: Ecolabel

Literal question Do you recognise the label ? - Swan (Nordic ecolabel)
Value L abel Cases Percentage
1 Recognise 934 93.7%
2 Do not recognise 63 6.3%
0 No answer to part of question 42
98 Several answers selected 1
99 No answer to entire question 13
Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 997 /-] [Invalid: 2003 /-]

#F10D: Q.10D Recognise the label: CE mark

Literal question Do you recognise the label ? - CE mark
Value Label Cases Per centage
1 Recognise 671 67.7%
2 Do not recognise 320 32.3%
0 No answer to part of question 48
98 Several answers selected 1
99 No answer to entire question 13
Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 991 /-] [Invalid: 2009 /-]

#F10E: Q.10E Recognisethelabel: Green keyhole

Literal question Do you recognise the label ? - Green keyhole
Value Label Cases Per centage
1 Recognise 917 91.6%
2 Do not recognise 84 8.4%
0 No answer to part of question 39
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#F10E: Q.10E Recognisethelabel: Green keyhole

Value L abel Cases Per centage
98 Several answers selected 0

99 No answer to entire question 13

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1001 /-] [Invalid: 1999 /-]

#F10F: Q.10F Recognisethelabel: Fair trade label

Literal question Do you recognise the label? - Fair trade |abel
Value L abel Cases Per centage
1 Recognise 747 75.6%
2 Do not recognise 241 24.4%

0 No answer to part of question 51
98 Several answers selected 1
99 No answer to entire question 13
Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 988 /-] [Invalid: 2012 /-]

#F10G: Q.10G Recognise the label: Forest Stewardship Council (FSC)

Literal question Do you recognise the label ? - Forest Stewardship Council (FSC)
Value L abel Cases Per centage
1 Recognise 129 12.9%
2 Do not recognise 869 87.1%
0 No answer to part of question 42
99 No answer to entire question 13
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 998 /-] [Invalid: 2002 /-]

#F10H: Q.10H Recognise the label: TCO label (technical certification)

Literal question Do you recognise the label? - TCO label (technical certification)

Value Label Cases Per centage

1 Recognise 196 19.7%

2 Do not recognise 798 80.3%
0 No answer to part of question 45

98 Several answers selected 1

99 No answer to entire question 13

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#F10H: Q.10H Recognisethelabel: TCO label (technical certification)
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 994 /-] [Invalid: 2006 /-]

#F101: Q.101 Recognise the label: Marine Stewardship Council (M SC)

Literal question Do you recognise the label ? - Marine Stewardship Council (M SC)
Value L abel Cases Percentage
1 Recognise 59 5.9%

2 Do not recognise 941 94.1%
0 No answer to part of question 40

98 Several answers selected 0

99 No answer to entire question 13

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 2000 /-]
#F10J: Q.10J Recognisethe label: Energy star
Literal question Do you recognise the label? - Energy star
Value Label Cases Per centage
1 Recognise 89 8.9%
2 Do not recognise 912 91.1%
0 No answer to part of question 39
99 No answer to entire question 13
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1001 /-] [Invalid: 1999 /-]
#F10K: Q.10K Recognise thelabel: EU organic logo
Literal question Do you recognise the label? - EU organic logo
Value Label Cases Per centage
1 Recognise 206 20.5%
2 Do not recognise 797 79.5%
0 No answer to part of question 37
99 No answer to entire question 13
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1003 /-] [Invalid: 1997 /-]

#F10L: Q.10L Recognisethelabe: | love ECO

Literal question Do you recognise the label? - | love ECO




#F10L: Q.10L Recognisethelabd: | love ECO

Value Label Cases Per centage

1 Recognise 335 33.6%

2 Do not recognise 662 66.4%
0 No answer to part of question 43

99 No answer to entire question 13

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 997 /-] [Invalid: 2003 /-]

#F10M: Q.10M Recognisethelabel: EU flower

Literal question Do you recognise the label? - EU flower

Value L abel Cases Per centage

1 Recognise 167 16.7%

2 Do not recognise 833 83.3%
0 No answer to part of question 40

99 No answer to entire question 13

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1000 /-] [Invalid: 2000 /-]

#F10AA: Q.10AA Confidencein thelabel: KRAV (Sw. organic food label)

Literal question If you recognise the label: How much trust do you have init? - KRAV (Sw. organic food label)
Value Label Cases Per centage
1 A lot of trust 134 13.5%

2 Quitealot of trust 495 50.0%

3 Neither alot of trust nor little trust 249 25.2%

4 Not very much trust 57 5.8%

5 Very little trust 19 1.9%

6 No opinion 36 3.6%

0 No answer to part of question 49
98 Several answers selected 1
99 No answer to entire question 13
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 990 /-] [Invalid: 2010 /-] [Mean: 2.434 /-]

#F10BB: Q.10BB Confidencein the label: Bra miljéval (Good environmental choice)

Literal question If you recognise the label: How much trust do you have init? - Bramiljéva (Good environmental choice)
Value Label Cases Per centage
1 A lot of trust 75 8.4%
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#F10BB: Q.10BB Confidencein the label: Bra miljéval (Good environmental choice)

Value L abel Cases Per centage

2 Quite alot of trust 397 44.6%
3 Neither alot of trust nor little trust 291 32.7%
4 Not very much trust 50 5.6%

5 Very little trust 15 1.7%

6 No opinion 63 7.1%

0 No answer to part of question 147

98 Several answers selected 2

99 No answer to entire question 13

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 891 /-] [Invalid: 2109 /-] [Mean: 2.688 /-]

#F10CC: Q.10CC Confidencein the label: Ecolabel

Literal question If you recognise the label: How much trust do you have init? - Swan (Nordic ecolabel)

Value Label Cases Per centage

1 A lot of trust 90 9.3%

2 Quite alot of trust 441 45.5%
3 Neither alot of trust nor little trust 327 33.7%
4 Not very much trust 48 4.9%

5 Very little trust 20 2.1%

6 No opinion 44 4.5%

0 No answer to part of question 68

98 Several answers selected 2

99 No answer to entire question 13

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 970/-] [Invalid: 2030 /-] [Mean: 2.587 /-]

#F10DD: Q.10DD Confidencein thelabel: CE mark

Literal question If you recognise the label: How much trust do you have init? - CE mark

Value Label Cases Per centage

1 A lot of trust 123 15.6%

2 Quite alot of trust 287 36.4%
3 Neither alot of trust nor little trust 206 26.1%
4 Not very much trust 39 4.9%

5 Very little trust 17 2.2%

6 No opinion 116 14.7%

0 No answer to part of question 249

98 Several answers selected 3

99 No answer to entire question 13

Sysmiss 1947
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#F10DD: Q.10DD Confidencein thelabel: CE mark

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 788 /-] [Invalid: 2212 /-] [Mean: 2.858 /-]

#F10EE: Q.10EE Confidencein the label: Green keyhole

Literal question If you recognise the label: How much trust do you have in it? - Green keyhole
Value Label Cases Per centage
1 A lot of trust 88 9.3%
2 Quite alot of trust 366 38.6%
3 Neither alot of trust nor little trust 321 33.8%
4 Not very much trust 84 8.9%
5 Very little trust 37 3.9%
6 No opinion 53 5.6%
0 No answer to part of question 91
98 Several answers selected 0
99 No answer to entire question 13
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]
Statistics[NW/ W] [Valid: 949 /-] [Invalid: 2051 /-] [Mean: 2.763 /-]

#F10FF: Q.10FF Confidencein thelabel: Fair trade label

Literal question | If you recognise the label: How much trust do you have in it? - Fair trade label

Value L abel Cases Per centage

1 A lot of trust 118 13.9%

2 Quite alot of trust 326 38.3%
3 Neither alot of trust nor little trust 231 27.1%
4 Not very much trust 60 7.1%

5 Very little trust 25 2.9%

6 No opinion 91 10.7%

0 No answer to part of question 189

98 Several answers selected 0

99 No answer to entire question 13

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 851 /-] [Invalid: 2149 /-] [Mean: 2.79 /-]

#F10GG: Q.10GG Confidencein thelabel: Forest Stewardship Council (FSC)

Literal question | If you recognise the label: How much trust do you have in it? - Forest Stewardship Council (FSC)
Value Label Cases Per centage
1 A lot of trust 8 1.9%

2 Quite alot of trust 45 10.7%
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#F10GG: Q.

10GG Confidencein the label: Forest Stewardship Council (FSC)

Value

o o o M W

98
99

Sysmiss

Label Cases Per centage
Neither alot of trust nor little trust 81 19.2%
Not very much trust 18 4.3%
Very little trust 9 2.1%
No opinion 261 61.8%
No answer to part of question 616
Several answers selected 2
No answer to entire question 13
1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 422 /-] [Invalid: 2578 /-] [Mean: 4.796 /-]

#F10HH: Q.10HH Confidencein thelabel: TCO label (technical certification)

Literal question

| If you recognise the label: How much trust do you have init? - TCO label (technical certification)

Value Label Cases Per centage
1 A lot of trust 15 3.2%
2 Quite alot of trust 65 14.0%
3 Neither alot of trust nor little trust 107 23.1%
4 Not very much trust 13 2.8%
5 Very little trust 4 0.9%
6 No opinion 260 56.0%
0 No answer to part of question 576
98 Several answers selected 0
99 No answer to entire question 13
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 464 /-] [Invalid: 2536 /-] [Mean: 4.522 /-]
#F1011: Q.1011 Confidencein thelabel: Marine Stewardship Council (M SC)
Literal question If you recognise the label: How much trust do you have in it? - Marine Stewardship Council (MSC)
Value Label Cases Per centage
1 A lot of trust 4 1.1%
2 Quite alot of trust 17 4.5%
3 Neither alot of trust nor little trust 56 14.7%
4 Not very much trust 9 2.4%
5 Very little trust 7 1.8%
6 No opinion 287 75.5%
0 No answer to part of question 660
98 Several answers selected 0
99 No answer to entire question 13
Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#F1011: Q.1011 Confidencein thelabel: Marine Stewardship Council (M SC)

Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 380 /-] [Invalid: 2620 /-] [Mean: 5.261 /-]

#F10JJ: Q.10JJ Confidencein the label: Energy star

Literal question If you recognise the label: How much trust do you have init? - Energy star
Value L abel Cases Per centage
1 A lot of trust 6 1.5%
2 Quite alot of trust 30 7.6%
3 Neither alot of trust nor little trust 64 16.2%
4 Not very much trust 10 2.5%
5 Very little trust 2 0.5%
6 No opinion 283 71.6%
0 No answer to part of question 645
98 Several answers selected 0
99 No answer to entire question 13
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 395 /-] [Invalid: 2605 /-] [Mean: 5.078 /-]

#F10KK: Q.10KK Confidencein thelabel: EU organic logo

Literal question If you recognise the label: How much trust do you have init? - EU organic logo
Value L abel Cases Per centage
1 A lot of trust 9 2.0%
2 Quitealot of trust 54 11.9%
3 Neither alot of trust nor little trust 107 23.6%
4 Not very much trust 23 5.1%
5 Very little trust 20 4.4%
6 No opinion 241 53.1%
0 No answer to part of question 586
98 Several answers selected 0
99 No answer to entire question 13
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 454 /-] [Invalid: 2546 /-] [Mean: 4.573 /-]
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#F10LL: Q.10LL Confidencein thelabel: | love ECO

Literal question If you recognise the label: How much trust do you have init? - | love ECO

Value Label Cases Per centage
1 A lot of trust 23 4.2%

2 Quite alot of trust 105 19.2%

3 Neither alot of trust nor little trust 157 28.7%
4 Not very much trust 29 5.3%

5 Very little trust 17 3.1%

6 No opinion 216 39.5%
0 No answer to part of question 492

98 Several answers selected 1

99 No answer to entire question 13

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 547 /-] [Invalid: 2453 /-] [Mean: 4.024 /-]
#F10OMM: Q.10MM Confidencein thelabel: EU flower

Literal question If you recognise the label: How much trust do you have init? - EU flower

Value Label Cases Per centage
1 A lot of trust 5 1.2%

2 Quite alot of trust 41 9.8%

3 Neither alot of trust nor little trust 97 23.2%

4 Not very much trust 11 2.6%

5 Very little trust 9 2.1%

6 No opinion 256 61.1%
0 No answer to part of question 621

98 Several answers selected 0

99 No answer to entire question 13

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 419 /-] [Invalid: 2581 /-] [Mean: 4.78 /-]
#F11: Q.11 General trust in people
Literal question In your opinion, how much can you trust people in general ?

Value L abel Cases Per centage
0 In general, people can't be trusted. 19 1.8%

1 1 19 1.8%

2 2 38 3.7%

3 3 53 5.1%

4 4 62 6.0%

5 5) 130 12.5%
6 6 135 13.0%
7 7 210 20.2%
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#F11: Q.11 General trust in people

Value L abel Cases Per centage

8 8 232 22.3%
9 9 90 8.7%

10 In general, people can be trusted 51 4.9%

99 No answer to entire question 14
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */98/99]
Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-] [Mean: 6.36 /-]

#F12A: Q.12A Spendning habitslast year: Toys

Literal question | How often have you bought the following itemsin the last 12 months? - Toys

Value Label Cases Per centage
1 Not at all 420 41.1%
2 A few timesin the last 12 months 230 22.5%
3 A few timesin the last 6 months 121 11.8%

4 A few timesin the last 3 months 118 11.5%

5 A few timesin the last month 122 11.9%

6 A few timesin the last week 9 0.9%

7 Several times aweek 2 0.2%

0 No answer to part of question 20

98 Several answers selected 6

99 No answer to entire question 5

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1022 /-] [Invalid: 1978 /-]

#F12B: Q.12B Spendning habitslast year: Food

Literal question | How often have you bought the following itemsin the last 12 months? - Food
Value Label Cases Per centage
1 Not at all 4 0.4%
2 A few timesin the last 12 months 7 0.7%
3 A few timesin the last 6 months 3 0.3%
4 A few timesin the last 3 months 5 0.5%
5 A few timesin the last month 36 3.5%
6 A few timesin the last week 296 28.4%
7 Several times aweek 690 66.3%
0 No answer to part of question 5
98 Several answers selected
99 No answer to entire question 5
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1041 /-] [Invalid: 1959 /-]
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#F12B: Q.12B Spendning habits last year: Food

#F12C: Q.12C Spendning habitslast year: Clothes

Literal question | How often have you bought the following itemsin the last 12 months? - Clothes

Value L abel Cases Per centage

1 Not at all 23 2.2%

2 A few timesin the last 12 months 96 9.2%

3 A few timesin the last 6 months 145 13.9%

4 A few timesin the last 3 months 344 33.0%
5 A few timesin the last month 387 37.1%
6 A few timesin the last week 38 3.6%

7 Several times aweek 10 1.0%

0 No answer to part of question 3

98 Several answers selected

99 No answer to entire question 5

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1043 /-] [Invaid: 1957 /-]

#F12D: Q.12D Spendning habitsin general: Bought second-hand/used products

Literal question | When it comes to your other spending habits, how often have you: Bought second-hand/used products
Value Label Cases Per centage

1 Not at all 556 53.8%
2 A few timesin the last 12 months 233 22.5%

3 A few timesin the last 6 months 87 8.4%

4 A few timesin the last 3 months 94 9.1%

5 A few timesin the last month 50 4.8%

6 A few timesin the last week 8 0.8%

7 Several times aweek 6 0.6%

0 No answer to part of question 13

98 Several answers selected 1

99 No answer to entire question 5

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1034 /-] [Invalid: 1966 /-]

#F12E: Q.12E Spendning habitsin general: Visited a shopping centre

Literal question | When it comes to your other spending habits, how often have you: Visited a shopping centre
Value Label Cases Per centage
1 Not at all 25 2.4%

2 A few timesin the last 12 months 81 7.8%

3 A few timesin the last 6 months 80 7.7%
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#F12E: Q.12E Spendning habitsin general: Visited a shopping centre

Value L abel Cases Per centage
4 A few timesin the last 3 months 168 16.2%

5 A few timesin the last month 396 38.2%
6 A few timesin the last week 216 20.8%
7 Several times aweek 71 6.8%

0 No answer to part of question 11

98 Several answers selected 0

99 No answer to entire question 5

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1037 /-] [Invaid: 1963 /-]

#F12F: Q.12F Spendning habitsin general: Bought productswith an ecolabel

Literal question | When it comes to your other spending habits, how often have you: Bought products with an ecolabel

Value Label Cases Per centage

1 Not at all 69 6.7%

2 A few timesin the last 12 months 113 11.0%

3 A few timesin the last 6 months 54 5.3%

4 A few timesin the last 3 months 110 10.8%

5 A few timesin the last month 270 26.4%
6 A few timesin the last week 294 28.7%
7 Several times aweek 113 11.0%

0 No answer to part of question 23

98 Several answers selected 2

99 No answer to entire question 5

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1023 /-] [Invaid: 1977 /-]

#F12G: Q.12G Spendning habitsin general: Bought fair trade products

Literal question | When it comes to your other spending habits, how often have you: Bought fair trade products

Value Label Cases Per centage

1 Not at all 232 22.9%
2 A few timesin the last 12 months 151 14.9%

3 A few timesin the last 6 months 74 7.3%

4 A few timesin the last 3 months 134 13.3%

5 A few timesin the last month 251 24.8%
6 A few timesin the last week 142 14.0%

7 Several times aweek 27 2.7%

0 No answer to part of question 37

98 Several answers selected 0

99 No answer to entire question
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#F12G: Q.12G Spendning habitsin general: Bought fair trade products

Value Label Cases Per centage
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1011 /-] [Invalid: 1989 /-]

#F12H: Q.12H Spendning habitsin general: Asked a shop assistant for advice

Literal question | When it comes to your other spending habits, how often have you: Asked a shop assistant for advice

Value Label Cases Per centage

1 Not at all 218 21.1%
2 A few timesin the last 12 months 185 17.9%

3 A few timesin the last 6 months 137 13.3%

4 A few timesin the last 3 months 184 17.8%

5 A few timesin the last month 235 22.7%
6 A few timesin the last week 58 5.6%

7 Several times aweek 16 1.5%

0 No answer to part of question 14

98 Several answers selected 1

99 No answer to entire question 5

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1033 /-] [Invalid: 1967 /-]

#F12I: Q.12 Spendning habitsin general: L ooked for information about consumer rights

Literal question | When it comes to your other spending habits, how often have you: Looked for information about consumer rights
Value Label Cases Per centage

1 Not at all 706 68.3%
2 A few timesin the last 12 months 171 16.6%

3 A few timesin the last 6 months 67 6.5%

4 A few timesin the last 3 months 50 4.8%

5 A few timesin the last month 30 2.9%

6 A few timesin the last week 4 0.4%

7 Several times aweek 5 0.5%

0 No answer to part of question 15

98 Several answers selected 0

99 No answer to entire question 5

Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1033 /-] [Invalid: 1967 /-]
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#F12J: Q.12J Spendning habitsin general: Bought more than you could afford

Literal question When it comes to your other spending habits, how often have you: Bought more than you could afford
Value Label Cases Per centage

1 Not at all 748 72.1%
2 A few timesin the last 12 months 138 13.3%

3 A few timesin the last 6 months 55 5.3%

4 A few timesin the last 3 months 49 4.7%

5 A few timesin the last month 33 3.2%

6 A few timesin the last week 10 1.0%

7 Several times aweek 4 0.4%

0 No answer to part of question 11

98 Several answers selected 0

99 No answer to entire question 5

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1037 /-] [Invalid: 1963 /-]

#F13A: Q.13A Easy or difficult to obtain information about: Price comparisonsfor consumer goods

Literal question How easy or difficult do you find it to obtain information about: Price comparisons for consumer goods

Value Label Cases Per centage

1 Very easy 158 15.3%
2 2 159 15.3%
3 3 174 16.8%
4 4 131 12.6%

5 5] 99 9.6%

6 6 51 4.9%

7 Very difficult 45 4.3%

8 | don't look for this type of information 141 13.6%

9 Don’t know 78 7.5%

0 No answer to part of question 4

98 Several answers selected

99 No answer to entire question 11
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 9] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1036 /-] [Invalid: 1964 /-]

#F13B: Q.13B Easy or difficult to obtain information about: Product content

Literal question How easy or difficult do you find it to obtain information about: Product content

Value Label Cases Per centage

1 Very easy 115 11.1%

2 2 155 15.0%

3 3 198 19.1%
4 4 167 16.2%

5 5 144 13.9%
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#F13B: Q.13B Easy or difficult to obtain infor mation about: Product content

Value L abel Cases Per centage
6 6 73 7.1%
7 Very difficult 66 6.4%

8 | don't look for this type of information 79 7.6%
9 Don’t know 37 3.6%

0 No answer to part of question

98 Several answers selected 3

99 No answer to entire question 11
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 9] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1034 /-] [Invalid: 1966 /-]

#F13C: Q.13C Easy or difficult to obtain information about: Environmentally friendly products

Literal question How easy or difficult do you find it to obtain information about: Environmentally friendly products

Value L abel Cases Per centage

1 Very easy 83 8.1%

2 2 131 12.8%

3 3 166 16.2%
4 4 175 17.0%
5 5) 145 14.1%

6 6 95 9.3%

7 Very difficult 53 5.2%

8 | don't look for this type of information 108 10.5%

9 Don’t know 71 6.9%

0 No answer to part of question 14

98 Several answers selected 1

99 No answer to entire question 11
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 9] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1027 /-] [Invaid: 1973 /-]

#F13D: Q.13D Easy or difficult to obtain information about: Working conditions of the worker s who produced
the goods

Literal question How easy or difficult do you find it to obtain information about: Working conditions of the workers who produced the
goods

Value Label Cases Per centage

1 Very easy 14 1.4%

2 2 8 0.8%

3 3 20 1.9%

4 4 42 4.1%

5 5 66 6.4%

6 6 120 11.6%

7 Very difficult 452 43.7%
8 | don't look for this type of information 185 17.9%




#F13D: Q.13D Easy or difficult to obtain information about: Working conditions of the worker s who produced
the goods

Value L abel Cases Per centage
9 Don’t know 128 12.4%

0 No answer to part of question 4

98 Several answers selected 3

99 No answer to entire question 11
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 9] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1035 /-] [Invaid: 1965 /-]

#F14: Q.14 Household spend on food shopping

Literal question On average, how much does your household spend on food shopping per week?

Value Label Cases Per centage

1 Less than 1000 kronor 431 41.2%
2 1000 - 2000 kronor 454 43.4%
3 2001 - 3000 kronor 104 10.0%

4 More than 3000 kronor 56 5.4%

98 Several answers selected 1

99 No answer to entire question 7

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: */98/99]

Statistics [NW/ W] [Valid: 1045 /-] [Invalid: 1955 /-]

#F15A: Q.15A Reason for choice of food: The price

Pre-question There are often many reasons for choosing to buy one product rather than another. In the last 6 months, how often
have you chosen food, clothes or toys for the following reasons?
Literal question How often have | chosen food for the following reasons - The price of the product
Value Label Cases Per centage
1 Rarely/never 81 7.9%
2 Occasionally 514 49.9%
3 Often/very often 436 42.3%
0 No answer to part of question 12
98 Several answers selected 2
99 No answer to entire question 8
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1031 /-] [Invalid: 1969 /-]

#F15B: Q.15B Reason for choice of food: The quality

Literal question How often have | chosen food for the following reasons - The quality of the product
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#F15B: Q.15B Reason for choice of food: The quality

Value Label Cases Per centage
1 Rarely/never 28 2.7%

2 Occasionally 341 33.4%

3 Often/very often 651 63.8%
0 No answer to part of question 24

98 Several answers selected 1

99 No answer to entire question 8

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1020 /-] [Invalid: 1980 /-]

#F15C: Q.15C Reason for choice of food: Health factors

Literal question How often have | chosen food for the following reasons - Health factors
Value Label Cases Per centage
1 Rarely/never 172 16.8%
2 Occasionally 439 42.8%
3 Often/very often 414 40.4%
0 No answer to part of question 20
99 No answer to entire question 8
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1025 /-] [Invaid: 1975 /-]

#F15D: Q.15D Reason for choice of food: Special offers

Literal question How often have | chosen food for the following reasons - Special offers

Value Label Cases Per centage

1 Rarely/never 67 6.5%

2 Occasionally 504 49.1%
3 Often/very often 455 44.3%
0 No answer to part of question 18

98 Several answers selected 1

99 No answer to entire question 8

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1026 /-] [Invalid: 1974 /-]

#F15E: Q.15E Reason for choice of food: The product was madein Sweden

Literal question How often have | chosen food for the following reasons - The product was made in
Sweden
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#F15E: Q.15E Reason for choice of food: The product was madein Sweden

Value Label Cases Per centage

1 Rarely/never 169 16.5%

2 Occasionally 425 41.6%
3 Often/very often 428 41.9%
0 No answer to part of question 22

98 Several answers selected 1

99 No answer to entire question 8

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1022 /-] [Invaid: 1978 /-]

#F15F: Q.15F Reason for choice of food: The product was environmentally friendly

How often have | chosen food for the following reasons - The product was environmentally friendly

Literal question

Value Label Cases Per centage
1 Rarely/never 190 18.7%

2 Occasionally 533 52.4%
3 Often/very often 295 29.0%
0 No answer to part of question 27
99 No answer to entire question 8
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1018 /-] [Invalid: 1982 /-]

#F15G: Q.15G Reason for choice of food: The product was manufactured under good working conditions

How often have | chosen food for the following reasons - The product was manufactured under good working

Literal question
conditions

Value Label Cases Per centage

1 Rarely/never 473 46.2%
2 Occasionally 428 41.8%
3 Often/very often 123 12.0%

0 No answer to part of question 20

98 Several answers selected 1

99 No answer to entire question 8

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1024 /-] [Invalid: 1976 /-]

#F15H: Q.15H Reason for choice of food: Friends and acquaintances often buy similar products

Literal question How often have | chosen food for the following reasons - Friends and acquai ntances often buy similar products




#F15H: Q.15H Reason for choice of food: Friends and acquaintances often buy similar products

Value Label Cases Per centage
1 Rarely/never 624 61.1%
2 Occasionally 361 35.3%

3 Often/very often 37 3.6%

0 No answer to part of question 23

98 Several answers selected 0

99 No answer to entire question 8

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1022 /-] [Invaid: 1978 /-]

#F151: Q.15 Reason for choice of food: To support animal husbandry

Literal question How often have | chosen food for the following reasons - To support animal husbandry

Value Label Cases Per centage

1 Rarely/never 357 35.0%
2 Occasionally 399 39.1%
3 Often/very often 264 25.9%

0 No answer to part of question 25

98 Several answers selected 0

99 No answer to entire question 8

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1020 /-] [Invalid: 1980 /-]

#F15J: Q.15J Reason for choice of food: To counteract society's most common gender stereotypes

How often have | chosen food for the following reasons - To counteract society's most common gender stereotypes

Literal question
Value Label Cases Per centage
1 Rarely/never 771 76.5%
2 Occasionally 197 19.5%
3 Often/very often 40 4.0%
0 No answer to part of question 37
98 Several answers selected 0
99 No answer to entire question 8
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1008 /-] [Invalid: 1992 /-]

#F15K: Q.15K Haven't bought food in thelast 6 months

Literal question How often have | chosen food for the following reasons - | haven't bought food in the last 6 months




#F15K: Q.15K Haven't bought food in the last 6 months

Value Label Cases Per centage

1 | haven't bought food in the last 6 months 16 100.0%
0 Not marked 1029

99 No answer to entire question 8

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 1] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 16 /-] [Invalid: 2984 /-]

#F15AA: Q.15AA Reason for choce of clothes: Theprice

Literal question How often have | chosen clothes for the following reasons - The price of the product
Value Label Cases Per centage
1 Rarely/never 99 10.3%
2 Occasionally 433 44.9%
3 Often/very often 432 44.8%
0 No answer to part of question 81
99 No answer to entire question 8
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 964 /-] [Invalid: 2036 /-]
#F15BB: Q.15BB Reason for choce of clothes: The quality
Literal question How often have | chosen clothes for the following reasons - The quality of the product
Value Label Cases Per centage
1 Rarely/never 56 5.9%
2 Occasionally 396 41.5%
3 Often/very often 503 52.7%
0 No answer to part of question 90
99 No answer to entire question 8
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 955 /-] [Invalid: 2045 /-]
#F15CC: Q.15CC Reason for choce of clothes: Health factors
Literal question How often have | chosen clothes for the following reasons - Health factors
Value Label Cases Per centage
1 Rarely/never 618 65.7%
2 Occasionally 249 26.5%
3 Often/very often 74 7.9%
0 No answer to part of question 104
99 No answer to entire question 8
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#F15CC: Q.15CC Reason for choce of clothes: Health factors

Value Label Cases Per centage
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 941 /-] [Invalid: 2059 /-]

#F15DD: Q.15DD Reason for choce of clothes: Special offers

Literal question How often have | chosen clothes for the following reasons - Specia offers
Value Label Cases Per centage
1 Rarely/never 108 11.4%
2 Occasionally 491 51.9%
3 Often/very often 347 36.7%
0 No answer to part of question 98
98 Several answers selected 1
99 No answer to entire question 8
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 946 /-] [Invalid: 2054 /-]
#F15EE: Q.15EE Reason for choce of clothes: The product was madein Sweden
Literal question How often have | chosen clothes for the following reasons - The product was made in Sweden
Value L abel Cases Per centage
1 Rarely/never 531 56.5%
2 Occasionally 328 34.9%
3 Often/very often 80 8.5%
0 No answer to part of question 105
98 Several answers selected 1
99 No answer to entire question 8
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 939/-] [Invalid: 2061 /-]
#F15FF: Q.15FF Reason for choce of clothes: The product was environmentally friendly
Literal question How often have | chosen clothes for the following reasons - The product was environmentally friendly
Value L abel Cases Percentage
1 Rarely/never 565 60.3%
2 Occasionally 317 33.8%
3 Often/very often 55 5.9%
0 No answer to part of question 108
99 No answer to entire question 8
Sysmiss 1947
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#F15FF: Q.15FF Reason for choce of clothes: The product was environmentally friendly

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 937 /-] [Invalid: 2063 /-]

#F15GG: Q.15GG Reason for choce of clothes: The product was manufactured under good working conditions

Literal question How often have | chosen clothes for the following reasons - The product was manufactured under good working
conditions

Value Label Cases Per centage

1 Rarely/never 557 59.1%
2 Occasionally 321 34.0%

3 Often/very often 65 6.9%

0 No answer to part of question 102

99 No answer to entire question 8

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 943/-] [Invalid: 2057 /-]

#F15HH: Q.15HH Reason for choce of clothes: Friends and acquaintances often buy similar products

Literal question | How often have | chosen clothes for the following reasons - Friends and acquaintances often buy similar products
Value Label Cases Per centage
1 Rarely/never 655 69.7%
2 Occasionally 255 27.1%
3 Often/very often 30 3.2%
0 No answer to part of question 104
98 Several answers selected 1
99 No answer to entire question 8
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 940/-] [Invalid: 2060 /-]

#F1511: Q.1511 Reason for choce of clothes: To support animal husbandry

Literal question How often have | chosen clothes for the following reasons - To support animal husbandry
Value Label Cases Per centage
1 Rarely/never 659 70.9%
2 Occasionally 182 19.6%
3 Often/very often 89 9.6%
0 No answer to part of question 115
99 No answer to entire question 8
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
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#F1511: Q.1511 Reason for choce of clothes: To support animal husbandry

Statistics [NW/ W] | [Valid: 930 /-] [Invalid: 2070 /-]

#F15JJ: Q.15JJ Reason for choce of clothes: To counteract society's most common gender stereotypes

Literal question | How often have | chosen clothes for the following reasons - To counteract society's most common gender stereotypes
Value L abel Cases Per centage

1 Rarely/never 740 79.5%
2 Occasionally 152 16.3%

3 Often/very often 39 4.2%

0 No answer to part of question 114

99 No answer to entire question 8

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 931 /-] [Invalid: 2069 /-]

#F15KK: Q.15KK Haven't bought clothesin the last 6 months

Literal question How often have | chosen clothes for the following reasons - | haven't bought clothes in the last 6 months
Value L abel Cases Per centage
1 | haven't bought food in the last 6 months 104 100.0%
0 Not marked 941
99 No answer to entire question n 8
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 1] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 104 /-] [Invalid: 2896 /-]

#F15AAA: Q.15AAA Reason for choce of toys: The price

Literal question How often have | chosen toys for the following reasons - The price of the product

Value Label Cases Per centage

1 Rarely/never 229 38.4%
2 Occasionally 228 38.2%
3 Often/very often 140 23.5%

0 No answer to part of question 448

99 No answer to entire question 8

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 597 /-] [Invalid: 2403 /-]

#F15BBB: Q.15BBB Reason for choce of toys: The quality

Literal question How often have | chosen toys for the following reasons - The quality of the product




#F15BBB: Q.15BBB Reason for choce of toys: The quality

Value Label Cases Per centage
1 Rarely/never 151 25.9%
2 Occasionally 216 37.0%
3 Often/very often 216 37.0%
0 No answer to part of question 462
99 No answer to entire question 8
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 583 /-] [Invalid: 2417 /-]
#F15CCC: Q.15CCC Reason for choce of toys: Health factors
Literal question | How often have | chosen toys for the following reasons - Health factors
Value Label Cases Per centage
1 Rarely/never 316 55.1%
2 Occasionally 134 23.4%
3 Often/very often 123 21.5%
0 No answer to part of question 471
98 Several answers selected 1
99 No answer to entire question 8
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 573 /-] [Invalid: 2427 /-]
#F15DDD: Q.15DDD Reason for choce of toys: Special offers
Literal question How often have | chosen toys for the following reasons - Specia offers
Value Label Cases Per centage
1 Rarely/never 235 41.3%
2 Occasionally 217 38.1%
3 Often/very often 117 20.6%
0 No answer to part of question 476
99 No answer to entire question 8
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 569 /-] [Invalid: 2431 /-]
#F15EEE: Q.15EEE Reason for choce of toys: The product was madein Sweden
Literal question How often have | chosen toys for the following reasons - The product was made in Sweden
Value Label Cases Per centage
1 Rarely/never 374 66.5%
2 Occasionally 133 23.7%
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#F15EEE: Q.15EEE Reason for choce of toys: The product was madein Sweden

Value L abel Cases Per centage
3 Often/very often 55 9.8%

0 No answer to part of question 483

99 No answer to entire question 8

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 562 /-] [Invalid: 2438 /-]

#F15FFF: Q.15FFF Reason for choce of toys: The product was environmentally friendly

| How often have | chosen toys for the following reasons - The product was environmentally friendly

Literal question

Value Label Cases Per centage

1 Rarely/never 346 61.5%
2 Occasionally 140 24.9%

3 Often/very often 77 13.7%

0 No answer to part of question 482

99 No answer to entire question 8

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 563 /-] [Invalid: 2437 /-]

#F15GGG: Q.15GGG Reason for choce of toys: The product was manufactured under good working
conditions

Literal question How often have | chosen toys for the following reasons - The product was manufactured under good working

conditions
Value Label Cases Per centage
1 Rarely/never 379 67.3%
2 Occasionally 131 23.3%
3 Often/very often 53 9.4%
0 No answer to part of question 482
99 No answer to entire question 8
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 563 /-] [Invalid: 2437 /-]

#F15HHH: Q.15HHH Reason for choce of toys: Friends and acquaintances often buy similar products

Literal question How often have | chosen toys for the following reasons - Friends and acquaintances often buy similar products

Value L abel Cases Per centage

1 Rarely/never 416 73.8%
2 Occasionally 135 23.9%

3 Often/very often 13 2.3%
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#F15HHH: Q.15HHH Reason for choce of toys: Friends and acquaintances often buy similar products

Value L abel Cases Per centage
0 No answer to part of question 481

99 No answer to entire question 8

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 564 /-] [Invalid: 2436 /-]

#F15111: Q.15 11 Reason for choce of toys: To support animal husbandry

Literal question How often have | chosen toys for the following reasons - To support animal husbandry

Value L abel Cases Per centage
1 Rarely/never 452 81.7%
2 Occasionally 67 12.1%

3 Often/very often 34 6.1%

0 No answer to part of question 492

99 No answer to entire question 8

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 553 /-] [Invalid: 2447 /-]

#F15JJJ: Q.153JJ Reason for choce of toys: To counteract society's most common gender stereotypes

Literal question How often have | chosen toys for the following reasons - To counteract society's most common gender stereotypes
Value L abel Cases Per centage

1 Rarely/never 425 77.0%
2 Occasionally 93 16.8%

3 Often/very often 34 6.2%

0 No answer to part of question 493

99 No answer to entire question 8

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 552 /-] [Invalid: 2448 /-]
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#F15KKK: Q.15KKK Haven't bought clothesin thelast 6 months

Literal question How often have | chosen toys for the following reasons - | haven't bought toysin the last 6 months

Value Label Cases Per centage

1 | haven't bought food in the last 6 months 543 100.0%
0 Not marked 502

99 No answer to entire question 8

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 1] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 543 /-] [Invalid: 2457 /-]

#F16A: Q.16A Proposal: Focus on promoting a more environmentally friendly society even if this meanslow or
no economic growth

Pre-question Below are a number of proposals which have been made in the course of political debates. What is your opinion of
each of them?

Literal question Below are anumber of proposals which have been made in the course of political debates. What is your opinion of
each of them? - Focus on promoting a more environmentally friendly society even if this means low or no economic
growth

Value L abel Cases Per centage
1 Very good proposal 128 12.5%

2 Fairly good proposal 326 31.8%

3 Neither good or bad 289 28.2%

4 Fairly bad proposal 199 19.4%

5 Very bad proposal 83 8.1%

0 No answer to part of question 10

99 No answer to entire question 18

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1025 /-] [Invalid: 1975 /-]

#F16B: Q.16B Proposal: Focus more on promoting economic growth

Literal question Below are a number of proposals which have been made in the course of political debates. What is your opinion
of each of them? - Focus more on promoting economic growth even if this means placing lower priority on
environmental issues

Value L abel Cases Per centage

1 Very good proposal 25 2.4%

2 Fairly good proposal 108 10.5%

3 Neither good or bad 276 27.0%

4 Fairly bad proposal 398 38.9%
5 Very bad proposal 217 21.2%

0 No answer to part of question 9

98 Flera svar markerade 2

99 No answer to entire question 18

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#F16B: Q.16B Proposal: Focus mor e on promoting economic growth

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1024 /-] [Invalid: 1976 /-]

#F16C: Q.16C Proposal: Focus moreon fair trade

Literal question Below are anumber of proposals which have been made in the course of political debates. What is your opinion of
each of them? - Focus more on fair trade even if this means that many products in Swedish shops would be more
expensive

Value L abel Cases Per centage
1 Very good proposal 119 11.6%

2 Fairly good proposal 389 37.9%

3 Neither good or bad 329 32.0%

4 Fairly bad proposal 146 14.2%

5 Very bad proposal 14 4.3%

0 No answer to part of question 6

98 Flera svar markerade

99 No answer to entire question 18

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1027 /-] [Invalid: 1973 /-]

#F16D: Q.16D Proposal: Focus on promoting a more environmentally friendly society even if this meansa
lower material standard of living

Literal question Below are a number of proposals which have been made in the course of political debates. What is your opinion of
each of them? - Focus on promoting a more environmentally friendly society even if this means alower material
standard of living

Value Label Cases Per centage

1 Very good proposal 153 14.9%

2 Fairly good proposal 360 35.0%
3 Neither good or bad 328 31.9%
4 Fairly bad proposal 142 13.8%

5 Very bad proposal 46 4.5%

0 No answer to part of question 5

98 Flera svar markerade

99 No answer to entire question 18

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1029 /-] [Invaid: 1971 /-]

#F16E: Q.16E Proposal: Focus on providing for material needsin Sweden

Pre-question Nedan finns ett antal forslag som har férekommit i den politiska debatten. Vilken & din asikt om vart och ett av dem?

Literal question Below are a number of proposals which have been made in the course of political debates. What is your opinion of
each of them? - Focus on providing for material needsin Sweden even if this means placing lower priority on aid to
developing countries
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#F16E: Q.16E Proposal: Focus on providing for

material needsin Sweden

Value

o o A W N P

99

Sysmiss

Label

Very good proposal

Fairly good proposal

Neither good or bad

Fairly bad proposal

Very bad proposal

No answer to part of question

No answer to entire question

Cases
52
117
307
324
224
11
18
1947

Percentage
5.1%
11.4%
30.0%
31.6%
21.9%

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1024 /-] [Invalid: 1976 /-]

#F17A: Q.17A To be a good citizen: Votein general elections

Literal question

in general elections

There are different views on what it takes to be agood citizen. In your personal opinion, how important isit to: Vote

Value

© 00 N o o b~ W N P O

© © =
o ~N O

99

Label
Not important at all

© 00 N o o b~ W N P

Very important
No answer to part of question
Several answers selected

No answer to entire question

Cases
18
4
10
14
13
44
13
56
118
96
655
4
1
7

Per centage

1.7%
0.4%

1.0%

1.3%

1.2%

4.2%
1.2%
5.4%
11.3%
9.2%
62.9%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]

Statistics [NW/ W]

[Valid: 1041 /-] [Invalid: 1959 /-] [Mean: 8.805 /-]

#F17B: Q.17B To be a good citizen: Never try to evade paying tax

Literal question

try to evade paying tax

There are different views on what it takes to be agood citizen. In your personal opinion, how important isit to: Never

Value
0

1
2
3
4

L abel

Not important at all
1

2
3
4

Cases
24
10
10
12
20

-94-

Percentage
2.3%
1.0%
1.0%
1.2%
1.9%




#F17B: Q.17B To be a good citizen: Never try to evade paying tax

Value L abel Cases
5 5 59

6 6 30

7 7 65

8 8 134
9 9 152
10 Very important 525
97 No answer to part of question 4
98 Several answers selected 1
99 No answer to entire question 7

Percentage
5.7%
2.9%
6.2%
12.9%
14.6%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

50.4%

Infor mation

[Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]

Statistics [NW/ W]

[Valid: 1041 /-] [Invalid: 1959 /-] [Mean: 8.421 /-]

#F17C: Q.17C To be a good citizen: Develop your own opinionsindependently from other people's

Literal question

There are different views on what it takes to be a good citizen. In your personal opinion, how important isit to:

Develop your own opinions independently from other people's

Value L abel Cases
0 Not important at all 3
1 1 2
2 2 3
3 3 6
4 4 10
5 5 30
6 6 26
7 7 70
8 8 143
9 9 130
10 Very important 618
97 No answer to part of question 4
98 Several answers selected 1
99 No answer to entire question 7

Percentage

0.3%
0.2%
0.3%
0.6%
1.0%

2.9%

2.5%

6.7%
13.7%
12.5%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

59.4%

Infor mation

[Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]

Statistics [NW/ W]

[Valid: 1041 /-] [Invalid: 1959 /-] [Mean: 8.988 /-]

#F17D: Q.17D To be a good citizen: Always obey laws and regulations

Literal question There are different views on what it takes to be agood citizen. In your personal opinion, how important isit to:
Always obey laws and regulations

Value Label Cases Per centage

0 Not important at all 7 0.7%

1 1 4 0.4%

2 2 5 0.5%

3 3 14 1.3%

4 4 14 1.3%
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#F17D: Q.17D To be a good citizen: Always obey laws and regulations

Value Label Cases Per centage
5 5 50 4.8%

6 6 52 5.0%

7 7 102 9.8%

8 8 185 17.8%

9 9 194 18.7%

10 Very important 413 39.7%
97 No answer to part of question 1

98 Several answers selected 5

99 No answer to entire question 7
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]

Statistics [NW/ W] [Valid: 1040 /-] [Invalid: 1960 /-] [Mean: 8.408 /-]

#F17E: Q.17E To be a good citizen: Be actively involved in clubs and societies

Literal question There are different views on what it takes to be agood citizen. In your personal opinion, how important isit to: Be
actively involved in clubs and societies

Value L abel Cases Per centage
0 Not important at all 99 9.5%

1 1 43 4.1%

2 2 71 6.8%

3 3 67 6.4%

4 4 69 6.6%

5 5 231 22.2%
6 6 123 11.8%

7 7 102 9.8%

8 8 115 11.1%

9 9 59 5.7%

10 Very important 61 5.9%

97 No answer to part of question 4

98 Several answers selected 2

99 No answer to entire question 7
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]
Statistics [NW/ W] [Valid: 1040 /-] [Invalid: 1960 /-] [Mean: 5.125 /-]

#F17F: Q.17F To beagood citizen: Stay well-informed about what is happening in society

Literal question There are different views on what it takes to be a good citizen. In your personal opinion, how important isit to: Stay
well-informed about what is happening in society

Value Label Cases Per centage
0 Not important at all 5 0.5%

1 1 2 0.2%

2 2 4 0.4%

3 3 18 1.7%

4 4 21 2.0%
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#F17F: Q.17F To beagood citizen: Stay well-informed about what is happening in society

Value Label Cases Per centage
5 5 82 7.9%

6 6 51 4.9%

7 7 126 12.2%

8 8 205 19.8%
9 9 161 15.5%

10 Very important 362 34.9%
97 No answer to part of question 7

98 Several answers selected 2

99 No answer to entire question 7
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]
Statistics [NW/ W] [Valid: 1037 /-] [Invalid: 1963 /-] [Mean: 8.153 /-]

#F17G: Q.17G To beagood citizen: Show solidarity with people who are wor se off than your self

Literal question There are different views on what it takes to be a good citizen. In your personal opinion, how important isit to: Show
solidarity with people in Sweden who are worse off than yourself

Value L abel Cases Per centage
0 Not important at all 13 1.2%
1 1 10 1.0%
2 2 18 1.7%
3 3 24 2.3%
4 4 40 3.8%
5 5 151 14.5%
6 6 75 7.2%
7 7 129 12.4%
8 8 191 18.4%
9 9 131 12.6%
10 Very important 258 24.8%
97 No answer to part of question 5
98 Several answers selected 1
99 No answer to entire question 7
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]
Statistics [NW/ W] [Valid: 1040 /-] [Invalid: 1960 /-] [Mean: 7.378 /-]

#F17H: Q.17H To be a good citizen: Show solidarity with peoplein the rest of theworld

Literal question There are different views on what it takes to be a good citizen. In your personal opinion, how important isit to: Show
solidarity with peoplein the rest of the world who are worse off than yourself

Value Label Cases Per centage
0 Not important at all 25 2.4%

1 1 16 1.5%

2 2 29 2.8%

3 3 42 4.1%

4 4 67 6.5%

-97-




#F17H: Q.17H Tobe

a good citizen: Show solidarity with peoplein the rest of theworld

Value Label Cases Per centage

5 5 151 14.6%

6 6 99 9.6%

7 7 134 13.0%

8 8 153 14.8%

9 9 107 10.3%

10 Very important 211 20.4%
97 No answer to part of question 12

98 Several answers selected 0

99 No answer to entire question 7

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]

Statistics [NW/ W]

[Valid: 1034 /-] [Invalid: 1966 /-] [Mean: 6.82 /-]

#F171: Q.171 Tobea

good citizen: Be prepared to break the law when your conscience requiresit

Literal question

There are different views on what it takes to be agood citizen. In your personal opinion, how important isit to: Be
prepared to break the law when your conscience requires it

Value Label Cases Per centage

0 Not important at all 104 10.2%

1 1 49 4.8%

2 2 77 7.6%

3 3 47 4.6%

4 4 51 5.0%

5 5 166 16.3%
6 6 76 7.5%

7 7 99 9.7%

8 8 158 15.5%
9 9 87 8.5%

10 Very important 104 10.2%

97 No answer to part of question 28

98 Several answers selected 0

99 No answer to entire question 7

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]

Statistics [NW/ W]

[Valid: 1018 /-] [Invalid: 1982 /-] [Mean: 5515 /-]

#F17J: Q.17J To beagood citizen: Never commit benefit fraud

Literal question There are different views on what it takes to be agood citizen. In your personal opinion, how important isit to: Never
commit benefit fraud

Value Label Cases Per centage

0 Not important at all 17 1.6%

1 1 4 0.4%

2 2 0.9%

3 3 5 0.5%

4 4 13 1.2%
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#F17J: Q.17J To beagood citizen: Never commit benefit fraud

Value Label Cases Per centage
5 5 39 3.8%
6 6 17 1.6%
7 7 35 3.4%
8 8 90 8.7%
9 9 130 12.5%
10 Very important 681 65.5%
97 No answer to part of question 3
98 Several answers selected 3
99 No answer to entire question 7
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]
Statistics [NW/ W] [Valid: 1040 /-] [Invalid: 1960 /-] [Mean: 8.972 /-]
#F17K: Q.17K To beagood citizen: Don't expect the state to solve problems; instead, act on your own
initiative
Literal question There are different views on what it takes to be a good citizen. In your personal opinion, how important isit to: Don't
expect the state to solve problems; instead, act on your own initiative
Value Label Cases Per centage
0 Not important at all 25 2.4%
1 1 13 1.3%
2 2 11 1.1%
3 3 22 2.1%
4 4 18 1.8%
5 5 71 6.9%
6 6 71 6.9%
7 7 110 10.7%
8 8 165 16.1%
9 9 149 14.5%
10 Very important 373 36.3%
97 No answer to part of question 15
98 Several answers selected 3
99 No answer to entire question 7
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]
Statistics [NW/ W] [Valid: 1028 /-] [Invalid: 1972 /-] [Mean: 7.894 /-]
#F17L: Q.17L To beagood citizen: Put others' interests before your own
Literal question There are different views on what it takes to be a good citizen. In your personal opinion, how important isit to: Put

others' interests before your own

Value Label Cases Per centage
0 Not important at all 38 3.7%

1 1 25 2.4%

2 2 40 3.9%

3 3 39 3.8%
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#F17L: Q.17L To bea good citizen: Put others' interests before your own

Value L abel Cases Per centage

4 4 61 5.9%

5 5 247 24.0%
6 6 % 9.1%

7 7 134 13.0%

8 8 161 15.6%
9 9 78 7.6%

10 Very important 112 10.9%

97 No answer to part of question 15

98 Several answers selected 2

99 No answer to entire question 7
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]
Statistics [NW/ W] [Valid: 1029 /-] [Invalid: 1971 /-] [Mean: 6.135 /-]

#F17M: Q.17M To beagood citizen: Try to actively influence societal issues

Literal question There are different views on what it takes to be a good citizen. In your personal opinion, how important isit to: Try to
actively influence societal issues

Value L abel Cases Per centage

0 Not important at all 24 2.3%

1 1 15 1.5%

2 2 35 3.4%

3 3 40 3.9%

4 4 71 6.9%

5 5 191 18.5%
6 6 126 12.2%

7 7 162 15.7%
8 8 158 15.3%
9 9 87 8.4%

10 Very important 125 12.1%

97 No answer to part of question 9

98 Several answers selected 3

99 No answer to entire question 7
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]
Statistics [NW/ W] [Valid: 1034 /-] [Invalid: 1966 /-] [Mean: 6.413 /-]

#F17N: Q.17N To be a good citizen: Do not treat immigrants wor se than native Swedes

Literal question There are different views on what it takes to be agood citizen. In your personal opinion, how important isit to: Do
not treat immigrants worse than native Swedes

Value Label Cases Per centage
0 Not important at all 26 2.5%

1 1 13 1.3%

2 2 11 1.1%

3 3 17 1.6%
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#F17N: Q.17N To be a good citizen: Do not treat immigrants wor se than native Swedes

Value Label Cases Per centage
4 4 21 2.0%

5 5 64 6.2%

6 6 43 4.2%

7 7 63 6.1%

8 8 98 9.5%

9 9 117 11.3%

10 Very important 563 54.3%
97 No answer to part of question 10

98 Several answers selected 0

99 No answer to entire question 7

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]

Statistics [NW/ W] [Valid: 1036 /-] [Invalid: 1964 /-] [Mean: 8.355 /-]

#F170: Q.170 To be a good citizen: Choose environmentally friendly, ethically produced products

Literal question There are different views on what it takes to be a good citizen. In your personal opinion, how important isit to:
Choose environmentally friendly, ethically produced products even if they are not the best and/or cheapest solutions

for you personally

Value Label Cases Per centage

0 Not important at all 39 3.8%

1 1 17 1.6%

2 2 21 2.0%

3 3 33 3.2%

4 4 32 3.1%

5 5 144 13.9%

6 6 106 10.2%

7 7 124 11.9%

8 8 207 19.9%
9 9 134 12.9%

10 Very important 181 17.4%
97 No answer to part of question 6

98 Several answers selected 2

99 No answer to entire question 7

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */97/98/99]

Statistics [NW/ W]

[Valid: 1038 /-] [Invalid: 1962 /-] [Mean: 6.919 /-]

#F18: Q.18 Subjectiveleft-to-right scale

Literal question Palitical viewpoints are sometimes defined on a scale of |eft to right. Whereabouts would you put yourself on a left-

to-right scale?

Value Label Cases Per centage
0 Far left 27 2.6%

1 1 46 4.4%

2 2 95
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#F18: Q.18 Subjectiveleft-to-right scale

Value Label Cases Per centage

3 3 97 9.4%

4 4 92 8.9%

5 Neither left nor right 271 26.2%
6 6 87 8.4%

7 7 116 11.2%

8 8 138 13.3%

9 9 43 4.2%

10 Far right 24 2.3%

98 Several answers selected 2

99 No answer to entire question 15
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 0- 10] [Missing: */98/99]

Statistics [NW/ W] [Valid: 1036 /-] [Invalid: 1964 /-] [Mean: 5.13 /-]
#F19A: Q.19A How the Swedish state handle: Enviromental issues

Literal question How well do you feel that the Swedish state handles the following issues? - Environmental issues

Value Label Cases Per centage

1 Very badly 42 4.0%

2 2 75 7.2%

3 3 169 16.3%

4 4 224 21.6%
5 5 249 24.0%
6 6 112 10.8%

7 Very well 48 4.6%

8 No opinion 120 11.5%

0 No answer to part of question 5

98 Several answers selected 1

99 No answer to entire question 8
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-] [Mean: 4.628 /-]
#F19B: Q.19B How the Swedish state handle: The economy

Literal question How well do you feel that the Swedish state handles the following issues? - The Swedish economy

Value L abel Cases Per centage

1 Very badly 93 8.9%

2 2 101 9.7%

3 3 139 13.3%

4 4 153 14.7%

5 5 203 19.5%
6 6 204 19.6%
7 Very well 85 8.2%

8 No opinion 64 6.1%
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#F19B: Q.19B How the Swedish state handle: The economy

Value L abel Cases Per centage
0 No answer to part of question 2

98 Several answers selected 1

99 No answer to entire question 8
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1042 /-] [Invalid: 1958 /-] [Mean: 4.482 /-]

#F19C: Q.19C How the Swedish state handle: Thejob market

Literal question How well do you feel that the Swedish state handles the following issues? - The Swedish job market

Value L abel Cases Per centage

1 Very badly 139 13.4%

2 2 134 12.9%

3 3 182 17.5%
4 4 171 16.5%

5 5 194 18.7%
6 6 117 11.3%

7 Very well 37 3.6%

8 No opinion 64 6.2%

0 No answer to part of question 7

99 No answer to entire question 8
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1038 /-] [Invalid: 1962 /-] [Mean: 3.931 /-]

#F19D: Q.19D How the Swedish state handle: Human rights throughout the world

Literal question How well do you feel that the Swedish state handles the following issues? - Human rights throughout the world
Value L abel Cases Per centage
1 Very badly 41 3.9%
2 2 85 8.1%
3 3 130 12.5%
4 4 203 19.5%
5 5 169 16.2%
6 6 131 12.6%
7 Very well 39 3.7%
8 No opinion 245 23.5%
0 No answer to part of question 2
99 No answer to entire question 8
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1043 /-] [Invaid: 1957 /-] [Mean: 5.059 /-]
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#F19E: Q.19E How the Swedish state handle: Poverty in thethird world

Literal question

How well do you feel that the Swedish state handles the following issues? - Poverty in the third world

Value

© 00 N o o b W N P

99

Label Cases Per centage
Very badly 55 5.3%

2 94 9.0%

3 159 15.3%

4 182 17.5%
5 169 16.3%

6 80 7.7%

Very well 33 3.2%

No opinion 267 25.7%
No answer to part of question 6

No answer to entire question 8

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-] [Mean: 4.947 /-]

#F20AA: Q.20AA How often during the past 12 months: Signed a petition

Pre-question

Citizens can do various things to try to bring about improvements or prevent deterioration in society.

Literal question

In the last 12 months have you done any of the following? - Signed a petition

Value L abel Cases Per centage
1 No 560 54.4%
2 Once 324 31.5%
3 Several times 145 14.1%

0 No answer to part of question 13

98 Several answers selected 1

99 No answer to entire question 10

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1029 /-] [Invaid: 1971 /-]

#F20AB: Q.20AB How often during the past 12 months: Donated money or supported a voluntary organisation
in another way

Literal question

In the last 12 months have you done any of the following? - Donated money or supported a voluntary organisation in

another way
Value Label Cases Per centage
1 No 301 29.3%
2 Once 227 22.1%
3 Several times 501 48.7%
0 No answer to part of question 13
98 Several answers selected 1
99 No answer to entire question 10
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#F20AB: Q.20AB How often during the past 12 months: Donated money or supported a voluntary organisation
in another way
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1029 /-] [Invalid: 1971 /-]

#F20AC: Q.20AC How often during the past 12 months: Taken part in a demonstration

Literal question In the last 12 months have you done any of the following? - Taken part in a demonstration
Value L abel Cases Per centage
1 No 949 92.2%
2 Once 59 5.7%

3 Several times 21 2.0%
0 No answer to part of question 14

99 No answer to entire question 10

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1029 /-] [Invalid: 1971 /-]

#F20AD: Q.20AD How often during the past 12 months: Taken part in a campaign on the inter net

Literal question In the last 12 months have you done any of the following? - Taken part in acampaign on the internet
Value Label Cases Per centage
1 No 805 78.3%
2 Once 124 12.1%
3 Several times 99 9.6%
0 No answer to part of question 14
98 Several answers selected 1
99 No answer to entire question 10
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1028 /-] [Invalid: 1972 /-]

#F20AE: Q.20AE How often during the past 12 months: Taken part in an illegal protest action

Literal question In the last 12 months have you done any of the following? - Taken part in anillegal protest action
Value L abel Cases Per centage
1 No 1014 99.1%
2 Once 7 0.7%

3 Several times 2 0.2%
0 No answer to part of question 20

99 No answer to entire question 10

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1023 /-] [Invalid: 1977 /-]
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#F20AE: Q.20AE How often during the past 12 months: Taken part in an illegal protest action

#F20AF: Q.20AF How often during the past 12 months: Contacted or expressed opinionsin the press, radio or
TV

Literal question In the last 12 months have you done any of the following? - Contacted or expressed opinionsin the press, radio or TV
Value L abel Cases Per centage
1 No 900 87.0%
2 Once 82 7.9%
3 Several times 53 5.1%
0 No answer to part of question 8
99 No answer to entire question 10
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1035 /-] [Invalid: 1965 /-]

#F20AG: Q.20AG How often during the past 12 months: Contacted politicians

Literal question In the last 12 months have you done any of the following? - Contacted politicians
Value L abel Cases Per centage
1 No 905 87.4%
2 Once 82 7.9%
3 Several times 48 4.6%
0 No answer to part of question 8
99 No answer to entire question 10
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1035 /-] [Invalid: 1965 /-]

#F20AH: Q.20AH How often during the past 12 months: Contacted or tried to influence a company

Literal question In the last 12 months have you done any of the following? - Contacted or tried to influence a company
Value L abel Cases Per centage
1 No 887 86.2%
2 Once 84 8.2%
3 Several times 58 5.6%
0 No answer to part of question 13
98 Several answers selected 1
99 No answer to entire question 10
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1029 /-] [Invaid: 1971 /-]
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#F20Al: Q.20Al How often during the past 12 months: Boycotted products for political, ethical or
environmental reasons

Literal question In the last 12 months have you done any of the following? - Boycotted products for political, ethical or environmental
reasons
Value Label Cases Per centage
1 No 620 60.3%
2 Once 126 12.2%
3 Several times 283 27.5%
0 No answer to part of question 14
99 No answer to entire question 10
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1029 /-] [Invaid: 1971 /-]

#F20AJ: Q.20AJ How often during the past 12 months: Deliberately chosen to buy certain products

Literal question In the last 12 months have you done any of the following? - Deliberately chosen to buy certain products for political,
ethical or environmental reasons
Value Label Cases Per centage
1 No 504 49.0%
2 Once 123 12.0%
3 Several times 402 39.1%
0 No answer to part of question 14
99 No answer to entire question 10
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1029 /-] [Invaid: 1971 /-]

#F20AK: Q.20AK How often during the past 12 months: Tried to influence the range of productsin a store

Literal question In the last 12 months have you done any of the following? - Tried to influence the range of productsin a store for
political, ethical or environmental reasons
Value L abel Cases Per centage
1 No 816 79.7%
2 Once 83 8.1%
3 Several times 125 12.2%
0 No answer to part of question 19
99 No answer to entire question 10
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 3] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1024 /-] [Invalid: 1976 /-]

#F20BA: Q.20BA Influence through: Signed a petition

Pre-question In general, how effective do you think that the different ways of exerting influence are?
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#F20BA: Q.20BA Influence through: Signed a petition

Literal question

In general, how effective do you think that the different ways of exerting influence are? - Signed a petition

Value Label Cases Per centage

1 Very effective 20 2.0%

2 Fairly effective 341 34.3%

3 Not particularly effective 434 43.7%
4 Not effective at all 102 10.3%

5 Don’t know 97 9.8%

0 No answer to part of question 47

98 Several answers selected 2

99 No answer to entire question 10

Sysmiss 1947

Warning: these figuresindicate the nu

mber of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 994 /-] [Invalid: 2006 /-]

#F20BB: Q.20BB Influence thr ough: Donated money or supported a voluntary organisation in another way

Literal question

In general, how effective do you think that the different ways of exerting influence are? - Donated money or
supported a voluntary organisation in another way

Value L abel Cases Percentage

1 Very effective 129 13.0%

2 Fairly effective 535 53.7%
3 Not particularly effective 177 17.8%

4 Not effective at all 64 6.4%

5 Don’t know 91 9.1%

0 No answer to part of question 43

98 Several answers selected 4

99 No answer to entire question 10

Sysmiss 1947

Warning: these figuresindicate the nui

mber of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 996 /-] [Invalid: 2004 /-]

#F20BC: Q.20BC Influence through: Taken part in a demonstration

Literal question

In general, how effective do you think that the different ways of exerting influence are? - Taken partina
demonstration

Value Label Cases Per centage

1 Very effective 21 2.1%

2 Fairly effective 259 26.2%

3 Not particularly effective 409 41.4%
4 Not effective at all 144 14.6%

5 Don’t know 155 15.7%

0 No answer to part of question 54

98 Several answers selected 1

99 No answer to entire question 10

- 108 -




#F20BC: Q.20BC Influence through: Taken part in a demonstration

Value Label Cases Per centage
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 988 /-] [Invalid: 2012 /-]

#F20BD: Q.20BD Influence through: Taken part in a campaign on the internet

Literal question In general, how effective do you think that the different ways of exerting influence are? - Taken part in acampaign on
the internet

Value Label Cases Per centage

1 Very effective 14 1.4%

2 Fairly effective 195 19.7%

3 Not particularly effective 325 32.9%
4 Not effective at all 139 14.1%

5 Don’t know 315 31.9%
0 No answer to part of question 54

98 Several answers selected 1

99 No answer to entire question 10

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 988/-] [Invalid: 2012 /-]

#F20BE: Q.20BE Influence through: Taken part in an illegal protest action

Literal question In general, how effective do you think that the different ways of exerting influence are? - Taken part in anillegal
protest action

Value Label Cases Per centage

1 Very effective 8 0.8%

2 Fairly effective 92 9.4%

3 Not particularly effective 221 22.6%

4 Not effective at all 394 40.4%
5 Don’t know 261 26.7%

0 No answer to part of question 65

98 Several answers selected 2

99 No answer to entire question 10

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 976 /-] [Invalid: 2024 /-]

#F20BF: Q.20BF Influence through: Contacted or expressed opinionsin the press, radioor TV

opinionsin the press, radio or TV

Literal question In general, how effective do you think that the different ways of exerting influence are? - Contacted or expressed
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#F20BF: Q.20BF Influence through: Contacted or expressed opinionsin the press, radioor TV

Value Label Cases Per centage

1 Very effective 185 18.9%

2 Fairly effective 430 43.8%
3 Not particularly effective 122 12.4%

4 Not effective at all 51 5.2%

5 Don’t know 193 19.7%

0 No answer to part of question 58

98 Several answers selected 4

99 No answer to entire question 10

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 981 /-] [Invalid: 2019 /-]
#F20BG: Q.20BG Influence through: Contacted politicians
Literal question In general, how effective do you think that the different ways of exerting influence are? - Contacted politicians
Value L abel Cases Per centage

1 Very effective 58 5.9%

2 Fairly effective 312 31.9%
3 Not particularly effective 305 31.2%
4 Not effective at all 118 12.1%

5 Don’t know 186 19.0%

0 No answer to part of question 62

98 Several answers selected 2

99 No answer to entire question 10

Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 979 /-] [Invalid: 2021 /-]
#F20BH: Q.20BH I nfluence through: Contacted or tried to influence a company
Literal question In general, how effective do you think that the different ways of exerting influence are? - Contacted or tried to
influence a company

Value Label Cases Per centage

1 Very effective 30 3.1%

2 Fairly effective 266 27.3%

3 Not particularly effective 319 32.8%
4 Not effective at all 120 12.3%

5 Don’t know 238 24.5%

0 No answer to part of question 69

98 Several answers selected 1

99 No answer to entire question 10

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#F20BH: Q.20BH Influence through: Contacted or tried to influence a company

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 973 /-] [Invalid: 2027 /-]

#F20BI: Q.20BI Influence through: Boycotted productsfor political, ethical or environmental reasons

Literal question In general, how effective do you think that the different ways of exerting influence are? - Boycotted products for
political, ethical or environmental reasons
Value L abel Cases Percentage
1 Very effective 94 9.5%
2 Fairly effective 350 35.5%
3 Not particularly effective 235 23.9%
4 Not effective at all 124 12.6%
5 Don’t know 182 18.5%
0 No answer to part of question 55
98 Several answers selected 3
99 No answer to entire question 10
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 985 /-] [Invalid: 2015 /-]

#F20BJ: Q.20BJ I nfluence through: Deliberately chosen to buy certain products

Literal question In general, how effective do you think that the different ways of exerting influence are? - Deliberately chosen to buy
certain products for political, ethical or environmental reasons

Value Label Cases Per centage

1 Very effective 110 11.1%

2 Fairly effective 383 38.6%
3 Not particularly effective 238 24.0%

4 Not effective at all 88 8.9%

5 Don’t know 173 17.4%

0 No answer to part of question 49

98 Several answers selected 2

99 No answer to entire question 10

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 992 /-] [Invalid: 2008 /-]

#F20BK: Q.20BK Influencethrough: Tried to influence the range of productsin a store

Literal question In general, how effective do you think that the different ways of exerting influence are? - Tried to influence the range
of products in astore for political, ethical or environmental reasons

Value Label Cases Per centage

1 Very effective 7 8.0%

2 Fairly effective 339 35.1%
3 Not particularly effective 242 25.1%
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#F20BK: Q.20BK Influencethrough: Tried to influence the range of productsin a store

Value L abel Cases Per centage
4 Not effective at all 106 11.0%

5 Don’t know 201 20.8%
0 No answer to part of question 78

99 No answer to entire question 10

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 965 /-] [Invalid: 2035 /-]

#F20BL: Q.20BI Influence through: Votein a general election

In general, how effective do you think that the different ways of exerting influence are? - VVoted in ageneral election

Literal question

Value Label Cases Per centage

1 Very effective 439 44.3%
2 Fairly effective 375 37.8%
3 Not particularly effective 87 8.8%

4 Not effective at all 28 2.8%

5 Don’t know 63 6.4%

0 No answer to part of question 47

98 Several answers selected 4

99 No answer to entire question 10

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 992 /-] [Invalid: 2008 /-]
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#F21A: Q.21A Opportunity to influence the development of society: Y our self

Literal question In your opinion, what opportunity do the following groups or people have to influence the development of society? -
Y ourself

Value Label Cases Per centage

1 Very little opportunity 251 24.2%
2 2 156 15.0%

3 3 179 17.3%

4 4 173 16.7%

5 5 145 14.0%

6 6 47 4.5%

7 Very great opportunity 40 3.9%

8 No opinion 46 4.4%

0 No answer to part of question 1

99 No answer to entire question 15
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1037 /-] [Invalid: 1963 /-] [Mean: 3.324 /-]

#F21B: Q.21B Opportunity to influence the development of society: Peoplein general/consumers

Literal question In your opinion, what opportunity do the following groups or people have to influence the development of society? -
People in general/consumers

Value Label Cases Per centage

1 Very little opportunity 64 6.2%

2 2 73 7.1%

3 3 175 17.0%

4 4 187 18.1%
5 5 247 24.0%
6 6 127 12.3%

7 Very great opportunity 116 11.3%

8 No opinion 42 4.1%

0 No answer to part of question 7

99 No answer to entire question 15
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1031 /-] [Invalid: 1969 /-] [Mean: 4.489 /-]

#F21C: Q.21C Opportunity to influence the development of society: Companies

Literal question In your opinion, what opportunity do the following groups or people have to influence the development of society? -
Companies

Value L abel Cases Per centage

1 Very little opportunity 27 2.6%

2 2 23 2.2%

3 3 88 8.6%

4 4 143 13.9%

5 5 261 25.4%
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#F21C: Q.21C Opportunity to influence the development of society: Companies

Value L abel Cases Per centage

6 6 252 24.5%
7 Very great opportunity 177 17.2%

8 No opinion 56 5.5%

0 No answer to part of question 11

99 No answer to entire question 15
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1027 /-] [Invalid: 1973 /-] [Mean: 5.271 /-]

#F21D: Q.21D Opportunity to influence the development of society: Experts/researchers

Literal question In your opinion, what opportunity do the following groups or people have to influence the development of society? -
Experts/researchers
Value Label Cases Per centage
1 Very little opportunity 21 2.0%
2 2 26 2.5%
3 3 55 5.3%
4 4 157 15.3%
5 5 281 27.3%
6 6 249 24.2%
7 Very great opportunity 175 17.0%
8 No opinion 65 6.3%
0 No answer to part of question 9
99 No answer to entire question 15
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1029 /-] [Invalid: 1971 /-] [Mean: 5.355 /-]

#F21E: Q.21E Opportunity to influence the development of society: Politicians

Literal question In your opinion, what opportunity do the following groups or people have to influence the development of society? -
Politicians

Value Label Cases Per centage

1 Very little opportunity 26 2.5%

2 2 22 2.1%

3 3 25 2.4%

4 4 92 8.9%

5 5 172 16.7%

6 6 315 30.5%

7 Very great opportunity 338 32.7%
8 No opinion 43 4.2%

0 No answer to part of question 5

99 No answer to entire question 15
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1033 /-] [Invalid: 1967 /-] [Mean: 5.782 /-]
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#F21E: Q.21E Opportunity to influence the development of society: Politicians

#F21F: Q.21F Opportunity to influence the development of society: Swedish authorities

Literal question

In your opinion, what opportunity do the following groups or people have to influence the development of society? -

Swedish authorities

Value

o 00 N o o b W N PP

99

Label

Very little opportunity

o o b~ W N

Very great opportunity

No opinion

No answer to part of question

No answer to entire question
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Cases

24 2.3%
27 2.6%
42 4.1%

108

195

314

272

50 4.8%
6

15

Percentage

10.5%

18.9%

30.4%
26.4%

Information

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1032 /-] [Invalid: 1968 /-] [Mean: 5.619 /-]

#F21G: Q.21G Opportunity to influence the development of society: EU

Literal question

In your opinion, what opportunity do the following groups or people have to influence the development of society? -

European Union (EU)

Value

o 00 N o o b W N P

©
[e2)

99

Label

Very little opportunity

o o A W N

Very great opportunity

No opinion

No answer to part of question
Several answers selected

No answer to entire question
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Cases
32 3.1%
29 2.8%
28 2.7%

Percentage

73 7.1%

190
282
307
90
6
1
15

18.4%

8.7%

27.4%
29.8%

Information

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1031 /-] [Invalid: 1969 /-] [Mean: 5.797 /-]

#F21H: Q.21H Opportunity to influence the development of society: UN

Literal question

In your opinion, what opportunity do the following groups or people have to influence the development of society? -

United Nations (UN)

Value
1
2

L abel

Very little opportunity

2
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#F21H: Q.21H Opportunity to influence the development of society: UN

Value

O 0O N o o b W

99

Label Cases Per centage

3 82 7.9%

4 144 14.0%

5) 199 19.3%
6 197 19.1%

Very great opportunity 201 19.5%
No opinion 114 11.0%

No answer to part of question 6

No answer to entire question 15

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1032 /-] [Invalid: 1968 /-] [Mean: 5.291 /-]

#F211: Q.211 Opportunity to influence the development of society: WTO

Literal question

In your opinion, what opportunity do the following groups or people have to influence the development of society? -

World Trade Organisation (WTO)
Value Label Cases Per centage
1 Very little opportunity 34 3.3%
2 2 39 3.8%
3 3 66 6.4%
4 4 127 12.4%
5 5 197 19.2%
6 6 212 20.6%
7 Very great opportunity 173 16.8%
8 No opinion 180 17.5%
0 No answer to part of question 8
98 Several answers selected 2
99 No answer to entire question 15

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1028 /-] [Invalid: 1972 /-] [Mean: 5.57 /-]

#F22A: Q.22A Responsiblefor trying to improve working conditions: Y our self

Literal question In your opinion, to what extent are the following groups and people responsible for trying to improve working
conditions for people in poor countries? - Y ourself

Value Label Cases Per centage

1 To avery small extent 214 20.6%
2 2 120 11.5%

3 3 134 12.9%

4 4 164 15.8%

5 5 139 13.4%

6 6 89 8.6%

7 To avery large extent 81 7.8%

8 No opinion 98 9.4%

0 No answer to part of question 3
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#F22A: Q.22A Responsiblefor trying to improve working conditions: Y our self

Value Label Cases Per centage
98 Several answers selected 2
99 No answer to entire question 9

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-] [Mean: 3.938 /-]

#F22B: Q.22B Responsible for trying to improve working conditions: People in general/consumers

Literal question In your opinion, to what extent are the following groups and people responsible for trying to improve working

conditions for people in poor countries? - People in general/consumers

Value L abel Cases Per centage

1 To avery small extent 72 7.0%

2 2 97 9.4%

3 3 167 16.2%

4 4 180 17.5%
5 5 190 18.4%
6 6 113 11.0%

7 To avery large extent 119 11.5%

8 No opinion 93 9.0%

0 No answer to part of question 9

98 Several answers selected 4

99 No answer to entire question 9

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1031 /-] [Invalid: 1969 /-] [Mean: 4.551 /-]

#F22C: Q.22C Responsible for trying to improve working conditions: Poor people themselves

Literal question In your opinion, to what extent are the following groups and people responsible for trying to improve working

conditions for people in poor countries? - Poor people themselves

Value L abel Cases Per centage

1 To avery small extent 118 11.4%

2 2 107 10.4%

3 3 122 11.8%

4 4 157 15.2%
5 5 161 15.6%
6 6 103 10.0%

7 To avery large extent 166 16.1%
8 No opinion 98 9.5%

0 No answer to part of question 10

98 Several answers selected 2

99 No answer to entire question 9

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1032 /-] [Invalid: 1968 /-] [Mean: 4.549 /-]
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#F22C: Q.22C Responsible for trying to improve working conditions. Poor people themselves

#F22D: Q.22D Responsible for trying to improve wor king conditions: Companies

Literal question In your opinion, to what extent are the following groups and people responsible for trying to improve working
conditions for people in poor countries? - Companies

Value L abel Cases Per centage
1 To avery small extent 24 2.3%
2 2 25 2.4%
3 3 56 5.4%
4 4 115 11.1%
5 5 186 18.0%
6 6 236 22.8%
7 To avery large extent 307 29.6%
8 No opinion 87 8.4%
0 No answer to part of question 6
98 Several answers selected 2
99 No answer to entire question 9
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1036 /-] [Invalid: 1964 /-] [Mean: 5.688 /-]

#F22E: Q.22E Responsiblefor trying to improve working conditions: Experts/researchers

Literal question In your opinion, to what extent are the following groups and people responsible for trying to improve working
conditions for people in poor countries? - Experts/researchers

Value Label Cases Per centage
1 To avery small extent 21 2.0%
2 2 25 2.4%
3 3 82 7.9%
4 4 155 15.0%
5 5) 238 23.0%
6 6 207 20.0%
7 To avery large extent 207 20.0%
8 No opinion 101 9.7%
0 No answer to part of question 7
98 Several answers selected 1
99 No answer to entire question 9
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1036 /-] [Invalid: 1964 /-] [Mean: 5.431 /-]

#F22F: Q.22F Responsible for trying to improve working conditions: The Swedish state

Literal question In your opinion, to what extent are the following groups and people responsible for trying to improve working
conditions for people in poor countries? - The Swedish state

Value Label Cases Per centage
1 To avery small extent 38 3.7%
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#F22F: Q.22F Responsiblefor trying to improve working conditions: The Swedish state

Value L abel Cases Per centage

2 2 54 5.2%

3 3 79 7.6%

4 4 154 14.9%

5 5 239 23.0%
6 6 191 18.4%
7 To avery large extent 183 17.6%
8 No opinion 99 9.5%

0 No answer to part of question 5

98 Several answers selected 2

99 No answer to entire question 9
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1037 /-] [Invalid: 1963 /-] [Mean: 5.22 /-]

#F22G: Q.22G Responsiblefor trying to improve working conditions: The trade union movement

Literal question In your opinion, to what extent are the following groups and people responsible for trying to improve working
conditions for people in poor countries? - The trade union movement

Value L abel Cases Per centage
1 To avery small extent 87 8.5%
2 2 o1 9.2%
3 3 114 11.1%
4 4 155 15.2%
5 5 164 16.0%
6 6 134 13.1%
7 To avery large extent 140 13.7%
8 No opinion 135 13.2%
0 No answer to part of question 21
99 No answer to entire question 9
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1023 /-] [Invalid: 1977 /-] [Mean: 4.81 /-]

#F22H: Q.22H Responsiblefor trying to improve working conditions: EU

Literal question In your opinion, to what extent are the following groups and people responsible for trying to improve working
conditions for people in poor countries? - European Union (EU)

Value Label Cases Per centage

1 To avery small extent 19 1.8%

2 2 29 2.8%

3 3 36 3.5%

4 4 76 7.3%

5 5 165 15.9%

6 6 250 24.2%

7 To avery large extent 350 33.8%
8 No opinion 110 10.6%
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#F22H: Q.22H Responsible for trying to improve working conditions: EU

Value L abel Cases Per centage
0 No answer to part of question 9

98 Several answers selected 0

99 No answer to entire question 9
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1035/-] [Invalid: 1965 /-] [Mean: 5.936 /-]

#F221: Q.221 Responsiblefor trying to improve working conditions: UN

Literal question In your opinion, to what extent are the following groups and people responsible for trying to improve working
conditions for people in poor countries? - United Nations (UN)

Value L abel Cases Per centage
1 To avery small extent 23 2.2%
2 2 22 2.1%
3 3 32 3.1%
4 4 63 6.1%
5 5) 121 11.7%
6 6 224 21.6%
7 To avery large extent 441 42.6%
8 No opinion 109 10.5%
0 No answer to part of question 8
98 Several answers selected 1
99 No answer to entire question 9
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1035 /-] [Invalid: 1965 /-] [Mean: 6.109 /-]

#F22J: Q.22J Responsible for trying to improve working conditions: WTO

Literal question In your opinion, to what extent are the following groups and people responsible for trying to improve working
conditions for people in poor countries? - World Trade Organisation (WTQ)

Value Label Cases Per centage
1 To avery small extent 19 1.8%
2 2 22 2.1%
3 3 33 3.2%
4 4 54 5.2%
5 5 109 10.5%
6 6 227 21.9%
7 To avery large extent 431 41.6%
8 No opinion 141 13.6%
0 No answer to part of question 7
98 Several answers selected 1
99 No answer to entire question 9
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1036 /-] [Invalid: 1964 /-] [Mean: 6.207 /-]
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#F22J: Q.22J Responsible for trying to improve working conditions: WTO

#F23A: Q.23A Responsibleto improve the environment: Y our self

Literal question

In your opinion, to what extent are the following groups and people responsible for working to create a more
environmentally friendly society? - Y ourself

Value

o 00 N o o b W N PP

©
[e3)

99

L abel Cases Per centage
To avery small extent 57 5.5%

2 40 3.9%

3 66 6.4%

4 122 11.8%

5 179 17.2%

6 193 18.6%
To avery large extent 325 31.3%
No opinion 56 5.4%

No answer to part of question 3

Several answers selected

No answer to entire question 11

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1038 /-] [Invalid: 1962 /-] [Mean: 5.394 /-]

#F23B: Q.23B Responsibleto improvethe environment: Peoplein general/consumers

Literal question

In your opinion, to what extent are the following groups and people responsible for working to create a more
environmentally friendly society? - People in general/consumers

Value Label Cases Per centage
1 To avery small extent 21 2.0%
2 2 28 2.7%
3 3 54 5.2%
4 4 130 12.6%
5 5) 189 18.3%
6 6 199 19.2%
7 To avery large extent 350 33.8%
8 No opinion 63 6.1%
0 No answer to part of question 7
98 Several answers selected 1
99 No answer to entire question 11
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1034 /-] [Invalid: 1966 /-] [Mean: 5.66 /-]

#F23C: Q.23C Responsible to improve the environment: People negatively affected by environmental pollution

Literal question

In your opinion, to what extent are the following groups and people responsible for working to create a more
environmentally friendly society? - People negatively affected by environmental pollution

Value
1

Label Cases Per centage
To avery small extent 47 4.6%
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#F23C: Q.23C Responsibleto improve the environment: People negatively affected by environmental pollution

Value Label Cases Per centage

2 2 59 5.7%

3 3 79 7.7%

4 4 123 11.9%

5 5 162 15.7%

6 6 162 15.7%

7 To avery large extent 311 30.1%
8 No opinion 89 8.6%

0 No answer to part of question 10

99 No answer to entire question 11

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1032 /-] [Invalid: 1968 /-] [Mean: 5.392 /-]

#F23D: Q.23D Responsible to improve the environment: Companies

Literal question

In your opinion, to what extent are the following groups and people responsible for working to create a more
environmentally friendly society? - Companies

Value Label Cases Per centage
1 To avery small extent 10 1.0%

2 2 16 1.5%

3 3 20 1.9%

4 4 50 4.8%

5 5 122 11.8%

6 6 185 17.8%

7 To avery large extent 567 54.7%
8 No opinion 67 6.5%

0 No answer to part of question 5

99 No answer to entire question 11

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1037 /-] [Invalid: 1963 /-] [Mean: 6.294 /-]

#F23E: Q.23E Responsible to improve the environment: Experts/researchers

Literal question In your opinion, to what extent are the following groups and people responsible for working to create amore
environmentally friendly society? - Experts/researchers

Value Label Cases Per centage

1 To avery small extent 10 1.0%

2 2 11 1.1%

3 3 12 1.2%

4 4 75 7.2%

5 5 126 12.2%

6 6 194 18.7%

7 To avery large extent 543 52.4%
8 No opinion 66 6.4%

0 No answer to part of question 5




#F23E: Q.23E Responsibleto improve the environment: Experts/resear chers

Value Label Cases Per centage
99 No answer to entire question 11

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1037 /-] [Invalid: 1963 /-] [Mean: 6.259 /-]

#F23F: Q.23F Responsible to improve the environment: The Swedish state

Literal question In your opinion, to what extent are the following groups and people responsible for working to create a more
environmentally friendly society? - The Swedish state

Value L abel Cases Per centage
1 To avery small extent 9 0.9%
2 2 10 1.0%
3 3 18 1.7%
4 4 57 5.5%
5 5 100 9.6%
6 6 205 19.7%
7 To avery large extent 577 55.6%
8 No opinion 62 6.0%
0 No answer to part of question 4
99 No answer to entire question 11
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1038 /-] [Invalid: 1962 /-] [Mean: 6.335 /-]

#F23G: Q.23G Responsible to improve the environment: The green movement

Literal question In your opinion, to what extent are the following groups and people responsible for working to create a more
environmentally friendly society? - The green movement

Value Label Cases Per centage
1 To avery small extent 11 1.1%

2 2 7 0.7%

3 3 15 1.5%

4 4 45 4.4%

5 5 100 9.7%

6 6 143 13.9%

7 To avery large extent 642 62.6%
8 No opinion 63 6.1%

0 No answer to part of question 12

98 Several answers selected 4

99 No answer to entire question 11
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1026 /-] [Invalid: 1974 /-] [Mean: 6.439 /-]
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#F23H: Q.23H Responsible to improve the environment: EU

Literal question

In your opinion, to what extent are the following groups and people responsible for working to create a more
environmentally friendly society? - European Union (EU)

Value L abel Cases Per centage
1 To avery small extent 14 1.4%

2 2 6 0.6%

3 3 16 1.5%

4 4 37 3.6%

5 5 80 7.7%

6 6 188 18.1%

7 To avery large extent 610 58.9%
8 No opinion 85 8.2%

0 No answer to part of question 6

99 No answer to entire question 11

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1036 /-] [Invalid: 1964 /-] [Mean: 6.467 /-]

#F23l: Q.23l Responsibleto improvethe environment: UN

Literal question

In your opinion, to what extent are the following groups and people responsible for working to create a more
environmentally friendly society? - United Nations (UN)

Value Label Cases Per centage
1 To avery small extent 19 1.8%

2 2 8 0.8%

3 3 14 1.4%

4 4 58 5.6%

5 5 96 9.3%

6 6 169 16.4%

7 To avery large extent 566 54.9%
8 No opinion 101 9.8%

0 No answer to part of question 8

98 Several answers selected 3

99 No answer to entire question 11

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1031 /-] [Invalid: 1969 /-] [Mean: 6.375 /-]

#F23J: Q.23J Responsible to improve the environment: WTO

Literal question In your opinion, to what extent are the following groups and people responsible for working to create a more
environmentally friendly society? - World Trade Organisation (WTO)
Value Label Cases Per centage
1 To avery small extent 17 1.6%
2 2 6 0.6%
3 3 14 1.4%
4 4 46 4.4%
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#F23J: Q.23J Responsible to improve the environment: WTO

Value L abel Cases Per centage

5 5 89 8.6%

6 6 168 16.2%

7 To avery large extent 571 55.1%
8 No opinion 125 12.1%

0 No answer to part of question 6

99 No answer to entire question 11
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1036 /-] [Invalid: 1964 /-] [Mean: 6.472 /-]

#F24A: Q.24A Solidarity with peoplein Sweden

Literal question

How much solidarity do you feel with people from the following parts of the world? - People in Sweden

Value Label Cases Per centage

1 No solidarity 11 1.1%

2 2 17 1.6%

3 3 37 3.6%

4 4 84 8.1%

5 5 189 18.2%

6 6 283 27.3%
7 A lot of solidarity 415 40.1%
98 Severa answers selected 4

99 No answer to entire question 13
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1036 /-] [Invalid: 1964 /-] [Mean: 5.83 /-]

#F24B: Q.24B Solidarity with peoplein other parts of Europe

Literal question How much solidarity do you feel with people from the following parts of the world? - People in other parts of Europe
Value Label Cases Per centage

1 No solidarity 38 3.7%

2 2 38 3.7%

3 3 94 9.1%

4 4 216 21.0%

5 5 304 29.5%
6 6 225 21.8%

7 A lot of solidarity 116 11.3%

0 No answer to part of question 8

98 Several answers selected 1

99 No answer to entire question 13
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1031 /-] [Invalid: 1969 /-] [Mean: 4.793 /-]
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#F24C: Q.24C Solidarity with peoplein Africa

Literal question How much solidarity do you feel with people from the following parts of the world? - Peoplein Africa

Value Label Cases Per centage

1 No solidarity 178 17.3%

2 2 181 17.6%

3 3 193 18.8%
4 4 213 20.8%
5 5 141 13.7%

6 6 71 6.9%

7 A lot of solidarity 49 4.8%

0 No answer to part of question 13

98 Several answers selected 1

99 No answer to entire question 13
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1026 /-] [Invalid: 1974 /-] [Mean: 3.358 /-]

#F24D: Q.24D Solidarity with peoplein Asia

Literal question How much solidarity do you feel with people from the following parts of the world? - Peoplein Asia
Value Label Cases Per centage

1 No solidarity 163 15.8%

2 2 165 16.0%

3 3 195 18.9%
4 4 238 23.1%
5 5 143 13.9%

6 6 79 7.7%

7 A lot of solidarity 48 4.7%

0 No answer to part of question 9

99 No answer to entire question 13
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1031 /-] [Invalid: 1969 /-] [Mean: 3.448 /-]

#F24E: Q.24E Solidarity with peoplein Latin America

Literal question How much solidarity do you feel with people from the following parts of the world? - Peoplein Latin America
Value L abel Cases Per centage

1 No solidarity 182 17.8%

2 2 180 17.6%

3 3 196 19.1%
4 4 210 20.5%
5 5 132 12.9%

6 6 77 7.5%

7 A lot of solidarity 47 4.6%

0 No answer to part of question 13

98 Several answers selected 3
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#F24E: Q.24E Solidarity with peoplein Latin America

Value Label Cases Per centage
99 No answer to entire question 13
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1024 /-] [Invalid: 1976 /-] [Mean: 3.341 /-]

#F24F: Q.24F Solidarity with people med in the USA

Literal question How much solidarity do you feel with people from the following parts of the world? - People in the USA
Value Label Cases Per centage
1 No solidarity 125 12.1%
2 2 135 13.1%
3 3 179 17.4%
4 4 244 23.7%
5 5 186 18.1%
6 6 108 10.5%
7 A lot of solidarity 52 5.1%
0 No answer to part of question 11
99 No answer to entire question 13
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1029 /-] [Invalid: 1971 /-] [Mean: 3.741 /-]

#F24G: Q.24G Solidarity with peoplein other parts of the world

Literal question How much solidarity do you feel with people from the following parts of the world? - People in other parts of the
world

Value Label Cases Per centage

1 No solidarity 148 14.4%

2 2 177 17.3%

3 3 208 20.3%

4 4 232 22.6%
5 5 140 13.7%

6 6 74 7.2%

7 A lot of solidarity 46 4.5%

0 No answer to part of question 14

98 Several answers selected 1

99 No answer to entire question 13
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1025 /-] [Invalid: 1975 /-] [Mean: 3.434 /-]

#F25A: Q.25A Proportion of total food cost: | don't buy food in shops

Literal question When you buy food, roughly how big a proportion of the total cost is made up of organic and fair trade products? - |
don't buy food in shops
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#F25A: Q.25A Proportion of total food cost: | don't buy food in shops

Value Label Cases Per centage

1 | don't buy food in shops 18 100.0%
0 No answer to part of question 1020

99 No answer to entire question 15
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 1] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 18 /-] [Invalid: 2982 /-]

#F25B: Q.25B Proportion of total food cost: Organic products

Literal question When you buy food, roughly how big a proportion of the total cost is made up of organic and fair trade products? -
Organic products

Value Label Cases Per centage

1 0 precent 64 6.2%

2 1 - 20 precent 405 39.4%
3 21 - 40 precent 209 20.3%

4 41 - 60 precent 90 8.7%

5 61 - 80 precent 35 3.4%

6 More than 80 precent 15 1.5%

7 Don't know 211 20.5%

0 No answer to part of question 8

98 Several answers selected 1

99 No answer to entire question 15
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1029 /-] [Invalid: 1971 /-]

#F25C: Q.25C Proportion of total food cost: Fair trade products

Literal question When you buy food, roughly how big a proportion of the total cost is made up of organic and fair trade products? -
Fair trade products

Value Label Cases Per centage

1 0 precent 110 10.8%

2 1 - 20 precent 439 43.1%
3 21 - 40 precent 105 10.3%

4 41 - 60 precent 44 4.3%

5 61 - 80 precent 17 1.7%

6 More than 80 precent 10 1.0%

7 Don't know 294 28.9%

0 No answer to part of question 18

98 Several answers selected 1

99 No answer to entire question 15
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1019 /-] [Invalid: 1981 /-]
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#F26A: Q.26A Bought organic and fair trade last 6 months. Bananas

Literal question

In the last 6 months, when you bought bananas, coffee/tea and eggs, how often did you choose organic and/or fair
trade products? - Bananas

Value L abel Cases Per centage
1 Not at all 292 28.2%
2 2 138 13.3%

3 3 103 9.9%

4 4 109 10.5%

5 5 101 9.7%

6 6 93 9.0%

7 Every time 115 11.1%

8 | haven't bought these products in the last 6 months 86 8.3%

98 Several answers selected 2

99 No answer to entire question 14
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1037 /-] [Invalid: 1963 /-] [Mean: 3.731 /-]

#F26B: Q.26B Bought organic and fair trade last 6 months; Coffee/tea

Literal question

In the last 6 months, when you bought bananas, coffee/tea and eggs, how often did you choose organic and/or fair
trade products? - Coffee/tea

Value

© 00 N o 0o b W N P

99

L abel Cases Per centage
Not at all 299 34.3%
2 114 13.1%

3 80 9.2%

4 99 11.4%

5 80 9.2%

6 59 6.8%

Every time 87 10.0%

| haven't bought these products in the last 6 months 54 6.2%

No answer to part of question 167

No answer to entire question 14

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 872 /-] [Invalid: 2128 /-] [Mean: 3.392 /-]

#F26C: Q.26C Bought organic and fair tradelast 6 months: Eggs

Literal question

In the last 6 months, when you bought bananas, coffee/tea and eggs, how often did you choose organic and/or fair
trade products? - Eggs

Value
1

a b W DN

L abel Cases Per centage

Not at all 209 23.9%
2 70 8.0%

3 79 9.0%

4 92 10.5%

5 90 10.3%
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#F26C: Q.26C Bought organic and fair trade last 6 months. Eggs

Value Label Cases Per centage

6 6 84 9.6%

7 Every time 198 22.7%
8 | haven't bought these products in the last 6 months 51 5.8%

0 No answer to part of question 165

98 Several answers selected 1

99 No answer to entire question 14
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 873 /-] [Invalid: 2127 /-] [Mean: 4.241 /-]
#F27A: Q.27A Accessto: car parking near shops

Pre-question Hur bedémer du din tillgang till foljande?

Literal question How do you rate your access to the following? - Car parking near the shops you most frequently visit

Value Label Cases Per centage

1 Very bad access 25 2.4%

2 2 16 1.6%

3 3 36 3.5%

4 4 65 6.3%

5 5 114 11.1%

6 6 168 16.4%

7 Very good access 603 58.7%
0 No answer to part of question 11

98 Several answers selected 1

99 No answer to entire question 14
Warning: these figuresindicate the number of cases found in the data file. They cannot be nterpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1027 /-] [Invalid: 1973 /-]
#F27B: Q.27B Accessto: public transport connections to shops
Literal question How do you rate your access to the following? - Public transport connections to shops

Value Label Cases Per centage

1 Very bad access 184 18.4%
2 2 106 10.6%

3 3 106 10.6%

4 4 142 14.2%

5 5 134 13.4%

6 6 117 11.7%

7 Very good access 210 21.0%
0 No answer to part of question 40

99 No answer to entire question 14

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 999 /-] [Invalid: 2001 /-]
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#F27B: Q.27B Accessto: public transport connectionsto shops

#F27C: Q.27C Accessto: shopswith a good range of environmentally friendly products

Literal question How do you rate your access to the following? - Shops with a good range of environmentally friendly products
Value L abel Cases Per centage
1 Very bad access 23 2.3%
2 2 60 5.9%
3 3 94 9.3%
4 4 226 22.4%
5 5 230 22.8%
6 6 178 17.6%
7 Very good access 198 19.6%
0 No answer to part of question 29
98 Several answers selected 1
99 No answer to entire question 14
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1009 /-] [Invalid: 1991 /-]

#F27D: Q.27D Accessto: shopswith a good range of fair trade products

Literal question How do you rate your access to the following? - Shops with a good range of fair trade products
Value L abel Cases Per centage
1 Very bad access 48 4.8%
2 2 98 9.8%
3 3 149 14.9%
4 4 244 24.4%
5 5 207 20.7%
6 6 113 11.3%
7 Very good access 139 13.9%
0 No answer to part of question 41
99 No answer to entire question 14
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 998 /-] [Invalid: 2002 /-]

#F28A: Q.28A Food consuming behavior last 4 weeks: Haven't bought food

Literal question In the last 4 weeks, how often have you done the following when buying food? - | haven't bought food in the last 4
weeks
Value Label Cases Per centage
1 | haven't bought food in the last 4 weeks 32 100.0%
0 No answer to part of question 1011
99 No answer to entire question 10
Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 1] [Missing: */0/98/99]
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#F28A: Q.28A Food consuming behavior last 4 weeks: Haven't bought food

Statistics [NW/ W] [Valid: 32 /-] [Invalid: 2968 /-]

#F28B: Q.28B Food consuming behavior last 4 weeks: Compared the prices of similar products

Literal question In the last 4 weeks, how often have you done the following when buying food? - Compared the prices of similar
products

Value L abel Cases Per centage

1 Not at all 106 10.5%

2 2 64 6.3%

3 3 87 8.6%

4 4 129 12.8%

5 5 171 16.9%

6 6 187 18.5%

7 Every time 266 26.3%
0 No answer to part of question 32

98 Several answers selected 1

99 No answer to entire question 10
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1010 /-] [Invalid: 1990 /-] [Mean: 4.802 /-]

#F28C: Q.28C Food consuming behavior last 4 weeks: Taken advantage of discounts

Literal question In the last 4 weeks, how often have you done the following when buying food? - Taken advantage of discounts
Value L abel Cases Per centage

1 Not at all 104 10.3%

2 2 71 7.1%

3 3 91 9.0%

4 4 146 14.5%

5 5 210 20.9%
6 6 214 21.3%
7 Every time 170 16.9%

0 No answer to part of question 33

98 Several answers selected 4

99 No answer to entire question 10
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1006 /-] [Invalid: 1994 /-] [Mean: 4.599 /-]

#F28D: Q.28D Food consuming behavior last 4 weeks: Used a shopping list

Literal question In the last 4 weeks, how often have you done the following when buying food? - Used a shopping list
Value L abel Cases Percentage

1 Not at all 63 6.2%

2 2 52 5.2%

3 3 77 7.6%
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#F28D: Q.28D Food consuming behavior last 4 weeks: Used a shopping list

Value L abel Cases Per centage

4 4 103 10.2%

5 5 175 17.3%

6 6 222 22.0%

7 Every time 317 31.4%
0 No answer to part of question 34

99 No answer to entire question 10

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1009 /-] [Invalid: 1991 /-] [Mean: 5.189 /-]
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#F28E: Q.28E Food consuming behavior last 4 weeks. Checked the origin of products

Literal question In the last 4 weeks, how often have you done the following when buying food? - Checked the origin of products
Value Label Cases Per centage

1 Not at all 224 22.4%
2 2 131 13.1%

3 3 133 13.3%

4 4 147 14.7%

5 5 128 12.8%

6 6 115 11.5%

7 Every time 124 12.4%

0 No answer to part of question 36

98 Several answers selected 5

99 No answer to entire question 10
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1002 /-] [Invalid: 1998 /-] [Mean: 3.664 /-]

#F28F: Q.28F Food consuming behavior last 4 weeks: Read information on product ingredients

Literal question In the last 4 weeks, how often have you done the following when buying food? - Read information on product
ingredients

Value L abel Cases Per centage

1 Not at all 109 10.8%

2 2 119 11.8%

3 3 150 14.9%

4 4 181 18.0%
5 5) 188 18.7%
6 6 153 15.2%

7 Every time 107 10.6%

0 No answer to part of question 33

98 Several answers selected 3

99 No answer to entire question 10
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1007 /-] [Invalid: 1993 /-] [Mean: 4.099 /-]

#F28G: Q.28G Food consuming behavior last 4 weeks: Checked that the product was produced in good
wor king conditions

Literal question In the last 4 weeks, how often have you done the following when buying food? - Checked that the product was
produced in good working conditions

Value L abel Cases Per centage

1 Not at all 563 56.2%
2 2 156 15.6%

3 3 119 11.9%

4 4 83 8.3%

5 5 52 5.2%
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#F28G: Q.28G Food consuming behavior last 4 weeks: Checked that the product was produced in good
working conditions

Value L abel Cases Per centage
6 6 16 1.6%

7 Every time 13 1.3%

0 No answer to part of question 40

98 Several answers selected 1

99 No answer to entire question 10
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1002 /-] [Invalid: 1998 /-] [Mean: 2.007 /-]

#F28H: Q.28H Food consuming behavior last 4 weeks: Checked that the product was environmentally friendly

Literal question In the last 4 weeks, how often have you done the following when buying food? - Checked that the product was
environmentally friendly

Value Label Cases Per centage

1 Not at all 277 27.4%
2 2 164 16.2%

3 3 148 14.7%

4 4 152 15.0%

5 5 127 12.6%

6 6 87 8.6%

7 Every time 55 5.4%

0 No answer to part of question 33

99 No answer to entire question 10
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1010 /-] [Invalid: 1990 /-] [Mean: 3.167 /-]

#F29A: Q.29A Reason to buy organic products: Never buy organic products

Literal question When you buy organic products, how important are the following reasons to you? - | never buy organic products
Value Label Cases Per centage

1 | never buy organic products 232 100.0%
0 No answer to part of question 800

99 No answer to entire question 21

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 1] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 232 /-] [Invalid: 2768 /-]

#F29B: Q.29B Reason to buy organic products: An effective way of influencing society

Literal question When you buy organic products, how important are the following reasonsto you? - Thisis an effective way of
influencing society to move in a more environmentally friendly direction

Value Label Cases Per centage
1 Not important at all 30 3.7%
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#F29B: Q.29B Reason to buy organic products. An effective way of influencing society

Value L abel Cases Per centage
2 2 47 5.8%
3 3 85 10.5%
4 4 120 14.9%
5 5 187 23.1%
6 6 136 16.8%
7 Very important 203 25.1%
0 No answer to part of question 224
99 No answer to entire question 21
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 808 /] [Invalid: 2192 /-] [Mean: 4.989 /-]

#F29C: Q. 29C Reason to buy organic products: You feel you are doing something good for other people

Literal question

When you buy organic products, how important are the following reasons to you? - Y ou feel you are doing something
good for other people

Value

o N o o b~ WN P
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Label Cases Per centage

Not important at all 47 5.8%

2 60 7.5%

3 70 8.7%

4 141 17.5%
® 200 24.9%
6 149 18.5%
Very important 137 17.0%
No answer to part of question 227

Several answers selected 1

No answer to entire question 21

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 804 /-] [Invalid: 2196 /-] [Mean: 4.719 /-]

#F29D: Q.29D Reason to buy organic products: You fed you are doing something good for nature and society

Literal question

When you buy organic products, how important are the following reasons to you? - Y ou feel you are doing something
good for nature and society

Value
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L abel Cases Per centage

Not important at all 19 2.4%

2 30 3.7%

3 43 5.3%

4 88 10.9%

5 174 21.6%

6 213 26.4%
Very important 240 29.7%
No answer to part of question 224

Several answers selected 1

No answer to entire question 21
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#F29D: Q.29D Reason to buy organic products: You fed you are doing something good for nature and society

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 807 /-] [Invalid: 2193 /-] [Mean: 5.437 /-]

#F29E: Q.29E Reason to buy organic products: Organic products are generally of better quality

Literal question

When you buy organic products, how important are the following reasons to you? - Organic products are generally of
better quality

Value Label Cases Per centage

1 Not important at all 48 5.9%

2 2 44 5.5%

3 3 95 11.8%

4 4 208 25.8%
5 5 164 20.3%

6 6 119 14.7%

7 Very important 129 16.0%

0 No answer to part of question 225

99 No answer to entire question 21

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 807 /-] [Invalid: 2193 /-] [Mean: 4.572 /-]

#F29F: Q.29F Reason to buy organic products: Organic products are better for my health

Literal question

When you buy organic products, how important are the following reasons to you? - Organic products are better for
my health

Value L abel Cases Per centage

1 Not important at all 41 5.1%

2 2 46 5.7%

3 3 72 8.9%

4 4 135 16.7%

5 5) 170 21.0%
6 6 160 19.8%

7 Very important 186 23.0%
0 No answer to part of question 221

98 Several answers selected 1

99 No answer to entire question 21

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 810 /-] [Invalid: 2190 /-] [Mean: 4.94 /-]

#F29G: Q.29G Reason to buy organic products: Organic products provide better conditionsfor the people who

producethem

Literal question

When you buy organic products, how important are the following reasons to you? - Organic products provide better
conditions for the people who produce them
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#F29G: Q.29G Reason to buy organic products: Organic products provide better conditionsfor the people who
producethem

Value Label Cases Per centage
1 Not important at all 36 4.5%
2 2 42 5.2%
3 3 75 9.3%
4 4 153 19.0%
5 ® 179 22.3%
6 6 157 19.5%
7 Very important 162 20.1%
0 No answer to part of question 227
98 Several answers selected 1
99 No answer to entire question 21
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 804 /] [Invalid: 2196 /-] [Mean: 4.886 /-]

#F29H: Q.29H Reason to buy organic products: An effective way of encouraging the food industry

Literal question When you buy organic products, how important are the following reasons to you? - Thisis an effective way of
encouraging the food industry to be more environmentally friendly

Value L abel Cases Per centage
1 Not important at all 18 2.2%
2 2 28 3.5%
3 3 61 7.6%
4 4 97 12.0%
5 ® 178 22.1%
6 6 195 24.2%
7 Very important 229 28.4%
0 No answer to part of question 226
99 No answer to entire question 21
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 806 /-] [Invalid: 2194 /-] [Mean: 5.345 /-]

#F291: Q.291 Reason to buy organic products: An effective way of expressing your own opinions

Literal question When you buy organic products, how important are the following reasons to you? - Thisis an effective way of
expressing your own opinions

Value L abel Cases Per centage

1 Not important at all 41 5.1%

2 2 52 6.5%

3 3 96 11.9%

4 4 110 13.6%

5 5) 160 19.9%

6 6 163 20.2%

7 Very important 184 22.8%
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#F291: Q.291 Reason to buy organic products. An effective way of expressing your own opinions

Value Label Cases Per centage
0 No answer to part of question 226

99 No answer to entire question 21
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 806 /-] [Invalid: 2194 /-] [Mean: 4.887 /-]

#F29J: Q.29J Reason to buy organic products: The stateis hot doing enough

Literal question When you buy organic products, how important are the following reasons to you? - Y ou must do something for the
environment yourself, because the state is not doing enough

Value L abel Cases Per centage
1 Not important at all 44 5.5%
2 2 41 5.1%
3 3 70 8.7%
4 4 160 19.9%
5 5 161 20.0%
6 6 169 21.0%
7 Very important 161 20.0%
0 No answer to part of question 226
99 No answer to entire question 21
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 806 /-] [Invalid: 2194 /-] [Mean: 4.866 /-]

#F30A: Q.30A Reason to buy organic products: Never buy fair tade products

Literal question When you buy fair trade products, how important to you are the reasons listed below? - | never buy fair trade products
Value Label Cases Per centage

1 | never buy fair trade products 398 100.0%
0 No answer to part of question 625

99 No answer to entire question 30

Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 1] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 398 /-] [Invalid: 2602 /-]

#F30B: Q.30B Reason to buy organic products: An effective way of influencing society

Literal question When you buy fair trade products, how important to you are the reasons listed below? - Thisis an effective way of
influencing society to move in a positive direction

Value L abel Cases Per centage

1 Not important at all 18 2.9%

2 2 27 4.3%

3 3 42 6.7%

4 4 120 19.1%

5 5 145 23.1%
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#F30B: Q.30B Reason to buy organic products. An effective way of influencing society

Value L abel Cases Per centage
6 6 103 16.4%
7 Very important 173 27.5%
0 No answer to part of question 395
99 No answer to entire question 30
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 628 /] [Invalid: 2372 /-] [Mean: 5.146 /-]

#F30C: Q.30C Reason to buy organic products: You fedl you are doing something good for other people

Literal question When you buy fair trade products, how important to you are the reasons listed below? - Y ou feel you are doing
something good for other people

Value Label Cases Per centage

1 Not important at all 18 2.9%

2 2 21 3.3%

3 3 41 6.5%

4 4 86 13.7%

5 5 140 22.3%

6 6 130 20.7%

7 Very important 191 30.5%
0 No answer to part of question 396

99 No answer to entire question 30
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 627 /-] [Invalid: 2373 /-] [Mean: 5.333 /-]

#F30D: Q.30D Reason to buy organic products: You fedl you are doing something good for nature and society

Literal question When you buy fair trade products, how important to you are the reasons listed below? - Y ou feel you are doing
something good for nature and society

Value L abel Cases Per centage

1 Not important at all 14 2.2%

2 2 24 3.8%

3 3 36 5.8%

4 4 101 16.1%

5 5 142 22.7%

6 6 141 22.5%

7 Very important 168 26.8%
0 No answer to part of question 396

98 Several answers selected 1

99 No answer to entire question 30
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 626 /-] [Invalid: 2374 /-] [Mean: 5.281 /-]
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#F30E: Q.30E Reason to buy organic products: Fair trade products are generally of better quality

Literal question

When you buy fair trade products, how important to you are the reasons listed below? - Fair trade products are

generally of better quality

Value Label Cases Per centage
1 Not important at all 51 8.2%

2 2 38 6.1%

3 3 84 13.5%

4 4 198

5 5 119 19.1%
6 6 72 11.5%

7 Very important 62 9.9%

0 No answer to part of question 399

99 No answer to entire question 30

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

31.7%

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 624 /-] [Invalid: 2376 /-] [Mean: 4.218 /-]

#F30F: Q.30F Reason to buy organic products: Fair trade products are better for my health

Literal question

When you buy fair trade products, how important to you are the reasons listed below? - Fair trade products are better

for my health
Value L abel Cases Percentage
1 Not important at all 59 9.4%
2 2 41 6.5%
3 3 95 15.2%
4 4 170 27.1%
5 5 108 17.2%
6 6 68 10.8%
7 Very important 86 13.7%
0 No answer to part of question 396
99 No answer to entire question 30

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 627 /-] [Invalid: 2373 /-] [Mean: 4.236 /-]

#F30G: Q.30G Reason to buy organic products: Fair trade products provide better conditionsfor the people

who produce them

Literal question

When you buy fair trade products, how important to you are the reasons listed below? - Fair trade products provide

better conditions for the people who produce them

Value Label Cases Per centage
1 Not important at all 23 3.7%

2 2 16 2.6%

3 3 40 6.4%

4 4 82 13.2%

5 5 98 15.7%

6 6 136 21.8%
7 Very important 228
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#F30G: Q.30G Reason to buy organic products: Fair trade products provide better conditionsfor the people
who produce them

Value L abel Cases Per centage
0 No answer to part of question 399

98 Several answers selected 1

99 No answer to entire question 30
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 623 /-] [Invalid: 2377 /-] [Mean: 5.465 /-]

#F30H: Q.30H Reason to buy organic products: An effective way of encouraging producersto improve their
employees working conditions

Literal question When you buy fair trade products, how important to you are the reasons listed below? - This is an effective way of
encouraging producers to improve their employees working conditions
Value L abel Cases Per centage
1 Not important at all 14 2.2%
2 2 16 2.5%
3 3 38 6.1%
4 4 75 11.9%
5 5 120 19.1%
6 6 144 22.9%
7 Very important 221 35.2%
0 No answer to part of question 395
99 No answer to entire question 30
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 628 /-] [Invalid: 2372 /-] [Mean: 5.527 /-]

#F30I: Q.301 Reason to buy organic products: An effective way of expressing your own opinions

Literal question When you buy fair trade products, how important to you are the reasons listed below? - Thisis an effective way of
expressing your own opinions

Value Label Cases Per centage

1 Not important at all 28 4.5%

2 2 28 4.5%

3 3 49 7.8%

4 4 112 17.9%

5 5 121 19.3%

6 6 123 19.6%

7 Very important 165 26.4%
0 No answer to part of question 397

99 No answer to entire question 30
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 626 /-] [Invalid: 2374 /-] [Mean: 5.075 /-]
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#F30J: Q.30J Reason to buy organic products: An effective way of influencing global trade

Literal question

When you buy fair trade products, how important to you are the reasons listed below? - Thisis an effective way of
influencing global trade

Value Label Cases Per centage

1 Not important at all 21 3.4%

2 2 19 3.0%

3 3 47 7.5%

4 4 105 16.8%

5 5 133 21.3%

6 6 128 20.5%

7 Very important 172 27.5%
0 No answer to part of question 398

99 No answer to entire question 30

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 625 /-] [Invalid: 2375 /-] [Mean: 5.211 /-]

#F30K: Q.30K Reason to buy organic products: The state is hot doing enough

Literal question

When you buy fair trade products, how important to you are the reasons listed below? - Y ou must do something
yourself about working conditions, because the state is not doing enough

Value L abel Cases Per centage

1 Not important at all 31 5.0%

2 2 25 4.0%

3 3 50 8.0%

4 4 119 19.0%

5 5 114 18.2%

6 6 143 22.9%
7 Very important 143 22.9%
0 No answer to part of question 398

99 No answer to entire question 30

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 625 /-] [Invalid: 2375 /-] [Mean: 5.018 /-]

#F31A: Q.31A It isawaste of time for meto buy environmentally friendly and fair trade products

Pre-question

To what extent do you agree with the following statements?

Literal question

It isawaste of time for me to buy environmentally friendly and fair trade products as long as the majority of people
don't do the same

Value Label Cases Per centage

1 Don't agree at al 354 34.4%
2 2 144 14.0%

3 3 117 11.4%

4 4 101 9.8%

5 5 88 8.6%

6 6 41 4.0%
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#F31A: Q.31A It isawaste of timefor

meto buy environmentally friendly and fair trade products

Value Label Cases Per centage
7 Strongly agree 51 5.0%

8 No opinion 133 12.9%

0 No answer to part of question 5

98 Several answers selected 2

99 No answer to entire question 17

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1029 /-] [Invalid: 1971 /-] [Mean: 3.405 /-]

#F31B: Q.31B | liketo buy environmentally friendly and fair trade products

Pre-question | vilken utstrackning instdmmer du i f6ljande pastdenden?

Literal question | like to buy environmentally friendly and fair trade products even if no one else buys them
Value Label Cases Per centage
1 Don't agree at all 93 9.1%

2 2 66 6.4%

3 3 70 6.8%

4 4 120 11.7%

5 5 116 11.3%

6 6 130 12.7%

7 Strongly agree 293 28.6%
8 No opinion 136 13.3%

0 No answer to part of question 6
98 Several answers selected 6
99 No answer to entire question 17

Warning: these figuresindicate the number of cases found in the data file. They cannot be nterpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1024 /-] [Invalid: 1976 /-] [Mean: 5.287 /-]

#F31C: Q.31C People should always choose product on the basis of their own personal values

Pre-question | vilken utstrackning instammer du i foljande pastdenden?

Literal question Peopl e should always choose product on the basis of their own personal values
Value Label Cases Per centage
1 Don't agree at al 48 4.7%

2 2 38 3.7%

3 3 61 5.9%

4 4 134 13.0%

5 5 148 14.4%

6 6 157 15.3%

7 Strongly agree 330 32.1%
8 No opinion 113 11.0%

0 No answer to part of question 4
98 Several answers selected 3
99 No answer to entire question 17
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#F31C: Q.31C People should always choose product on the basis of their own personal values

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1029 /-] [Invalid: 1971 /-] [Mean: 5577 /-]

#F31D: Q.31D Environmentally friendly and fair trade products ar e often too expensive

Pre-question

I vilken utstréckning instammer du i foljande pastéenden?

Literal question

Environmentally friendly and fair trade products are often too expensive for me

Value Label Cases Per centage
1 Don't agree at all 123 11.9%
2 2 92 8.9%
3 3 80 7.8%
4 4 173 16.8%
5 5 166 16.1%
6 6 123 11.9%
7 Strongly agree 172 16.7%
8 No opinion 101 9.8%
0 No answer to part of question 6
99 No answer to entire question 17
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1030 /-] [Invalid: 1970 /-] [Mean: 4.679 /-]
#F31E: Q.31E My choice of products makes a differenceto society and the environment
Pre-question | vilken utstrackning instammer du i foljande pastéenden?
Literal question My choice of products makes a difference to society and the environment
Value L abel Cases Per centage
1 Don't agree at al 55 5.4%
2 2 58 5.7%
3 3 77 7.5%
4 4 150 14.6%
5 5 180 17.6%
6 6 144 14.0%
7 Strongly agree 193 18.8%
8 No opinion 168 16.4%
0 No answer to part of question 10
98 Several answers selected 1
99 No answer to entire question 17

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1025 /-] [Invalid: 1975 /-] [Mean: 5.328 /-]

#F32A: Q.32A The majority of people livetheir daily liveswithout paying any attention to the environment

Pre-question

To what extent do you agree with the following statements?
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#F32A: Q.32A The majority of people livetheir daily liveswithout paying any attention to the environment

Literal question The majority of people in Sweden live their daily lives without paying any attention to the environment
Value Label Cases Per centage
1 Don't agree at all 80 7.7%
2 2 88 8.5%
3 3 150 14.5%
4 4 214 20.6%
5 5 261 25.2%
6 6 105 10.1%
7 Strongly agree 62 6.0%
8 No opinion 7 7.4%
0 No answer to part of question 1
99 No answer to entire question 15
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1037 /-] [Invalid: 1963 /-] [Mean: 4.385 /-]

#F32B: Q.32B Many products have negative consequences for the environment and peoplein other countries

Literal question Many of the products we consume in Sweden have negative conseguences for the environment and people in other
countries

Value L abel Cases Per centage

1 Don't agree at all 31 3.0%

2 2 38 3.7%

3 3 81 7.9%

4 4 150 14.6%

5 5 226 21.9%
6 6 185 18.0%

7 Strongly agree 185 18.0%

8 No opinion 134 13.0%

0 No answer to part of question 8

99 No answer to entire question 15
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1030 /] [Invalid: 1970 /-] [Mean: 5.395 /-]

#F32C: Q.32C The majority try to livein an environmentally friendly way

Literal question The majority of peoplein Sweden try to live in an environmentally friendly way

Value L abel Cases Per centage

1 Don't agree at all 52 5.0%

2 2 88 8.5%

3 3 193 18.7%

4 4 277 26.8%
5 5 208 20.2%

6 6 79 7.7%

7 Strongly agree 38 3.7%
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#F32C: Q.32C The majority try to livein an environmentally friendly way

Value Label Cases Per centage
8 No opinion 97 9.4%

0 No answer to part of question 5

98 Several answers selected 1

99 No answer to entire question 15

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1032 /-] [Invalid: 1968 /-] [Mean: 4.332 /-]

#F32D: Q.32D Economic growth does not in itself pose a threat to the environment

Literal question

Economic growth does not in itself pose a threat to the environment

Value Label Cases Per centage
1 Don't agree at all 80 7.7%
2 2 81 7.8%
3 3 117 11.3%
4 4 171 16.5%
5 5 150 14.5%
6 6 154 14.9%
7 Strongly agree 113 10.9%
8 No opinion 168 16.2%
0 No answer to part of question 4
99 No answer to entire question 15
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1034 /-] [Invalid: 1966 /-] [Mean: 4.919 /-]
#F32E: Q.32E Environmental pollution reduces my quality of life
Literal question Environmental pollution reduces my quality of life
Value Label Cases Per centage
1 Don't agree at all 51 5.0%
2 2 67 6.5%
3 3 78 7.6%
4 4 128 12.5%
5 5 163 15.9%
6 6 198 19.3%
7 Strongly agree 221 21.5%
8 No opinion 120 11.7%
0 No answer to part of question 11
98 Several answers selected 1
99 No answer to entire question 15

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1026 /-] [Invalid: 1974 /-] [Mean: 5.303 /-]
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#F32F: Q.32F Society makesit easy for meto livein an environmentally friendly way

Literal question

Society makes it easy for meto livein an environmentally friendly way

Value Label Cases Per centage

1 Don't agree at all 112 10.9%

2 2 122 11.8%

3 3 182 17.7%
4 4 247 24.0%
5 5 145 14.1%

6 6 62 6.0%

7 Strongly agree 21 2.0%

8 No opinion 139 13.5%

0 No answer to part of question 5

98 Several answers selected 3

99 No answer to entire question 15
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1030 /-] [Invalid: 1970 /-] [Mean: 4.122 /-]
#F32G: Q.32G Protecting the environment poses a threat to the living standards of people like myself
Literal question Protecting the environment poses a threat to the living standards of people like myself

Value Label Cases Per centage

1 Don't agree at all 342 33.3%
2 2 181 17.6%

3 3 125 12.2%

4 4 116 11.3%

5 5] 65 6.3%

6 6 32 3.1%

7 Strongly agree 26 2.5%

8 No opinion 140 13.6%

0 No answer to part of question

98 Several answers selected 4

99 No answer to entire question 15

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1027 /-] [Invalid: 1973 /-] [Mean: 3.274 /-]

#F32H: Q.32H Freetradeisathreat to my personal finances

Literal question

In the long term, free trade is a threat to my personal finances

Value

o 0o A WN P

Label Cases
Don't agree at al 223
2 134
3 122
4 118
5 52
6 25
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#F32H: Q.32H Freetradeisathreat to my personal finances

Value L abel Cases Per centage

7 Strongly agree 22 2.1%

8 No opinion 331 32.2%
0 No answer to part of question 10

98 Several answers selected 1

99 No answer to entire question 15
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1027 /-] [Invalid: 1973 /-] [Mean: 4.422 /-]

#F32I: Q.321 Environmental problemswill force peopleto takerefugein other parts of theworld

Literal question Environmental problems will force people to take refuge in other parts of the world

Value Label Cases Per centage

1 Don't agree at al 26 2.5%

2 2 26 2.5%

3 3 47 4.6%

4 4 97 9.4%

5 5 190 18.5%

6 6 223 21.7%
7 Strongly agree 265 25.8%
8 No opinion 154 15.0%

0 No answer to part of question 10

99 No answer to entire question 15
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1028 /-] [Invalid: 1972 /-] [Mean: 5.819 /-]

#F32J: Q.32J Freetradeisgood for societal development in all parts of the world

Literal question Free trade is good for societal development in all parts of the world
Value Label Cases Per centage
1 Don't agree at all 38 3.7%
2 2 29 2.8%
3 3 50 4.9%
4 4 169 16.4%
5 5 159 15.5%
6 6 111 10.8%
7 Strongly agree 117 11.4%
8 No opinion 356 34.6%
0 No answer to part of question 7
98 Several answers selected 2
99 No answer to entire question 15
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1029 /-] [Invalid: 1971 /-] [Mean: 5.879 /-]
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#F32J: Q.32J Freetradeisgood for societal development in all parts of theworld

#F32K: Q.32K Many of the products consumed have negative consequences for future generations

Literal question Many of the products consumed in Sweden have negative consequences for future generations
Value L abel Cases Per centage
1 Don't agree at al 25 2.4%
2 2 35 3.4%
3 3 64 6.2%
4 4 151 14.6%
5 5 198 19.2%
6 6 196 19.0%
7 Strongly agree 199 19.3%
8 No opinion 163 15.8%
0 No answer to part of question 7
99 No answer to entire question 15
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1031 /-] [Invalid: 1969 /-] [Mean: 5.581 /-]

#F32L: Q.32L The majority of people don’t pay attention to the living conditions of peoplein poor countries

Literal question The majority of people in Sweden live their daily lives without paying any attention to the living conditions of people
in poor countries

Value L abel Cases Per centage

1 Don't agree at al 34 3.3%

2 2 40 3.9%

3 3 88 8.6%

4 4 158 15.4%

5 5) 223 21.7%
6 6 220 21.4%
7 Strongly agree 167 16.2%

8 No opinion 98 9.5%

0 No answer to part of question 9

98 Several answers selected

99 No answer to entire question 15
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1028 /-] [Invalid: 1972 /-] [Mean: 5.251 /-]

#F32M: Q.32M Economic growth always damages the environment

Literal question Economic growth always damages the environment
Value Label Cases Per centage
1 Don't agree at all 198 19.3%
2 2 145 14.1%
3 3 133 13.0%
4 4 176 17.2%
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#F32M: Q.32M Economic growth always damages the environment

Value L abel Cases Per centage
5 5 71 6.9%

6 6 48 4.7%

7 Strongly agree 53 5.2%

8 No opinion 202 19.7%
0 No answer to part of question 10

98 Several answers selected 2

99 No answer to entire question 15
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1026 /-] [Invalid: 1974 /-] [Mean: 4.114 /-]

#F32N: Q.32N Better working conditionsin developing countrieswill cause the prices of many goodsin
Sweden to increase

Literal question In the long term, better working conditions in developing countries will cause the prices of many goodsin Sweden to
increase

Value L abel Cases Per centage

1 Don't agree at all 56 5.4%

2 2 47 4.6%

3 3 7 7.5%

4 4 156 15.1%

5 5 204 19.8%
6 6 168 16.3%

7 Strongly agree 124 12.0%

8 No opinion 199 19.3%
0 No answer to part of question 7

99 No answer to entire question 15
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1031 /-] [Invalid: 1969 /-] [Mean: 5.328 /-]

#F320: Q.320 Themajority of peoplein Sweden try to do something to improve the living conditions of people
in poor countries

Literal question The majority of peoplein Sweden try to do something to improve the living conditions of people in poor countries
Value L abel Cases Per centage
1 Don't agree at all 107 10.4%
2 2 188 18.2%
3 3 200 19.4%
4 4 211 20.4%
5 5 106 10.3%
6 6 23 2.2%
7 Strongly agree 32 3.1%
8 No opinion 166 16.1%
0 No answer to part of question 5
99 No answer to entire question 15
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#F320: Q.320 Themajority of peoplein Sweden try to do something to improve the living conditions of people
in poor countries

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1033 /-] [Invalid: 1967 /-] [Mean: 4.015 /-]

#F33A: Q.33A How often past 12 months: Travelled by or driven a car

Pre-question Hur ofta har du under de senaste 12 manaderna gjort nagot av foljande?

Literal question In the last 12 months, how often have you done one of the following things? - Travelled by or driven acar
Value Label Cases Per centage

1 Not at all 21 2.0%

2 A few timesin the last 12 months 17 1.6%

3 A few timesin the last 6 months 18 1.7%

4 A few timesin the last 3 months 32 3.1%

5 A few timesin the last month 72 6.9%

6 A few times the last week 159 15.3%

7 Several times aweek 723 69.4%
99 No answer to entire question 11

Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1042 /-] [Invalid: 1958 /-]

#F33B: Q.33B How often past 12 months: Travelled by public transport

Literal question In the last 12 months, how often have you done one of the following things? - Travelled by public transport
Value L abel Cases Per centage

1 Not at all 251 24.3%
2 A few timesin the last 12 months 116 11.3%

3 A few timesin the last 6 months 71 6.9%

4 A few timesin the last 3 months 130 12.6%

5 A few timesin the last month 149 14.5%

6 A few timesthe last week 90 8.7%

7 Several times aweek 224 21.7%
0 No answer to part of question 8

98 Several answers selected 3

99 No answer to entire question 11

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1031 /-] [Invalid: 1969 /-]

#F33C: Q.33C How often past 12 months: Eaten meat

Literal question In the last 12 months, how often have you done one of the following things? - Eaten meat
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#F33C: Q.33C How often past 12 months: Eaten meat

Value Label Cases Per centage
1 Not at all 30 2.9%

2 A few timesin the last 12 months 8 0.8%

3 A few timesin the last 6 months 8 0.8%

4 A few timesin the last 3 months 9 0.9%

5 A few timesin the last month 52 5.0%

6 A few times the last week 327 31.5%
7 Several times aweek 604 58.2%
0 No answer to part of question 1

98 Several answers selected 3

99 No answer to entire question 11

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1038 /-] [Invalid: 1962 /-]

#F33D: Q.33D How often past 12 months: Eaten a vegetarian meal

Literal question In the last 12 months, how often have you done one of the following things? - Eaten a vegetarian meal
Value Label Cases Per centage
1 Not at all 288 27.9%
2 A few timesin the last 12 months 102 9.9%
3 A few timesin the last 6 months 7 7.5%
4 A few timesin the last 3 months 80 7.8%
5 A few timesin the last month 183 17.7%
6 A few times the last week 188 18.2%
7 Several times aweek 113 11.0%
0 No answer to part of question 10
98 Several answers selected 1
99 No answer to entire question 11
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1031 /-] [Invalid: 1969 /-]

#F33E: Q.33E How often past 12 months: Eaten fish

Literal question In the last 12 months, how often have you done one of the following things? - Eaten fish

Value Label Cases Per centage

1 Not at all 36 3.5%

2 A few timesin the last 12 months 10 1.0%

3 A few timesin the last 6 months 13 1.3%

4 A few timesin the last 3 months 30 2.9%

5 A few timesin the last month 150 14.5%

6 A few times the last week 540 52.0%
7 Several times aweek 259 25.0%
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#F33E: Q.33E How often past 12 months: Eaten fish

Value
0

98

99
Sysmiss

Label Cases Per centage
No answer to part of question 3
Several answers selected 1
No answer to entire question 11
1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1038 /-] [Invalid: 1962 /-]
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#F34A: Q.34A How often: Try to reduce the amount of electricity you use at home

Pre-question How often do you do the following things?

Literal question Try to reduce the amount of electricity you use at home

Value L abel Cases Per centage

1 Never 38 3.7%

2 Rarely 82 7.9%

3 Now and then 264 25.4%
4 Often 405 39.0%
5 Very often 249 24.0%
0 No answer to part of question 4

98 Several answers selected 1

99 No answer to entire question 10

Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1038 /-] [Invalid: 1962 /-]

#F34B: Q.34B How often: Recycle household waste

Literal question Recycle household waste

Value Label Cases Per centage
1 Never 74 7.1%

2 Rarely 68 6.5%

3 Now and then 116 11.2%

4 Often 276 26.5%
5 Very often 506 48.7%
0 No answer to part of question 3

99 No answer to entire question 10

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1040 /-] [Invalid: 1960 /-]

#F34C: Q.34C How often: Avoid using disposable items

Literal question Avoid using disposable items

Value Label Cases Per centage

1 Never 37 3.6%

2 Rarely 102 9.9%

3 Now and then 216 20.9%

4 Often 292 28.3%
5 Very often 386 37.4%
0 No answer to part of question

98 Several answers selected 3

99 No answer to entire question 10

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#F34C: Q.34C How often: Avoid using disposable items

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1033 /-] [Invalid: 1967 /-]

#F35A: Q.35A | dowhat | want, regardless of what othersthink

Pre-question To what extent do you agree with the following statements?

Literal question | do what | want, regardless of what others think

Value Label Cases Per centage

1 Don’t agree at all 77 7.4%

2 2 62 6.0%

3 3 % 9.0%

4 4 145 14.0%

5 5 242 23.3%
6 6 193 18.6%
7 Stongly agree 191 18.4%
8 No opinion 35 3.4%

0 No answer to part of question 4

99 No answer to entire question 10
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-] [Mean: 4.859 /-]

#F35B: Q.35B | often feel asif | am short of time

Literal question | often feel asif | am short of time

Value L abel Cases Per centage

1 Don’t agree at all 93 9.0%

2 2 76 7.3%

3 3 66 6.4%

4 4 141 13.6%

5 5 167 16.1%

6 6 217 20.9%
7 Stongly agree 254 24.5%
8 No opinion 22 2.1%

0 No answer to part of question 7

99 No answer to entire question 10
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1036 /-] [Invalid: 1964 /-] [Mean: 4.921 /-]

#F35C: Q.35C It isimportant for me to be respected by others

Literal question It isimportant for me to be respected by others

Value Label Cases Per centage
1 Don’t agree at all 26 2.5%

2 2 27 2.6%
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#F35C: Q.35C It isimportant for meto be respected by others

Value L abel Cases Per centage
3 3 41 3.9%
4 4 130 12.5%
5 ® 191 18.4%
6 6 297 28.6%
7 Stongly agree 300 28.9%
8 No opinion 26 2.5%
0 No answer to part of question 5
99 No answer to entire question 10
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1038 /-] [Invalid: 1962 /-] [Mean: 5.557 /-]

#F35D: Q.35D | don't like it when other peopleinterferein theway | live my life

Literal question | don't like it when other people interferein theway | live my life

Value Label Cases Per centage

1 Don't agree at all 24 2.3%

2 2 33 3.2%

3 3 48 4.6%

4 4 118 11.3%

5 5) 195 18.7%

6 6 261 25.1%
7 Stongly agree 326 31.3%
8 No opinion 36 3.5%

0 No answer to part of question 2

99 No answer to entire question 10
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 1- 8] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1041 /-] [Invalid: 1959 /-] [Mean: 5.588 /-]

#F36A: Q.36A How often past 12 months: Been exposed to advertisingon TV or radio

Literal question In the last 12 months, how often have you been exposed to advertising in one of the following ways?- On TV or
radio

Value Label Cases Per centage

1 Not at all 86 8.2%

2 A few timesin the last 12 months 29 2.8%

3 A few timesin the last 6 months 10 1.0%

4 A few timesin the last 3 months 33 3.2%

5 A few timesin the last month 52 5.0%

6 A few times the last week 155 14.9%

7 Several times aweek 678 65.0%
0 No answer to part of question 1

99 No answer to entire question 9

Sysmiss 1947
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#F36A: Q.36A How often past 12 months: Been exposed to advertisingon TV or radio

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1043 /-] [Invalid: 1957 /-]

#F36B: Q.36B How often past 12 months: Been exposed to advertising on in newspapers or on theinternet

Literal question In the last 12 months, how often have you been exposed to advertising in one of the following ways? - In newspapers
or on the internet

Value Label Cases Per centage

1 Not at all 66 6.4%

2 A few timesin the last 12 months 25 2.4%

3 A few timesin the last 6 months 19 1.8%

4 A few timesin the last 3 months 19 1.8%

5 A few timesin the last month 45 4.3%

6 A few times the last week 179 17.3%

7 Several times aweek 682 65.9%
0 No answer to part of question 7

98 Several answers selected

99 No answer to entire question

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W]

[Valid: 1035 /-] [Invalid: 1965 /-]

#F36C: Q.36C How often past 12 months: Been exposed to advertising on direct mail

Literal question

In the last 12 months, how often have you been exposed to advertising in one of the following ways? - Direct mail

Value Label Cases Per centage
1 Not at all 131 12.6%

2 A few timesin the last 12 months 38 3.7%

3 A few timesin the last 6 months 21 2.0%

4 A few timesin the last 3 months 25 2.4%

5 A few timesin the last month 73 7.0%

6 A few times the last week 243 23.4%

7 Several times aweek 508 48.9%
0 No answer to part of question 4

98 Several answers selected

99 No answer to entire question 9

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]

Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-]

#F37A: Q.37A Have you seen thefilm DieHard |

Literal question Have you seen the following films? - Die Hard |
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#F37A: Q.37A Haveyou seen thefilm DieHard |

Value Label Cases Per centage
1 | haven't seen or heard of the films 234 22.6%

2 No, but I"ve heard of the films 185 17.9%

3 Yes, but only parts of the film 26 2.5%

4 Y es, the whole film 533 51.5%
5 Don’t remember 57 5.5%

0 No answer to part of question 4

98 Several answers selected

99 No answer to entire question 13

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1035 /-] [Invalid: 1965 /-]

#F37B: Q.37B Have you seen the film The Day after Tomorrow

Literal question Have you seen the following films? - The Day after Tomorrow
Value L abel Cases Per centage
1 | haven't seen or heard of the films 356 34.6%
2 No, but I"ve heard of the films 129 12.5%
3 Yes, but only parts of the film 31 3.0%
4 Y es, the whole film 435 42.2%
5 Don’t remember 79 7.7%
0 No answer to part of question 7
98 Several answers selected 3
99 No answer to entire question 13
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1030 /-] [Invalid: 1970 /-]

#F37C: Q.37C Have you seen the film An Uncomfortable Truth

Literal question Have you seen the following films? - An Uncomfortable Truth

Value Label Cases Per centage
1 | haven't seen or heard of the films 523 51.2%
2 No, but I"ve heard of the films 198 19.4%

3 Yes, but only parts of the film 49 4.8%

4 Yes, the whole film 139 13.6%

5 Don’t remember 113 11.1%

0 No answer to part of question 14

98 Several answers selected 4

99 No answer to entire question 13

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
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#F37C: Q.37C Have you seen the film An Uncomfortable Truth

Statistics [NW/ W] | [Valid: 1022 /-] [Invalid: 1978 /-]

#F37D: Q.37D Have you seen thefilm Casablanca

Literal question | Have you seen the following films? - Casablanca

Value L abel Cases Per centage
1 | haven't seen or heard of the films 146 14.2%

2 No, but I"ve heard of the films 254 24.7%

3 Yes, but only parts of the film 7 7.5%

4 Y es, the whole film 487 47.3%
5 Don’t remember 65 6.3%

0 No answer to part of question

98 Several answers selected 5

99 No answer to entire question 13

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1029 /-] [Invalid: 1971 /-]

#F37E: Q.37E Have you seen the film Supersize me

Literal question Have you seen the following films? - Supersize Me

Value Label Cases Per centage

1 | haven't seen or heard of the films 521 50.7%
2 No, but I"ve heard of the films 206 20.1%

3 Yes, but only parts of the film 48 4.7%

4 Yes, the whole film 164 16.0%

5 Don’t remember 88 8.6%

0 No answer to part of question 12

98 Several answers selected 1

99 No answer to entire question 13

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 1027 /-] [Invaid: 1973 /-]
#F38: Q.38 Sex
Literal question Are you woman or man?

Value Label Cases Per centage

1 Woman 556 53.6%
2 Man 482 46.4%
98 No answer to entire question 1

99 No answer to entire question 14

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#F38: Q.38 Sex

Infor mation

[Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */98/99]

Statistics [NW/ W]

[Valid: 1038 /-] [Invalid: 1962 /-]

#F39: Q.39 Birth year

Literal question

Which year were you born in?

Infor mation

[Type: continuous] [Format: numeric] [Range: 1901- 1999] [Missing: */9999]

Statistics [NW/ W]

[Valid: 1027 /-] [Invaid: 1973 /-] [Mean: 1958.956 /-]

#F40: Q.40 Form of housing

Literal question What type of home do you currently livein?

Value Label Cases Per centage
1 Detached house 503 48.6%
2 Terraced or row house 85 8.2%
3 Flat/apartment block 416 40.2%
4 Other type of property 30 2.9%
98 Several answers selected 4
99 No answer to entire question 15
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 4] [Missing: */98/99]
Statistics [NW/ W] [Valid: 1034 /-] [Invalid: 1966 /-]
#F41: Q.41 Own or rent the housing
Literal question Do you (or someonein your household) own or rent your
Value Label Cases Per centage
1 Own (includning housning association/shared ownership) 734 72.2%
2 Rent 282 27.8%
98 Several answers selected 1
99 No answer to entire question 36
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */98/99]
Statistics [NW/ W] [Valid: 1016 /-] [Invalid: 1984 /-]
#F42: Q.42 Current residental
Literal question What type of areado you livein?
Value Label Cases Per centage
1 The centre of alarge city 113 11.0%
2 The outskirts/suburbs of alarge city 203 19.7%
3 The centre of atown or large urban area 151 14.7%
4 The outskirts/suburbs of atown or large urban area 172 16.7%
5 Smaller town 231 22.4%
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#F42: Q.42 Current residental

Value L abel Cases Per centage

6 Completely rura area 159 15.5%
98 Several answers selected 8

99 No answer to entire question 16

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 6] [Missing: */98/99]

Statistics [NW/ W] [Valid: 1029 /-] [Invaid: 1971 /-]

#F43: Q.43 Household composition

Literal question Who makes up your household?
Value Label Cases Per centage
1 I live aone 205 19.8%
2 | live with/regularly share my home with someone 830 80.2%
98 Several answers selected 2
99 No answer to entire question 16
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */98/99]
Statistics [NW/ W] [Valid: 1035 /-] [Invalid: 1965 /-]

#F44A: Q.44A Children: Don't have children

Literal question Do you have children? If so, how old are they? - Don't have children
Value L abel Cases Per centage
0 Not selected 755 72.7%
1 Selected 284 27.3%
99 No answer to entire question 14
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]
Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-]
#F44B: Q.44B Children: Have children, 0-6 years
Literal question Do you have children? If so, how old are they? - 0-6 years old
Value Label Cases Per centage
0 Not selected 914 88.0%
1 0-6 years 125 12.0%
99 No answer to entire question 14
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]
Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-]
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#F44C: Q.44C Children: Have children, 7-12 years

Literal question Do you have children? If so, how old are they? - 7-12 years old
Value Label Cases Per centage
0 Not selected 935 90.0%
1 7-12 years 104 10.0%
99 No answer to entire question 14
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]
Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-]
#F44D: Q.44D Children: Have children, 13-17 years
Literal question Do you have children? If so, how old are they? - 13-17 years old
Value Label Cases Per centage
0 Not selected 910 87.6%
1 13-17 years 129 12.4%
99 No answer to entire question 14
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]
Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-]
#FA44E: Q.44E Children: Have children, 18 or older
Literal question Do you have children? If so, how old are they? - 18 or older
Value L abel Cases Per centage
0 Not selected 488 47.0%
1 18 year or older 551 53.0%
99 No answer to entire question 14
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]
Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-]
#F44F: Q.44F Number of children
Literal question Do you have children? If so, how old are they? - Number of children
Value Label Cases Per centage
0 No children 304 29.3%
1 1 child 145 14.0%
2 2 children 364 35.0%
3 3 children 156 15.0%
4 4 children 50 4.8%
5 5 children 14 1.3%
6 6 children 4 0.4%
8 8 children 1 0.1%
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#F44F: Q.44F Number of children

Value Label Cases Per centage
29 29 children 1 0.1%

99 No answer to entire question 14
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: continuous] [Format: numeric] [Range: 0- 29] [Missing: */99]
Statistics [NW/ W] [Valid: 1039 /-] [Invalid: 1961 /-]

#F45: Q.45 Grandchildren

Literal question If you have children, do you also have grandchildren?
Value Label Cases Per centage
1 Yes 339 40.8%
2 No 492 59.2%
99 No answer to entire question 222
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 2] [Missing: */99]
Statistics [NW/ W] [Valid: 831 /-] [Invalid: 2169 /-]

#F46: Q.46 Which of the following options best describes your current home

Literal question Which of the following options best describes your current home?

Value Label Cases Per centage

1 Working class home 405 40.7%
2 Farmer's home 29 2.9%

3 Professional home 378 38.0%
4 Executive home 94 9.4%

5 Entrepreneur's home 90 9.0%

98 Several answers selected 20

99 No answer to entire question 37

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */98/99]
Statistics [NW/ W] [Valid: 996 /-] [Invalid: 2004 /-]

#FA47: Q.47 Which of the following groups do you currently belong to?

Literal question Which of the following groups do you currently belong to?

Value Label Cases Per centage

1 Gainfully employed (including on sick leave or parental 555 55.4%
leave)

2 Working as part of a"back-to-work" programme/taking part 7 0.7%
in avocational training course

3 Unemployed 41 4.1%

4 Receiving an old age pension/collective occupational pension 234 23.4%

5 On sickness or incapacity benefit 34 3.4%

6 Student 87 8.7%

-164 -




#FA7: Q.47 Which of the following groups do you currently belong to?

Value Label Cases Per centage
7 Annat 44 4.4%

98 Several answers selected 26

99 No answer to entire question 25

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */98/99]

Statistics [NW/ W] [Valid: 1002 /-] [Invalid: 1998 /-]

#F48: Q.48 Education level

Literal question What isyour level of education? Mark the option you feel is most suitable.
If you haven't finished your education, mark the level you are currently at.

Value L abel Cases Per centage
1 Not finished compulsory school or equivalent mandatory 13 1.3%
school
Compulsory school or equivalent mandatory school 171 16.5%
3 Studies at upper secondary schoal, folk high school or 115 11.1%
equivalent level
4 Diploma from an upper secondary school, folk high school or 189 18.3%
equivalent
5 Post-secondary education, not university 151 14.6%
6 College/university studies 103 10.0%
7 College/university degree 269 26.0%
8 Post-graduate degree 24 2.3%
98 Several answers selected 4
99 No answer to entire question 14
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 8] [Missing: */98/99]
Statistics [NW/ W] [Valid: 1035 /-] [Invalid: 1965 /-]
#F49: Q.49. Financial situation of your household
Literal question On the whole, how would you describe the financial situation of your household?
Value Label Cases Per centage
1 Much worse than the average in Sweden 61 5.9%
2 Slightly worse than the average in Sweden 134 12.9%
3 About the same as the average in Sweden 424 40.7%
4 Slightly better than the average in Sweden 310 29.8%
5 Much better than the average in Sweden 113 10.8%
99 No answer to entire question 11
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */98/99]
Statistics [NW/ W] [Valid: 1042 /-] [Invalid: 1958 /-]
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#F50: Q.50 How does your household manage on its current income

Literal question How does your household manage on its current income?
Value Label Cases Per centage
1 Very badly 27 2.6%
2 Quite badly 72 6.9%
3 Neither well nor badly 237 22.8%
4 Quite well 493 47.4%
5 Very well 211 20.3%
98 Several answers selected 1
99 No answer to entire question 12
Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 5] [Missing: */98/99]
Statistics [NW/ W] [Valid: 1040 /-] [Invalid: 1960 /-]

#F51: Q.51 Household sincome

Literal question Please put a cross in the box which corresponds to the approximate total annual incomein SEK of all the peoplein
your household before tax (pensions and student grants should be included in the approximate income).

Value Label Cases Per centage
1 100 000 SEK or lesss 61 6.1%
2 101 000 - 200 000 SEK 99 9.9%
3 201 000 - 300 000 SEK 152 15.2%
4 301 000 - 400 000 SEK 145 14.5%
5 401 000 - 500 000 SEK 162 16.2%
6 501 000 - 600 000 SEK 134 13.4%
7 601 000 - 700 000 SEK 112 11.2%
8 Mer &n 700 000 SEK 136 13.6%
98 Several answers selected 1
99 No answer to entire question 51
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 8] [Missing: */98/99]
Statistics [NW/ W] [Valid: 1001 /-] [Invalid: 1999 /-] [Mean: 4.776 /-]

#F52A: Q.52A Where did you mainly grow up

Literal question Where did you, your father and your mother mainly grow up? - You

Value Label Cases Per centage

1 Completely rura areain Sweden 149 17.1%

2 Small town in Sweden 196 22.5%

3 Town or large urban areain Sweden 262 30.1%
4 Stockholm, Géteborg or Malmd 133 15.3%

5 Another Scandinavian country 65 7.5%

6 Ancther European country 19 2.2%

7 A country outside Europe 47 5.4%

0 No answer to part of question 15
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#F52A: Q.52A Where did you mainly grow up

Value L abel Cases Per centage
98 Several answers selected 40

99 No answer to entire question 127

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 871 /-] [Invalid: 2129 /-]

#F52B: Q.52B Wheredid your father mainly grow up

Literal question Where did you, your father and your mother mainly grow up? - Y our father

Value L abel Cases Per centage

1 Completely rura areain Sweden 227 26.3%
2 Small town in Sweden 183 21.2%
3 Town or large urban areain Sweden 187 21.7%
4 Stockholm, Géteborg or Malmo 73 8.5%

5 Another Scandinavian country 93 10.8%

6 Ancther European country 36 4.2%

7 A country outside Europe 64 7.4%

0 No answer to part of question 21

98 Several answers selected 42

99 No answer to entire question 127

Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 863/-] [Invalid: 2137 /-]

#F52C: Q.52C Where did your mother mainly grow up

Literal question Where did you, your father and your mother mainly grow up? - Y our mother

Value Label Cases Per centage

1 Completely rural areain Sweden 221 25.3%
2 Small town in Sweden 188 21.5%
3 Town or large urban areain Sweden 189 21.6%
4 Stockholm, Goteborg or Malmo 85 9.7%

5 Ancther Scandinavian country 93 10.7%

6 Another European country 31 3.6%

7 A country outside Europe 66 7.6%

0 No answer to part of question 15

98 Several answers selected 38

99 No answer to entire question 127

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 1- 7] [Missing: */0/98/99]
Statistics [NW/ W] [Valid: 873 /-] [Invalid: 2127 /-]
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#F53AA: Q.53AA Involvement last 12 monthswith sportsor outdoor association: Taken part in a gathering/

meeting/event

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Sports or outdoor association - Taken part in a gathering/meeting/event

Value L abel

0 Not selected
1 Selected
Sysmiss

Cases
852
201

1947

Percentage
80.9%
19.1%

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53AB: Q.53AB Involvement last 12 monthswith sportsor outdoor association: Taken part in aweb forum

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Sports or outdoor association - Taken part in aweb forum

Value L abel Cases Per centage

0 Not selected 1038 98.6%
1 Selected 15 1.4%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53AC: Q.53AC Involvement last 12 monthswith sports or outdoor association: Done voluntary work

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Sports or outdoor association - Done voluntary work

Value Label Cases Per centage

0 Not selected 921 87.5%

1 Selected 132 12.5%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53AD: Q.53AD Involvement last 12 monthswith sports or outdoor association: Donated money

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Sports or outdoor association - Donated money

Value Label Cases Per centage

0 Not selected 965 91.6%
1 Selected 88 8.4%

Sysmiss 1947
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#F53AD: Q.53AD Involvement last 12 monthswith sportsor outdoor association: Donated money

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53AE: Q.53AE Involvement last 12 monthswith sportsor outdoor association: Other

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on

Pre-question
each row).
Literal question Sports or outdoor association - Other
Value L abel Cases Per centage
0 Not selected 1004 95.3%
1 Selected 49 4.7%
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53AF: Q.53AF Involvement last 12 months with sports or outdoor association: No

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).
Literal question Sports or outdoor association - No
Value Label Cases Per centage
0 Not selected 424 40.3%
1 Selected 629 59.7%
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

meeting/event

#F53BA: Q.53BA Involvement last 12 monthswith environmental organisation: Taken part in a gathering/

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Environmental organisation - Taken part in a gathering/meeting/event

Value Label Cases Per centage

0 Not selected 1043 99.1%
1 Selected 10 0.9%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53BB: Q.53BB Involvement last 12 months with environmental organisation: Taken part in aweb forum

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).
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#F53BB: Q.53BB Involvement last 12 monthswith environmental organisation: Taken part in a web forum

Literal question Environmental organisation - Taken part in aweb forum

Value Label Cases Per centage

0 Not selected 1048 99.5%
1 Selected 5 0.5%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53BC: Q.53BC Involvement last 12 monthswith environmental organisation: Done voluntary work

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Environmental organisation - Done voluntary work

Value Label Cases Per centage

0 Not selected 1050 99.7%
1 Selected 3 0.3%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53BD: Q.53BD Involvement last 12 months with environmental organisation: Donated money

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Environmental organisation - Donated money

Value Label Cases Per centage

0 Not selected 956 90.8%
1 Selected 97 9.2%

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53BE: Q.53BE Involvement last 12 months with environmental organisation: Other

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).
Literal question Environmental organisation - Other
Value Label Cases Per centage
0 Not selected 1033 98.1%
1 Selected 20 1.9%
Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]
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#F53BE: Q.53BE Involvement last 12 monthswith environmental organisation: Other

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53BF: Q.53BF Involvement last 12 monthswith environmental organisation: No

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Environmental organisation - No

Value L abel Cases Percentage

0 Not selected 199 18.9%

1 Selected 854 81.1%
Sysmiss 1947
Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53CA: Q.53CA Involvement last 12 monthswith political party/alliance: Taken part in a gathering/meeting/
event

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Political party/alliance - Taken part in a gathering/meeting/event

Value L abel Cases Per centage

0 Not selected 1013 96.2%

1 Selected 40 3.8%

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]
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#F53CB: Q.53CB Involvement last 12 months with palitical party/alliance: Taken part in a web forum

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Political party/alliance - Taken part in aweb forum

Value L abel Cases Per centage

0 Not selected 1044 99.1%
1 Selected 9 0.9%

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53CC: Q.53CC Involvement last 12 months with palitical party/alliance: Done voluntary work

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Political party/alliance - Done voluntary work

Value Label Cases Per centage

0 Not selected 1038 98.6%
1 Selected 15 1.4%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53CD: Q.53CD Involvement last 12 monthswith political party/alliance: Donated money

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Political party/alliance - Donated money

Value Label Cases Per centage

0 Not selected 1035 98.3%
1 Selected 18 1.7%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53CE: Q.53CE Involvement last 12 monthswith political party/alliance: Other

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).
Literal question Palitical party/aliance - Other
Value Label Cases Per centage
0 Not selected 1021 97.0%
1 Selected 32 3.0%
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.
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#F53CE: Q.53CE Involvement last 12 months with palitical party/alliance: Other

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53CF: Q.53CF Involvement last 12 monthswith political party/alliance: No

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Political party/dliance - No

Value Label Cases Per centage

0 Not selected 171 16.2%

1 Selected 882 83.8%
Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

meeting/event

#F53DA: Q.53DA Involvement last 12 monthswith trade union organisation: Taken part in a gathering/

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Trade union organisation - Taken part in a gathering/meeting/event

Value L abel Cases Per centage

0 Not selected 934 88.7%
1 Selected 119 11.3%

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53DB: Q.53DB Involvement last 12 monthswith trade union organisation: Taken part in a web forum

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Trade union organisation - Taken part in aweb forum

Value L abel Cases Per centage

0 Not selected 1041 98.9%
1 Selected 12 1.1%

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53DC: Q.53DC Involvement last 12 monthswith trade union organisation: Done voluntary wor k

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).
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#F53DC: Q.53DC Involvement last 12 monthswith trade union organisation: Done voluntary wor k

Literal question Trade union organisation - Done voluntary work

Value Label Cases Per centage

0 Not selected 1040 98.8%
1 Selected 13 1.2%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53DD: Q.53DD Involvement last 12 monthswith trade union organisation: Donated money

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).
Literal question Trade union organisation - Donated money
Value Label Cases Per centage
0 Not selected 1030 97.8%
1 Selected 23 2.2%
Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53DE: Q.53DE Involvement last 12 monthswith trade union organisation: Other

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Trade union organisation - Other

Value
0

1
Sysmiss

Label Cases Per centage
Not selected 1002 95.2%
Selected 51 4.8%

1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53DF: Q.53DF Involvement last 12 months with trade union organisation: No

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Trade union organisation - No

Value
0

1
Sysmiss

Label Cases Per centage

Not selected 260 24.7%

Selected 793 75.3%
1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]
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#F53DF: Q.53DF Involvement last 12 monthswith trade union organisation: No

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

meeting/event

#F53EA: Q.53EA Involvement last 12 monthswith humanitarian aid organisation: Taken part in a gathering/

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Humanitarian aid organisation - Taken part in a gathering/meeting/event

Value L abel Cases Percentage

0 Not selected 1028 97.6%
1 Selected 25 2.4%

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53EB: Q.53EB Involvement last 12 months with humanitarian aid organisation: Taken part in aweb forum

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Humanitarian aid organisation - Taken part in aweb forum

Value L abel Cases Per centage

0 Not selected 1047 99.4%
1 Selected 6 0.6%

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53EC: Q.53EC Involvement last 12 monthswith humanitarian aid organisation: Done voluntary work

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Humanitarian aid organisation - Done voluntary work

Value Label Cases Per centage

0 Not selected 1029 97.7%
1 Selected 24 2.3%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53ED: Q.53ED Involvement last 12 monthswith humanitarian aid organisation: Donated money

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Humanitarian aid organisation - Donated money
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#F53ED: Q.53ED Involvement last 12 monthswith humanitarian aid organisation: Donated money

Value L abel Cases Per centage

0 Not selected 757 71.9%
1 Selected 296 28.1%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53EE: Q.53EE Involvement last 12 months with humanitarian aid organisation: Other

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Humanitarian aid organisation - Other

Value Label Cases Per centage

0 Not selected 1037 98.5%
1 Selected 16 1.5%

Sysmiss 1947
Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]
Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53EF: Q.53EF Involvement last 12 months with humanitarian aid organisation: No

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Humanitarian aid organisation - No

Value Label Cases Per centage

0 Not selected 376 35.7%

1 Selected 677 64.3%
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53FA: Q.53FA Involvement last 12 months with human rights organisation: Taken part in a gathering/
meeting/event

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Human rights organisation - Taken part in a gathering/meeting/event

Value Label Cases Per centage

0 Not selected 1041 98.9%

1 Selected 12 1.1%

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]
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meeting/event

#F53FA: Q.53FA Involvement last 12 monthswith human rights organisation: Taken part in a gathering/

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53FB: Q.53FB Involvement last 12 monthswith human rights or ganisation: Taken part in a web forum

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Human rights organisation - Taken part in aweb forum

Value L abel Cases Percentage

0 Not selected 1041 98.9%
1 Selected 12 1.1%

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53FC: Q.53FC Involvement last 12 months with human rights organisation: Done voluntary work

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Human rights organisation - Done voluntary work

Value L abel Cases Per centage

0 Not selected 1042 99.0%
1 Selected 11 1.0%

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53FD: Q.53FD Involvement last 12 monthswith human rights or ganisation: Donated money

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Human rights organisation - Donated money

Value Label Cases Per centage

0 Not selected 913 86.7%
1 Selected 140 13.3%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53FE: Q.53FE Involvement last 12 monthswith human rights or ganisation: Other

Pre-question

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question

Human rights organisation - Other
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#F53FE: Q.53FE Invol

vement last 12 monthswith human rights or ganisation: Other

Value Label

0 Not selected
1 Selected
Sysmiss

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Cases Percentage

1040
13
1947

98.8%
1.2%

Infor mation

[Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53FF: Q.53FF Invol

vement last 12 monthswith human rights or ganisation: No

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Human rights organisation - No

Value Label Cases Per centage

0 Not selected 246 23.4%

1 Selected 807 76.6%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53GA: Q.53GA Inv
event

olvement last 12 months with consumer organisation: Taken part in a gathering/meeting/

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).
Literal question Consumer organisation - Taken part in a gathering/meeting/event
Value Label Cases Per centage
0 Not selected 1046 99.3%
1 Selected 7 0.7%
Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W]

[Valid: 1053 /-] [Invalid: 1947 /-]

#F53GB: Q.53GB Involvement last 12 monthswith consumer organisation: Taken part in a web forum

In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on

Warning: these figuresindicate the n

Pre-question
each row).
Literal question Consumer organisation - Taken part in aweb forum
Value Label Cases Per centage
0 Not selected 1047 99.4%
1 Selected 6 0.6%
Sysmiss 1947

umber of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Infor mation

[Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]
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#F53GB: Q.53GB Involvement last 12 months with consumer organisation: Taken part in a web forum

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53GC: Q.53GC Involvement last 12 months with consumer or ganisation: Done voluntary work

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Consumer organisation - Done voluntary work

Value L abel Cases Percentage

0 Not selected 1052 99.9%

1 Selected 1 0.1%

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53GD: Q.53GD Involvement last 12 monthswith consumer organisation: Donated money

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Consumer organisation - Donated money

Value L abel Cases Per centage

0 Not selected 1046 99.3%

1 Selected 7 0.7%

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53GE: Q.53GE Involvement last 12 months with consumer organisation: Other

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Consumer organisation - Other

Value Label Cases Per centage

0 Not selected 1026 97.4%

1 Selected 27 2.6%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53GF: Q.53GF Involvement last 12 monthswith consumer organisation: No

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).
Literal question Consumer organisation - No
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#F53GF: Q.53GF Involvement last 12 monthswith consumer organisation: No

Value Label Cases Per centage

0 Not selected 137 13.0%

1 Selected 916 87.0%
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53HA: Q.53HA Involvement last 12 monthswith church/religious society: Taken part in a gathering/
meeting/event

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Church/religious society - Taken part in a gathering/meeting/event

Value Label Cases Per centage

0 Not selected 953 90.5%
1 Selected 100 9.5%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53HB: Q.53HB Involvement last 12 monthswith church/religious society: Taken part in aweb forum

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Church/religious society - Taken part in aweb forum

Value Label Cases Per centage

0 Not selected 1051 99.8%

1 Selected 2 0.2%

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53HC: Q.53HC Involvement last 12 monthswith church/religious society: Done voluntary work

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Church/religious society - Done voluntary work

Value Label Cases Per centage

0 Not selected 1012 96.1%

1 Selected 41 3.9%

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]
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#F53HC: Q.53HC Involvement last 12 monthswith church/religious society: Done voluntary wor k

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53HD: Q.53HD Involvement last 12 monthswith church/religious society: Donated money

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Church/religious society - Donated money

Value L abel Cases Percentage

0 Not selected 981 93.2%

1 Selected 72 6.8%

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53HE: Q.53HE Involvement last 12 monthswith church/religious society: Other

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Church/religious society - Other

Value L abel Cases Per centage

0 Not selected 1030 97.8%

1 Selected 23 2.2%

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53HF: Q.53HF Involvement last 12 monthswith church/religious society: No

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Church/religious society - No

Value Label Cases Per centage

0 Not selected 250 23.7%

1 Selected 803 76.3%
Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53lA: Q.53IA Involvement last 12 monthswith other type of association/organisation: Taken partin a
gathering/meeting/event

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).
Literal question Other type of association/organisation - Taken part in a gathering/meeting/event
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#F53lA: Q.53IA Involvement last 12 monthswith other type of association/organisation: Taken partin a
gathering/meeting/event

Value Label Cases Per centage

0 Not selected 858 81.5%
1 Selected 195 18.5%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53IB: Q.53IB Involvement last 12 monthswith other type of association/or ganisation: Taken part in a web
forum

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Other type of association/organisation - Taken part in aweb forum

Value Label Cases Per centage

0 Not selected 1031 97.9%

1 Selected 22 2.1%

Sysmiss 1947

Warning: these figures indicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53IC: Q.53IC Involvement last 12 monthswith other type of association/or ganisation: Done voluntary wor k

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Other type of association/organisation - Done voluntary work

Value Label Cases Per centage

0 Not selected 941 89.4%

1 Selected 112 10.6%

Sysmiss 1947

Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: 0- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53ID: Q.53ID Involvement last 12 monthswith other type of association/or ganisation: Donated money

Pre-question In thelast 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).
Literal question Other type of association/organisation - Donated money
Value Label Cases Per centage
0 Not selected 984 93.4%
1 Selected 69 6.6%
Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]
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#F53ID: Q.53ID Involvement last 12 monthswith other type of association/or ganisation; Donated money

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53IE: Q.53IE Involvement last 12 monthswith other type of association/or ganisation: Other

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Other type of association/organisation - Other

Value L abel Cases Percentage

0 Not selected 994 94.4%

1 Selected 59 5.6%

Sysmiss 1947

Warning: these figuresindicate the number of cases found in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]

#F53IF: Q.53IF Involvement last 12 months with other type of association/or ganisation: No

Pre-question In the last 12 months have you been involved with an association/organisation? (Y ou can put more than one cross on
each row).

Literal question Other type of association/organisation - No

Value L abel Cases Per centage

0 Not selected 382 36.3%

1 Selected 671 63.7%
Sysmiss 1947
Warning: these figuresindicate the number of casesfound in the data file. They cannot be interpreted as summary statistics of the population of interest.

Information [Type: discrete] [Format: numeric] [Range: O- 1] [Missing: */99]

Statistics [NW/ W] [Valid: 1053 /-] [Invalid: 1947 /-]
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