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Description

This is a detailed campaign survey of the news covering in press, radio, and television during the last
four weeks before the election day. Surveys similar to this have been conducted in connection with
each parliamentary elections since 1979, and at the referendum on nuclear power in 1980. See Media
election survey 1979 for more information about the research project.

Purpose:

To describe, identify and analyse media's reporting of the election campaign 1994.

Data contains personal data
No

Language
Swedish

Unit of analysis
Media unit: Text
Other

Population

Nyhetsanalysen: Artikel (storstadstidningar), inslag (radio/TV)
Ledaranalysen: Ledarartikel (storstadstidningar)

Time Method
Longitudinal: Trend/Repeated cross-section

Sampling procedure


https://doi.org/10.5878/002100
https://snd.se/en/catalogue/collection/media-election-survey
https://snd.se/en/catalogue/search?principal=University%20of%20Gothenburg
https://snd.se/en/catalogue/search?language=Swedish
https://snd.se/en/catalogue/search?unitOfAnalysis=Media%20unit%3A%20Text
https://snd.se/en/catalogue/search?unitOfAnalysis=Other
https://snd.se/en/catalogue/search?timeMethod=Longitudinal%3A%20Trend/Repeated%20cross-section

Det medieurval som utnyttjas i kampanjstudien ar inte i statistisk mening ett representativt urval av
svenska massmedier. De tidningar som ingar har t ex inte valts ut genom ett slumpmassigt
urvalsférfarande. De medier som tagits med i undersokningen har valts ut med utgangspunkt fran
huvudsakligen effektorienterad urvalsprincip. Den effektorienterade urvalsprincipen innebar att
medier med stor spridning tagits med. Anledningen till detta ar att ett av undersokningens
huvudsyften ar att studera medieeffekter. Man har darfor férsokt fa med sddana medier i
unders6kningen som manga valjare exponerar sig for. Detta har inneburit att exempelvis
nyhetsprogrammen i radio och TV tagits med i undersdkningen liksom de upplagemassigt storsta
tidningarna i Sverige. Den effektorienterade urvalsprincipen har kompletterats med en
grupprepresentativ urvalsprincip vilket innebar att olika typer av medier skall vara representerade i
urvalet. | detta fall ar tva gruppkriterier av intresse - dels medietyp, dels mediets politiska farg. Nar
det galler medietyp ar radio och TV samt storstadspressen redan representerade i urvalet genom den
effektorienterade urvalsprincipen, eftersom de uppfyller kravet pa en stor publik. Till detta kommer
att samtliga riksdagspartiers huvudorgan ar representerade i urvalet (gruppkriteriet politisk farg).

Time period(s) investigated
1994 - Ongoing

Variables
98

Number of individuals/objects
5627

Data format / data structure
Numeric

Data collection 1

e Mode of collection: Content coding

e Time period(s) for data collection: 1994-08-21 - 1994-09-18

e Data collector: University of Gothenburg, Department of Journalism Media and Communication
e Source of the data: Communications: Public, Communications

Geographic spread
Geographic location: Sweden

Responsible department/unit
Department of Journalism Media and Communication

Research area
Politics (CESSDA Topic Classification)
Elections (CESSDA Topic Classification)

Social sciences (Standard fér svensk indelning av forskningsamnen 2011)
Media (CESSDA Topic Classification)
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Television news, Internal politics, Party politics, Politicians, Press, Mass media coverage

Accessibility level

Access to data through SND
Access to data is restricted

Use of data
Things to consider when using data shared through SND

Versions

Version 2.0. 2014-07-01
Version 1.0. 1999-06-22

Homepage
Media election surveys

Related research data in SND's catalogue
Media election survey 2002
Media election survey 1991
Media election survey 1998

Media election survey 1982 - News analysis

Media election survey 1985 - News analysis

Media election survey referendum 1980 - News analysis

Media election survey 1994 - GP coverage of local election

Media election survey 1988

Media election survey 1979 - News analysis
Media election survey 2006

Is part of collection at SND
Media Election Survey

Download metadata
DataCite

DDI 2.5

DDI 3.3

DCAT-AP-SE 2.0

JSON-LD
PDF

Citation (CLS)

Published: 2014-07-01
Last updated: 2017-10-30


https://snd.se/en/catalogue/search?keyword=6c104aa5-ea99-4bc4-9fa6-74a9fd95ae33
https://snd.se/en/catalogue/search?keyword=52b59c33-c268-4848-9315-1c8945079fbe
https://snd.se/en/catalogue/search?keyword=e386ad4f-c919-43b6-aea3-5eeec543fdbd
https://snd.se/en/catalogue/search?keyword=f1b512ea-72cd-4834-9157-586155ba1147
https://snd.se/en/catalogue/search?keyword=9d93585a-cf64-46f0-8280-f3d5a865a45e
https://snd.se/en/catalogue/search?keyword=9e496557-458e-4e9b-a4be-d7f0f6a4234c
https://snd.se/en/search-and-order-data/using-data
https://snd.se/en/catalogue/dataset/snd0632-1/1.0
https://www.gu.se/forskning/medievalsundersokningarna
https://snd.se/en/catalogue/dataset/snd0823-1
https://snd.se/en/catalogue/dataset/snd0472-1
https://snd.se/en/catalogue/dataset/snd0633-1
https://snd.se/en/catalogue/dataset/snd0200-1
https://snd.se/en/catalogue/dataset/snd0201-1
https://snd.se/en/catalogue/dataset/snd0199-1
https://snd.se/en/catalogue/dataset/snd0634-1
https://snd.se/en/catalogue/dataset/snd0463-1
https://snd.se/en/catalogue/dataset/snd0198-1
https://snd.se/en/catalogue/dataset/snd0907-1
https://snd.se/en/catalogue/collection/media-election-survey
https://snd.se/en/catalogue/dataset/snd0632-1/2.0/export/datacite
https://snd.se/en/catalogue/dataset/snd0632-1/2.0/export/ddi25
https://snd.se/en/catalogue/dataset/snd0632-1/2.0/export/ddi33
https://snd.se/en/catalogue/dataset/snd0632-1/2.0/export/dcat-ap-se
https://snd.se/en/catalogue/dataset/snd0632-1/2.0/export/json-ld
https://snd.se/en/catalogue/dataset/snd0632-1/2.0/export/pdf
https://snd.se/en/catalogue/dataset/snd0632-1/2.0/export/cls

